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Newspapers 
Building  Brand 
Identity 


Readers  spend  6,998 
years  per  day  with  us. 


People  spend  quality  time  with  advertising 
when  it’s  in  the  newspaper. 


Average  time  spent  reading  newspapers* 


15  30  45  60  75  90 


People  spend  time  with  newspaper  advertising. 
And  unlike  TV,  where  people  actively  avoid 
6  out  of  10  commercials,  newspaper  advertis¬ 
ing  is  welcomed  into  the  home.  Newspaper 
circulation  and  readership  both  increase  on 
heavy  advertising  days. 


Every  day,  nearly  100  million 
Americans  spend  more  than 
a  half  an  hour  reading  the 
newspaper. 

In  a  world  where  time  is  more 
precious  than  money,  readers  spend 
billions  of  minutes  ...  a  day  . . . 
reading  our  pages. 

Why?  Because  they  care  about  their 
lives,  their  families,  their  jobs,  their 
communities,  their  nation.  And 
because  they  find  information  that 
helps  them  cope  and  thrive. 

An  important  part  of  our  content 
is  advertising.  People  turn  to 
newspaper  advertising  first  when 
they  are  ready  to  buy. 

Get  more  impact  in 
the  newspaper. 


Newspapers.  The  Welcome  Medium. 

OoATfiErr 

“Source;  The  1996  Media  Effectiveness  Survey  by  Gannett  Research.  Interviews  by  Schulman,  Ronca,  and  Bucuvalas,  Inc. 

If  you  would  like  a  copy  of  this  ad  series  for  your  newspaper,  please  call  Gannett  Market  Development,  (703)  284-6782. 


“Talk  about  a 
major  change. 

Going  digital  can 

shave 

both  budgets  and 


Controlling  production  costs 
has  always  been  a  hair-raising 
experience  for  Hollywood.  Or  for 
any  business  that  relies  on  creative 
work.  Finally,  there’s  a  solution. 

IBM  Digital  Library— a  series  of  new 
technologies  that  are  dramatically 
changing  production. 

Imagine  everything,  in  all  your 
libraries,  condensed  into  digital  files. 
Files  which  can  then  be  accessed  from 
your  desktop  or  sent  over  a  network, 
to  collaborators  anywhere.  Suddenly, 
steps  are  trimmed  and  costly 
production  time  is  compressed. 

Now  aU  your  work,  whether  it 
be  film,  art,  sound  or  photography, 
is  in  one  place.  Giving  you  greater 
control  of  your  assets. 

Today,  DreamWorks  SKG  is  using 
IBM  Digital  Library  in  the  production 
of  all  its  animated  features.  So  what 
are  you  waiting  for?  See  how  you  can 
get  more  from  your  assets  in  a  digital 
world  at  www.ibni.com/8olution8 . 

Or  call  1800  IBM-2468,  ctLJABI. 


Solutions  for  a  small  planet' 


Scene  from  a  Times-sponsored  rock  opera  version  of  Macbeth. 

From  sharks 
to  Shakespeare 

Every  year,  the  St.  Petersburg  Times  donates  a 
significant  portion  of  its  operating  profits  to 
support  community  organizations  and  charities. 
Over  the  last  decade,  our  cash  support  has 
averaged  more  than  $l-million  annually. 

In  addition.  Times  staffers  have  given  countless 
hours  of  volunteer  time  to  a  host  of  non-profit 
organizations  and  community  events. 

Our  support  includes  the  United  Way,  the  Florida 
Orchestra,  the  Florida  Aquarium  and  the  NAACP. 
We  ^ve  to  numerous  educational  institutions  as 
well  as  many  literacy,  cultural  and  economic 
development  programs.  We  sponsor  Shakespeare 
in  the  Park,  the  Times  Festivd  of  Reading,  nation¬ 
al  political  debates  and  the  Good  Life  Celebration 
for  seniors,  among  many  other  special  events. 

The  Times  allocates  funds  and  in-kind  support 
for  charitable  purposes  because  we  believe  it 
is  the  right  thing  to  do.  For  a  locally  owned 
newspaper  it  makes  sense  to  support  the 
community  that  we  cover,  the  neighborhoods 
we  live  in  and  the  institutions  we  depend  upon. 
We  understand  the  needs  and  we're  pleased 
to  help. 


CALENDAR 


JUNE 

1-4 


FIEJ  50th  World  Newspaper  Congress,  Amsterdam, 
The  Netherlands 

Small  Newspaper  Conference,  Indianapolis,  Ind. 
National  Association  of  Hispanic  Journalists 
Convention,  Westin  Hotel,  Seattle,  Wash. 

Family  &  Independent  Owners  Conference, 
Indianapolis,  Ind. 

Investigative  Reporters  and  F.ditors  National 
Conference,  Arizona  Biltmore,  Phoenix,  Ariz. 

American  Jewish  Press  Association  Convention, 
George  Washington  University,  Washington,  D.C. 
Newspaper  Association  of  America  Newspaper  in 
Education  Conference,  Buena  Vista  Palace,  Oriando.  Fla. 
Native  American  Journalists  Association  Conference, 
Regal  Hotels  International,  Minneapolis 
Newspaper  Association  of  America  Nexpo  ’97,  Ernest 
N.  Morial  Convention  Center,  New  Orleans,  La. 
Newspaper  Association  of  America  Classified 
Conference,  New  Orleans  Marriott,  New  Orleans,  La. 
Newspaper  Association  of  America  Research 
Conference,  New  Orleans  Marriott,  New  Orleans,  La. 
Newspaper  Personnel  Relations  Association,  San 
Diego  Convention  Center,  San  Diego,  Calif. 
Associated  Press  Sports  Editors  Convention,  Hyatt 
Regency,  Vancouver,  B.C. 

Association  of  American  Editorial  Cartoonists 
Convention,  Buena  Vista  Palace  Resort,  Orlando,  Fla. 
Georgia  Press  Association  Annual  Convention, 
Marriott  Bay  Point  Resort,  Panama  City  Beach,  Fla. 
Association  of  Alternative  Newsweeklies, 
Bonaventure  Hilton,  Montreal 
National  Society  of  Newspaper  Columnists 
Convention,  Fort  Magruder  Inn,  Williamsburg,  Va. 


International  Society  of  Weekly  Newspaper  Editors, 
North  Arizona  University,  Flagstaff,  Ariz. 

North  Carolina  Press  Association  124th  Annual 
Convention,  Sea  Trail  Plantation,  Sunset  Beach,  N.C. 
Newspaper  Association  of  America  Connections  ’97, 
San  Francisco  Hilton,  San  Francisco 
Newspaper  Association  of  America  Marketing 
Conference,  San  Francisco  Hilton,  San  Francisco 
Association  for  Women  in  Communications, 
Minneapolis 

E&P  Editorial  Issues  on  the  Web  Conference, 
Sheraton  New  Yoik  Hotel  &  Towers,  N.Y 


AUGUST 

14-16  Inland  Press  Association  Newspaper  Special  Sections 
Conference,  the  Drake  Hotel,  Chicago 


JULY 

9-13 
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Keller  To  Succeed 
Roberts  As  M.E. 

Of  New  York  Times 

Bill  KELLER,  a  Pulitzer  Prize  winner,  was  named  man¬ 
aging  editor  of  the  New  York  Times,  to  succeed  Gene 
Roberts,  65,  who  will  complete  a  previously  agreed  to 
three-year  stint  this  fall. 

Keller,  48,  is  currently  the  Times'  foreign  editor.  He  will 
become  Roberts’  deputy  on  July  1  and  will  take  over  the  man¬ 
aging  editor’s  post  at  the  end  of  September. 

Succeeding  Keller  as  foreign  editor  will  be  Andrew 
Rosenthal,  41,  the  paper’s  Washington  editor  since  1992. 

Keller  becomes  the  highest-ranking  news  executive  under 
executive  editor  Joseph  Lelyveld,  60. 

Prior  to  joining  the  Times  as  Washington  correspondent  in 
1984,  Keller  worked  at  the  Dallas  Times  Herald, 

Congressional  Quarterly,  and  the  Portland  Oregonian. 

Keller  became  Moscow  bureau  chief  of  the  Times  in  1989, 
and  became  Johannesburg  bureau  chief  in  1992.  He  became 
foreign  editor  in  1995. 

Rosenthal  joined  the  Times  in  1987  from  the  Associated 
Press,  where  he  was  Moscow  bureau  chief.  He  has  also  served 
as  White  House  correspondent  and  as  a  poUtical  correspon¬ 
dent  for  the  Times. 

The  newspaper  also  named  two  new  deputy  managing  edi¬ 
tors  —  Gerard  Boyd,  46,  and  John  Geddes,  45.  Boyd  is  current¬ 
ly  an  assistant  managing  editor  and  will  be  responsible  for 
news  coverage.  Geddes,  currently  the  paper  s  business  and 
financial  editor,  will  be  in  chaige  of  operations. 

In  other  staff  changes,  R.W  Apple  Jr.,  who  has  been 
Washington  bureau  chief,  will  become  chief  corresjxjndent  of 
the  Times.  Still  based  in  Washington,  he  will  travel  around  the 
country,  writing  about  arts  and  culture,  as  well  as  about  for¬ 
eign  and  domestic  affairs  and  poEtics. 

Apple  will  be  succeeded  by  Michael  Oreskes,  currently  the 
Times'  metro  editor.  Deputy  metro  editor  Joyce  Pumick  will 
succeed  Oreskes  as  metro  editor. 

Apple,  62,  has  headed  the  Washington  bureau  since  1992. 

He  joined  the  Times  from  NBC  News  in  1983  and  earlier 
worked  for  the  Wall  Street  Joxumal.  He  has  also  served  as  the 
Times'  national  poUtical  correspondent  and  covered  eight 
presidential  elections. 

Oreskes,  42,  joined  the  Times  in  1981  from  the  New  York 
Daily  News. 

Pumick,  51,  will  direct  120  reporters  and  editors  as  metro 
editor.  She  came  to  the  Times  from  Neu>  York  magazine  in 
1979. 

Quincy,  Mass.,  Daily, 
Weeklies  Up  For  Sale 

The  GEORGE  W.  PRESCOrr  PubUshmg  Co.  of  Quincy,  Mass., 
owner  of  the  daily  80,000-circulation  Patriot  Ledger  and 
the  Memorial  Press  Group,  a  subsidiary  that  pubUshes  nine 
weekly  newspapers,  specialty  guides  and  offers  commercial 
printing,  is  seeking  a  buyer. 

Company  President  K.  Prescott  Low,  the  fourth  generation  of 
his  family  to  run  the  company,  said  there  is  a  need  for  additional 
resources  in  order  to  grow  as  a  multimedia  company. 


MQC.K.QUQTE^^^^ 


E6PP  Newspaper  Stocks 

(weekly  stock  prices  of  pubUc  companies 
with  significant  newspaper  interests) 

U.S. 

^7/s7 

5/22/96 

A.H.  Belo  Corp.  (NY) 

38.750 

38.375 

39.500 

American  Media  Inc.  (NY) 

6.250 

5.875 

4.000 

Central  Newspapers  Inc.  (NY) 

60.000 

58.750 

37.500 

Dow  Jones  &  Co.  Inc.  (NY) 

38.375 

39.625 

38.000 

Gannett  Co.  Inc.  (NY) 

93.000 

92.375 

67.750 

Gray  Comm.  Sys.  (NY) 

18.375 

18.125 

22.250 

Harte-Hanks  Comm.  (NY) 

30.125 

30.625 

25.625 

Hollinger  International  (NY) 

11.240 

10.500 

12.125 

Knight-Ridder  Inc.  (NY)# 

43.125 

43.000 

37.562 

Lee  Enterprises  Inc.  (NY) 

25.000 

24.375 

23.000 

McClatchy  Newspapers  Inc.  (NY)***  28.000 

25.875 

19.400 

Media  General  Inc.  (AM) 

30.437 

29.625 

37.750 

New  York  Times  Co.  (AM) 

47.000 

46.500 

33.000 

Pulitzer  Publishing  Co.  (NY)** 

48.500 

47.750 

42.187 

E.W.  Scripps  Co.  (NY) 

38.250* 

38.625* 

26.804* 

Times  Mirror  Co.  (NY) 

56.500 

57.375 

44.250 

Tribune  Co.  (NY)# 

44.125 

44.500 

36.312 

Washington  Post  Co.  (NY) 

387.375 

379.38 

295.37 

*  Adjustment  to  reflect  receipt  of  1.16  shares  of  Comcast  for  each 

share  of  E.W.  Saipps  as  of  1 1/13/96 

**  Adjusted  for  4-for-3  stock  split  as  of  1 1/1/96 

*'*  Adjusted  tor  5-for4  stock  split 

#  Adjusted  for  2-for-1  stock  split 

Non-U.S. 

5/27/97 

S/20/97 

5/22/96 

Bollinger  Inc.  (a) 

15.535 

14.396 

16.638 

News  Corp.  Ltd.  (c) 

17.375 

18.000 

21.875 

Pearson  Ltd.  (b) 

7.180 

7.130 

6.980 

Quebecor  Inc.  Class  A  (a) 

25.600 

25.400 

22.300 

Reuters  Holdings,  ADR  (c) 

67.625 

65.375 

70.500 

Southam  Inc.  (a) 

22.500 

22.650 

16.200 

Thomson  Corp.  (a) 

29.650 

30.300 

22.700 

Torstar  Corp.  (a) 

42.500 

41.000 

24.700 

fa)  Canadian  dollars 

(bi  British  pounds 

(c!  U.S.  dollars 

Source:  Schroder  Wertheim  &  Co.  Inc. 
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Questions  Remain 
In  Death  Of 
Newspaper  Heiress 

Arizona  authorities  investigat¬ 
ing  the  drowning  death  of  newspa¬ 
per  heiress  Margaret  Lesher  are  “evaluat¬ 
ing  and  reviewing”  a  report  that  her  hus¬ 
band  brutally  beat  his  former  wife,  the 
San  Francisco  Chronicle  reported. 

Lesher,  65,  whose  funeral  was  held 
May  21,  was  married  at  the  time  of  her 
death  to  Collin  “T.C.”Thorstenson,  a  buf¬ 
falo  trainer  and  rodeo  rider. 

The  former  chairman  of  the  board  of 
Lesher  Communications  in  Northern 
California  was  found  dead,  dressed  only 
in  her  underwear,  in  eight  feet  of  water 
on  May  14  while  the  couple  was  on  a 
camping  trip  near  Scottsdale,  Ariz.  An 
autopsy  determined  that  Lesher  was 
legally  drunk  at  the  time  of  death  but 
sheriffs  deputies  reported  no  sign  of  foul 
play. 

The  Chronicle  story  disclosed  that,  in 
an  interview,  Thorstenson’s  ex-wife, 
Kathi  Thorstenson,  said  that  in  the  mid- 
1980s  Thorstenson  broke  her  neck  and 
broke  her  nose  twice  while  in  a  wild 
rage. 

The  44-year-old  Wyoming  woman, 
who  divorced  Thorstenson  in  1992,  was 
quoted  by  the  Chronicle  as  saying:  “1  did¬ 
n’t  like  the  animal  he  became.  He  broke 
my  nose  twice.  He  drank  whiskey  once  a 
year,  and  he  would  go  insane.” 

Although  still  insisting  that 
Thorstenson  is  not  a  suspect  in  Lesher’s 
death,  deputies  also  have  talked  twice  to 
Lauralee  Sheckles,  a  wealthy,  43-year-old 
Scottsdale  woman,  who  said  Thorstenson 
broke  off  their  engagement  in  1S>93 
when  she  demanded  they  sign  a  prenup¬ 
tial  agreement.  He  and  Lesher  did  not 
have  a  such  an  agreement. 

According  to  the  Chronicle,  investiga¬ 
tors  said  they  are  keeping  the  case  of 
Lesher’s  death  open  and  are  not  ruling 
out  any  possibility  until  they  get  toxicol¬ 
ogy  reports. 

Thorstenson  told  deputies  he  awoke 
about  3  a.m.  at  their  campsite  and  found 
his  wife  missing.  After  searching  for  her 
for  several  hours,  he  called  police,  he 
said. 

Kathi  Thorstenson  said  in  the  inter¬ 
view  that  she  met  Thorstenson  at  a 
Gillette, Wyo.,  bar  in  1983. 

Later  in  their  relationship,  she  recalled, 
there  were  dozens  of  beatings  and  rages. 

“He  told  me  there  were  days  when  he 
wanted  to  kill  me,”  she  said.  The  women 
said  she  kept  in  touch  with  him  after 
their  divorce 


BY  JOHN  ARMSTRONG 

Lesher  Story  Posed 
A  Special  Challenge 


The  letter  from  interna¬ 
tional  Creative  Management 
hummed  in  over  the  fax  in 
the  Times  newsroom  just  48  hours 
after  the  news  broke  of  Margaret 
Lesher’s  death. 

From  Beverly  Hills,  ICM  agent 
Nicole  Clemens  suggested  we  strike 
a  deal  for  a  feature  film  or  TV  movie 
script.  ICM  is  “very  intrigued”  by  the 
story,  she  told  us.  We  politely  turned 
her  down. 

On  the  same  day,  the  Globe,  that 
smarmy  supermarket  magazine, 
asked  us  if  it  could  buy  some  pic¬ 
tures  of  Lesher  and  her  husband, 
“T.C.”  Thorstenson.  We  turned  down 
the  Globe,  but  this 
time  we  weren’t 
particularly  polite. 

The  top  editor  of 
the  Globe  went  so 
far  as  to  appeal  to 
our  parent  compa¬ 
ny  in  Miami,  to  no 
avail. 

In  Arizona,  where 
Lesher  died,  friends 
of  Thorstenson  told  us  they  rejected 
offers  of  $15,0(X)  each  to  talk  about 
their  buddy  on  the  TV  shorn.  Hard 
Copy. 

Lesher  family  members  felt 
harassed  by  television  and  print 
reporters.  Thorstenson  hunkered 
down  and  later  lamented  about  the 
“grilling”  he  received  in  the  press. 

Welcome  to  the  media  squall  that 
swirled  around  the  tragic  death  of 
Margaret  Lesher,  one  of  the  East  Bay’s 
most  prominent  citizens. 

Her  story  was  made  to  order  for 
tabloid  TV  She  was  attractive  and 
very  wealthy.  She  had  married  a  man 
25  years  her  junior  just  six  months 
earlier.  She  was  a  socialite  and  philan¬ 
thropist,  her  new  husband  was  a 
rodeo  performer.  And  she  died  under 
puzzling  circumstances,  a  drowning 
victim  at  a  popular  lake  where  her 


Anderson  is  editor  of  the  Contra 
Costa  Times.  This  is  a  slightly  con¬ 
densed  version  of  his  first-person 
account  which  appeared  in  the 
newspaper  and  on  its  Web  site. 


husband  and  she  had  gone  on  a  last- 
minute  camping  trip. 

All  of  this  fueled  street  speculation 
and  whetted  the  appetite,  however 
briefly,  of  some  elements  of  the 
national  media,  including  CNN  and 
the  aforementioned  Hard  Copy  and 
Globe. 

The  story  presented  a  special  chal¬ 
lenge  to  us  because  Margaret  Lesher 
was  a  member  of  the  extended 
Times  family.  Her  late  husband.  Dean 
Lesher,  founded  the  Times,  and  after 
his  death  she  owned  the  paper  and 
its  parent  company,  Lesher  Communi¬ 
cations,  before  selling  to  Knight- 
Ridder  for  $360  million  less  than  two 
years  ago. 

It  also  presented 
the  special  chal¬ 
lenge  faced  by  all 
hometown  newspa¬ 
pers  when  the 
national  media 
pounces  on  a  local 
story;  that  is,  how  a 
local  paper  pursues 
“we-must-own-this- 
story”  coverage  while  respecting  the 
privacy  and  wishes  of  the  local  fami¬ 
ly  and  their  friends. 

The  touring  media  circus 
inevitably  packs  up  and  moves  to  the 
next  town,  but  the  local  newspaper 
stays  put.  How  the  hometown  paper 
comports  itself  in  the  maelstrom  of 
big  story  coverage  says  a  lot  about  its 
values  and  sensibilities,  its  willingness 
to  balance  journalistic  aggressiveness 
with  an  appropriate  level  of  restraint. 

The  Times  had  a  leg  up  on  the 
Lesher  story.  Over  the  years,  people 
in  the  company,  both  in  and  out  of 
the  newsroom,  had  developed  rela¬ 
tionships  with  the  Lesher  family  and 
with  those  involved  with  the  Lesher 
Foundation. 

We  assigned  more  reporters  and 
photographers  to  the  story  than  any 
other  newspaper,  and  we  hit  the 
story  hard.  It  topped  our  front  page 
on  five  of  the  seven  days  between 
the  reports  of  her  death  and  her 
funeral.  From  the  start,  we  tried  to 
strike  the  right  balance  between 

(See  Lesher  on  page  34) 
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THE  FOURTH  ESTATE 


Exposing  The  ‘Angel’ 

The  grand  forks  (N.D.)  Herald's  decision  to  identify  the  mys¬ 
terious  benefactor,  the  “Angel,”  who  donated  approximately  $15 
million  to  the  flood-stricken  area,  as  billionaire  Joan  Kixx:,  has  cre¬ 
ated  an  ethical  dilemma  and  divided  residents  in  that  community  (See 
story  on  page  8). 

The  fact  that  Kroc  wished  to  remain  anonymous  has  some  people 
upset  at  the  implications  of  the  newspaper  a.ssigning  reporters  to  find 
out  who  she  was  —  upset  that  benefactors  might  in  the  future  stop 
donating  laige  sums  of  money  for  fear  of  being  exposed  against  their 
wishes. 

One  side  of  the  debate  argues:  Why  not  abide  by  her  wishes  and  not 
publicize  her  name?  Is  her  name  that  vital  to  the  story? 

The  other  side  argues  that  news  is  news,  that  a  gift  giver  of  that  mag¬ 
nitude  cannot  expeci  to  remain  anonymous,  and  that  people  genuinely 
want  to  know  who  she  is. 

Complicating  the  decision  even  more  is  that  a  local  newspaper  also 
must  take  into  consideration  the  competitive  factor.  Suppose  an  outside 
news  opieration  finds  out  the  name  and  discloses  it  before  the  local 
paper.  Would  that  not  be  embarrassing  to  the  local  news  franchise? 

What  those  down  on  the  newspaper  seem  to  have  overlooked,  how¬ 
ever,  is  that  the  people  really  responsible  for  disclosing  the  benefactor’s 
identity  were  the  mayors  of  Grand  Forks  and  East  Grand  Forks.  It  was 
the  mayors  who  announced  the  benefactor’s  visit  and  even  told  the 
newspaper  what  time  she  had  arrived  at  the  airport.  From  the  informa¬ 
tion  they  provided,  it  was  not  hard  to  track  down  her  identity. 

If  her  identity  was  really  supposed  to  be  kept  secret,  then  the  politi¬ 
cians  should  never  have  mentioned  her  visit  in  the  first  place. 

As  Herald  managing  editor  Jim  Durkin  said,  in  light  of  all  the  informa¬ 
tion  told  to  reporters,  “How  anonymous  did  she  expect  to  be?"  — J.C. 
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He*s  amazed 
at  all 
the  hype 

Regarding  YOUR  “AGRI-PULP  in 
Production”  article  by  M.L.  Stein 
iE&P,  March  1): 

I  am  amazed  at  all  of  the  hype  sur¬ 
rounding  the  recent  newsprint  run  by 
Jefferson  Smurfit  which  contained  up 
to  20%  agripulp. 

For  those  of  us  in  the  industry  who 
have  worked  with  nonwood  plant 
fibers  for  many  years,  this  issue  is  old 
news  anywhere  except  in  North 
America. 

Nonwood  plant  fiber  pulps,  or  agri¬ 
pulps,  already  account  for  about  1 1%  to 
12%  of  global  pulp  production  and  its 
use  is  growing  at  a  rate  fester  than 

Newspaperdom* 


50  YEARS  AGO  . . .  Uigtng  fiee 
exchange  of  news  instead  of  “propa¬ 
ganda  disguised  as  news,”  Kent 
Cooper,  executive  director  of  the 
Associated  Press,  denounced  propos¬ 
als  before  Congress  to  legalize  distri¬ 
bution  by  the  government  of  news  to 
foreign  countries.  He  said  entry  of  the 
government  into  the  field  of  news  dis¬ 
tribution  is  a  dangerous  and  discredit¬ 
ed  old  world  practice  that  will  pro¬ 
duce  a  “maelstrom  of  international 
self-seeking  where  wars  are  brewed.” 

Guarantees  of  press  freedom  in 
varying  degrees  are  contained  in  the 
written  constitutions  of  47  member 
states  of  the  United  Nations,  according 
to  a  compilation  by  the  secretariat. 
Even  Article  125  of  the  Soviet 
Constitution  was  included. 

From  Editor  &  Pubusher 
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wood  fiber  usage. 

Almost  any  grade  of  paper  can  be 
produced  using  10%  to  20%  cereal 
straw  pulp  in  the  finish  without  harm¬ 
ing  the  performance  of  the  paper,  espe¬ 
cially  when  10%  softwood  kraft  is 
added  to  the  furnish  as  the  case  in 
the  Jefferson  Smurfit  newsprint  run. 
Many  grades  of  paper  are  made  asing 
up  to  90%  nonwood  plant  fiber  pulps 
and  some  grades  are  produced  from 
100%  nonwood  plant  fiber  pulps. 

In  feet,  small  scale  trials  conducted  in 
the  early  1980s  using  the  Universal 
Pulping  process,  a  two-stage  nitric 
acid/alkaline  cooking  process,  pro¬ 
duced  newsprint  from  80%  rice  straw 
chemimechanical  pulp  and  20%  soft¬ 
wood  kraft  (the  results  are  published  in 
“Newsprint  Production  from  Rice  Straw 
and/or  Bagasse  Using  Nitric  Acid 
Chemimechanical  and  Scmichemical 
Pulping  Processes,”  ELTaraboulsi,  M.A. 
and  Hurter,A.M.,  Nonwood  Plant  Fiber 
Pulping  Progress  report  No.  16,TAPPI 
Press,  and  I  have  samples  of  the  printed 
paper). 

The  process,  developed  by  Arbokem 
Inc.,  is  a  potassium-based  pulping  pro¬ 
cess,  and  the  process  promoters  claim 
that  it  is  environmentally  friendly 
because  the  spent  pulping  liquor  can 
be  used  as  a  fertilizer  supplement. 


However,  this  concept  except  for  the 
potassium  base  also  is  not  new.  The 
same  concept  is  used  by  ammonium- 
based  pulping  systems  currently  in  use 
in  China  and  India,  and  in  other  pro¬ 
cesses  such  as  the  Williams  &  Jelks  and 
Universal  Pulping  processes,  all  of 
which  are  premised  on  disposing  of  the 
spent  cooking  liquor  as  a  fertilizer  sup¬ 
plement. 

The  article  states:  “Wong  added  that 
the  price  of  rice  straw  would  be  about 
$40  a  ton,  providing  additional  income 
to  farmers  who  would  ship  the  straw  in 
bales  to  nearby  agri-pulp  mills.”  This 
gives  the  impression  that  farmers 
would  pocket  an  additional  $40  per  ton 
for  their  straw,  which  is  misleading  as 
the  cost  of  harvesting,  baling  and  ship)- 
ping  wiU  consume  a  large  portion  of 
this  $40. 

The  article  notes  that  Arbokem  pro¬ 
poses  to  build  a  40,000  ton  per  year 
pulp  mill  for  $15  million. 

This  would  make  it  the  lowest  capi¬ 
tal  pulp  mill  anywhere  in  the  world. 

This  amount  would  be  pocket  change 
for  most  of  the  major  pulp  and  paper 
producers  and,  assuming  that  the  eco¬ 
nomics  are  good,  then  why  are  no  mills 
under  construc'tion? 

Based  on  my  industry  experience 

(See  Letter  on  page  29) 
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Or  Angel? 


But  Herald  managing  editor 
Jim  Durkin  felt  that  any  good 
newspaper  would  have  pur¬ 
sued  this  angle  like  any  other 
story. 

While  some  residents  felt  the 
benefactor’s  request  for  iden¬ 
tity  should  be  honored,  others 
in  the  flood-ravished  commu¬ 
nity  were  curious  as  to  who 
this  person  was  who  had 
donated  $2,000  checks  to  each 
household. 

“It  wasn’t  a  decision  we  took 
lightly,”  says  Durkin.  “But  [Herald  publisher]  Mike 
Maidenberg  went  around  the  room  and  asked  every¬ 
one’s  opinion.  And  there  was  no  question  that  we 
had  to  run  the  story.” 

Maidenberg  and  Herald  editor  Mike  Jacobs  sup¬ 
ported  the  publication  of  the  story  identifying  Kroc 
in  an  editorial  entitled  “The  Herald’s  first  command¬ 
ment;  Never  hold  the  news.” 

Checks  from  the  benefactor  had  been  distributed 
through  an  intermediary  in  late  April.  It  had  been 
previously  reported  that  the  benefactor  was  a 
woman  and  a  Californian. 

On  May  17,  the  benefactor  quietly  visited  the 
Grand  Fortes  area  to  see  the  devastation  and  was 
given  a  private  tour  by  local  politicians.  The  next 
day,  in  exclusive  interviews  with  the  Herald,  Grand 
Forks  Mayor  Pat  Owens  and  East  Grand  Forks  Mayor 
Lynn  Stauss  revealed  details  of  the  visit  but 
did  not  identify  the  visitor. 

According  to  the  Herald,  it  was  the  may¬ 
ors  who  mentioned  the  benefactor’s  visit, 
said  she  had  flown  into  Grand  Forks  Inter¬ 
national  Airport  and  did  not  spend  the 
night.  They  even  told  the  Herald  the  time 
her  plane  arrived. 

It  was  the  mayors  who  referred  to  the 
benefactor  as  the  “angel”  and  the  mayors 
who  described  what  she  wore,  what  she 
said,  and  who  accompanied  her. 

Durkin  said  he  sent  reporters  to  check  out 
the  plane  that  the  benefactor  arrived  on.  Air¬ 
port  records  confirmed  that  it  was  Kroc’s 
!  plane  and  reporters  found  that  the  jet  fuel  was 
purchased  with  Kroc’s  credit  c’ard. 

Durkin  said  with  a  fairly  obvious  trail  to  follow, 
“How  anonymous  did  she  expect  to  be?” 

The  story,  however,  sparked  a  reaction  from  pro¬ 
gram  director  Scott  Hennen,  who  hosts  a  talk  show 


The  grand  forks 

flood  victims  in 
North  Dakota  now 
know  who  their 
anonymous  “angel” 
is.  But  some  now 
want  to  know  why  the  “devil” 
their  own  newspaper  had  to 
reveal  who  she  was. 

On  May  19,  The  Grand 
Forks  Herald  identified  the 
mysterious  benefactor,  who 
donated  approximately  $15 
million  to  the  flood-stricken 
area,  as  billionaire  Joan  Kroc. 

As  the  widow  of  McDonald’s  founder  Ray  Kroc, 
she  currently  is  68th  on  Fortune  magazine’s  richest 
people  list,  1 1th  in  Forbes’s  top  25  largest  charitable 
U.S.  contributors,  and  is  apparently  the  wealthiest 
woman  in  California. 

The  fact  that  Kroc  wished  to  remain  anonymous 
has  some  people  upset  at  the  implications  of  the 
newspaper  assigning  a  team  of  reporters  to  find  out 
who  she  was. 

Some  in  the  region,  who  are  far  from  climbing  out 
from  the  massive  damage  that  the  Red  River  caused 
when  it  put  the  town  underwater  in  April  (E&P, 
May  10),  were  concerned  that  benefactors  such  as 
Kroc  might  stop  donating  large  sums  of  money  for 
fear  of  their  name  being  exposed  to  die  public. 


BY  JOHN  SULLIVAN 
AND  JOHN  CONSOLI 


^^ofcon^lainis 


The  Grand  Forks  Herald  did  not  hide  the  controversy 
surrounding  its  identification  of  Joan  Kroc  as  the  "angel"  who 
donated  $15  million  to  residents  in  the  flood-torn  area.  It  published 
all  the  criticism  directed  at  it  on  its  front  page. 
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in  Grand  Forks  on  KCNN-AM/FM  1590/104.3. 

Hennen,  who  was  not  happy  that  the  Herald 
identified  Kroc,  raised  the  issue  on  his  program,  and 
said  the  bulk  of  his  callers  felt  there  was  nothing  to 
be  gained  by  making  the  identification  public. 

“Most  of  the  people  who  called  in  felt  that  it’s  a 
good  newspaper  that  made  a  bad  decision,”  Hennen 
said.  “The  general  public  out  here  isn’t  too  keen  on 
discussing  journalistic  standards  right  now.  It’s  more 
of  the  attitude  of ‘hey,  do  the  right  thing.’  ” 

Hennen  said  some  callers  to  his  show  also  had  a 
hard  time  justifying  Herald  editorial  staffers  taking 
money  donated  by  Kroc  and  then  revealing  her 
identity. 

Although  Hennen  has  been  battling  on  and  off 
the  air  with  the  Herald's  editors  over  the  story,  he 
.still  feeLs  it’s  a  great  newspaper. 

“But  what  we  [the  community]  would  have  liked 
to  happen  was  for  the  Herald  to  say 
‘this  was  a  tough  choice,  we 
thought  about  it  and  we  decided 
not  to  do  the  story.’  It’s  very  risky, 
but  you  really  have  to  weigh  the 
risk  involved  versus  the  harm 
done.” 

Susan  Gray,  an  assistant  editor  at 
the  Chronicle  of  Philanthropy  in 
Washington,  D.C.,  would  agree  with 
Hennen’s  assessment. 

“My  first  thought  when  1  heard 
the  story  was  that  there  was  a 
breach  of  trust,”  she  said. 

Gray  explained  that  while  some 
wealthy  donors,  like  Bloomberg 
News  Service’s  Michael  Bloomberg, 
are  very  public  about  their  dona¬ 
tions,  others,  like  novelist  James 
Michener,  are  extremely  private  and 
demand  that  their  name  not  be 
publicized. 

“There  are  obviously  safer  ways 
to  give  money  anonymously”  than  the  path  followed 
by  Kroc,  said  Gray,  who  acknowledged  that  there 
always  is  “a  lot  of  curiosity  as  to  who  the  person  is.” 

To  its  credit,  the  Herald  played  up  the  “angel”  flap 
prominently  on  its  front  page,  including  a  photo  of 
an  on-the-air  Hennen  and  comments  of  several  of  his 
callers. 

The  newspaper  also  ran  front-page  photos  and 
comments  from  the  governor,  the  two  mayors,  the 
city  attorney  and  the  president  of  KCNN  radio,  blast¬ 
ing  the  paper’s  decision  to  identify  Kroc. 

The  Herald  also  reported  that  a  Minneapolis  tele¬ 
vision  station,  WCCO-TV,  claimed  it  had  known  that 
Kroc  was  the  benefactor  since  late  April  but  chose 
not  to  identify  her. 

WCCO  news  director  Ted  Canova  said  his 
reporters  learned  Kroc’s  identity  the  same  way  the 
Herald  found  out,  from  tracing  the  tail  number  on 
the  jet  when  it  was  first  parked  at  the  airport  when 
representatives  arrived  to  disperse  the  checks. 

He  said  after  dLscussing  with  flood  victims 


whether  or  not  Kroc’s  identity  should  be  made  pub¬ 
lic,  a  decision  was  made  to  not  do  so. 

“It  was  clear  to  us  that  we  were  respecting  the 
wishes  for  it  to  be  kept  private,”  Canova  told  the 
Herald. 

But  Herald  publisher  Maidenberg  said  once  his 
newspaper  knew  the  identity,  it  was  a  story  the 
paper  couldn’t  suppress. 

“The  principle  of  us  holding  onto  a  story  and  sup¬ 
pressing  it,  we  could  not  live  with,”  Maidenberg  said. 
“That  is  a  fundamental  principle  that  has  to  be  in 
effect  in  a  democratic  society.  If  somebody  called  us 
and  said,  ‘Don’t  put  my  name  in  the  paper  and  I’m 
going  to  give  $1,000  to  United  Way,’  would  we  say 
our  price  is  $  1  million?  If  you  begin  to  make  news 
judgments  based  on  the  presumption  that  there  are 
dollars  at  stake  for  the  community,  then  we  are  mak¬ 
ing  it  on  a  principle  that  is  unsustainable.  We  have  to 
print  what  we  know  and  take  the 
consequences.” 

The  editor  of  the  St.  Paul  (Minn.) 
Pioneer  Press,  like  the  Herald  a 
Knight-Ridder  newspaper,  which 
has  printed  the  Herald  since  the 
flooding,  said  he  agreed  with  the 
decision  to  identify  Kroc. 

“I  would  have  printed  the 
‘angel’s’  name  too,”  said  Walker 
Lundy.  “The  newspaper’s  job  is  to 
tell  readers  what  it  knows  and  not 
to  keep  community  secrets.” 

Lundy  mentioned  that  as  soon  as 
Kroc’s  name  was  revealed  by  the 
Herald,  the  Pioneer  Press  also  ran  a 
story  naming  Kroc. 

The  story  was  also  picked  up  by 
the  As.sociated  Press  and  sent  out 
on  its  national  wire. 

In  their  joint  editorial  defending 
the  identification  of  Kroc,  Jacobs 
and  Maidenberg  said  another  factor 
in  siding  with  publication  was  the  paper’s  credibil¬ 
ity  as  a  local  news  source. 

“We  felt  our  credibility  as  the  source  of  local 
news  would  be  jeopardized  if  we  left  this  story  to 
out-of-town  media.” 

Maidenberg  said  that  with  all  the  newspaper  has 
done  for  the  community  during  the  floods,  it  would 
be  a  shame  for  the  newspaf)er  to  be  ostracized  for 
identifying  Kroc. 

“For  a  newspaper  to  have  its  credibility  weakened 
by  an  incident  such  as  this  would  be  a  great  disser¬ 
vice,”  he  said. 

“The  Grand  Forks  Herald  will  match  itself  up 
with  any  business  in  this  community  in  terms  of 
what  we  do  for  public  service.” 

Durkin  feels  that  in  the  aftermath  of  the  Kroc 
story,  the  Herald's  relationship  with  its  readers  is 
getting  back  to  pre-flood  days. 

“We  had  a  30-day  honeymoon  and  now  every¬ 
thing  seems  to  be  back  to  normal  because  there  are 
people  hating  us  again,”  he  said.  ■ 


Joan  Kroc,  the  billionaire 
widow  of  McDonald's  founder 
Ray  Kroc,  was  identified  by  the 
Grand  Forks  (N.O.)  Herald  as 
the  benefactor  who  donated 
$15  million  anonymously  to 
help  victims  in  the  flood-tom 
area. 
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BY  RON  CHEPESIUK 


Colombia  Press 
Under  Siege 


TTrj"™”™ 

Wi  iou/  cartels  bt 

Tf  b“  bombing  n 

of  three  newspapers,  Colom-  anrl  I/ill  inn 
bia  journalists  fear  once  again  l\lllll  ly 

that  deadlines  may  become  . . . . 

literal. 

On  March  20,  gunmen  murdered  Gerardo 
Bedoya,  the  55-year-old  chief  editor  of  El  Pais,  Cali’s 
largest  newspaper,  and  outspoken  critic  of  the  coun¬ 
try’s  powerful  drug  cartels.  The  killing  came  three 
days  after  the  torture-murder  of  Freddy  Elies,  a  news 
photographer  based  in  the  coastal  resort  city  of 
Cartegena. 

“We  have  seen  this  happen  many  times  before,” 
said  Enrique  Santo  Calderon,  Sub  Director  of  El 
Tiempo,  Colombia’s  largest  newspaper.  “The  drug 
traffickers  are  trying  to  impose  a  real  dictatorship  of 
fear  upion  the  press.  The  situation  for  Colombian 
journalists  is  once  again  becoming  extremely  diffi¬ 
cult  and  dangerous.” 


After  a  lull,  drug 
cartels  begin  again 
bombing  newspapers 
and  killing  journalists 


'll  rinin  The  two  killings  brought  to 

•  y  67  the  number  of  Colombian 

lin  PinPlin  journalists  murdered  in  the 

fill  ayolll  jjjgj  eight-and-a-half  years, 

1/1/CnPnPrC  according  to  a  report  pub- 

VvolJufJCI  O  lished  by  the  Inter  American 

niirnflli<^t<i  Association  (lAPA). 

UUI I lOlloLo  Bedoya  was  the  most  promi- 

“  nent  Colombian  journalist 
killed  since  1986,  when  hit¬ 
men  gunned  down  Guillermo  Cano,  the  publisher 
of  the  Bogota-based  El  Espectador,  the  second- 
largest  newspaper  in  Colombia. 

Last  Dec.  17,  a  car  bomb  containing  50  kilos  of 
dynamite  exploded  outside  the  office  of  El  Colom- 
biano  in  Medellin,  killing  one,  injuring  48  and  dam¬ 
aging  15  buildings.  The  terrorist  wave  continued 
with  the  bombings  of  the  left-wing  newspaper  Voz 
on  Dec.  20  and  the  Medellin  office  of  El  Tiempo,  on 
Dec.  28,  which  caused  no  deaths  but  $300,000  in 
damage. 

The  Colombian  press  thought  its  worst  days  of 
intimidation  and  violence  had  ended  when  police 
hunted  down  and  killed  Pablo  Escobar  Gaviria  on 


Medellin  cartel  drug 
.  lord  Pablo  Escobar 
Gaviria  was  killed 
Dec.  2, 1993  by  . 
Colombian  police,  an 
event  that  in  effect  “ 
ended  the  Medellin 
cartel's  position  as  the 
major  player  in  the 
country's  biflion-dollar 
drug  trade.  Although 
the  Cali  cartel  quickly 
filled  the  vacuum,  its 
godfathers  were 
viewed  as  a  kinder, 
gentler  mafia  that 
preferred  the  bribe  to 
the  bullet.  And  the 
killing  of  journalists 
and  the  bombing  of  - 
newspaper  offices 
stopped  for  a  while. 

■REUTERS  PHOTOS 
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ColQmbian  newspaper  editor  Gerardo  Bedoya  of  El  Pais,  one  of  the  country's  most  influential  dailies,  was  gunned  down  on 
March  20,  three  days  after  the  torture-murder  of  Freddy  Elies,  a  news  photographer  based  in  the  coastal  resort  city  of  Cartegena 
At.right,  Bedoya's  body  lies  on  the  ground  next  to  his  car. 
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Chepesiuk  is  a  professor 
on  the  faculty  of 
Winthrop  University, 
Rock  Hill,  S.C.,  and  a 
freelance  journalist 
who  is  based  in 
Colombia  and  is  writing 
an  inmstigative 
history  of  US. 
anti-narcotics  policy, 
1982  to  1997. 


Colombian  soldiers  inspect 
the  aftermath  of  a  bomb  that 
exploded  in  the  offices  of  the 
^  newspaper  El  Tiempo  in 
^  Medellin  on  Dec.  28, 1996. 

I  One  person  was  wounded  in 
S  the  explosion. 


Dec.  2,  1993,  an  event  that  in  effect  ended  the 
Medellin  cartel’s  position  as  the  major  player  in  the 
country’s  billion-doUar  drug  trade.  Although  the  Cali 
cartel  quickly  filled  the  vacuum,  its  godfathers  were 
viewed  as  a  kinder,  gentler  mafia  that  preferred  the 
bribe  to  the  bullet. 

Under  pressure  from  the  U.S.,  the  Colombian  gov¬ 
ernment  began  cracking  down  on  the  Cali  cartel  in 
1994  and  have  since  arrested  and  imprisoned  all  of 
its  top  leadership.  The  U.S.  government  has 
demanded  the  extradition  of  the  Cali  cartel  godfa¬ 
thers,  who  are  wanted  on  drug  charges  in  the  U.S., 
and  there  has  been  a  movement  in  the  Colombian 
Congress  to  reinstate  the 
extradition  treaty  with  the 
U.S.,  which  has  been  sus¬ 
pended  since  1991. 

“The  one  thing  the  drug 
traffickers  fear  more  than  a 
prison  cell  in  Colombia  is 
extradition  to  the  U.S.,” 
explained  one  U.S.  diplo¬ 
mat.  “They  have  vowed 
that  they  would  never 
spend  a  day  in  an  Ameri¬ 
can  jail.” 

In  the  days  leading  up  to 
the  bombing  of  El  Colom- 
biano,  the  newspaper’s 
director,  Ana  Mercedes 


Gomez,  received  an  anonymous  warning  that  the 
newspaper  should  not  write  about  extradition  or 
current  legislative  moves  in  the  Colombian  Con¬ 
gress  to  increase  the  penalties  against  drug  traffick¬ 
ers  and  to  confiscate  their  property. 

In  his  editorials,  Bedoya,  a  former  diplomat  and 
legislator,  had  demanded  tougher  government 
action  against  the  drug  cartels  and  went  on  record 
as  supporting  extradition.  In  one  of  his  last  columns, 
Bedoya  wrote,  “Even  though  they  call  me  pro  yan- 
kee,  I  prefer  the  prison  of  the  United  States  to  the 
narco  traffickers.  I  prefer  the  influence  of  the  grin¬ 
gos  to  the  influence  of  the  narco  traffickers.  1  prefer 
the  intervention  of  the 
gringos  in  our  internal 
affairs  to  the  drug  cartels.” 

The  authorities  say  they 
don’t  know  if  any  threats 
were  made  against  Bedoya 
and  have  speculated  that 
robbery  may  have  been 
the  motive  for  Elies’  mur¬ 
der.  Although  no  one  has 
claimed  responsibility  for 
either  of  the  killings,  the 
local  press  fears  that  it  wiU 
be  targeted  by  drug  traf¬ 
fickers  and  other  groups 
who  don’t  like  what  they 
read. 

Management  of  Voz,  the 
paper  of  the  Communist- 
oriented  Patriotic  Union 
(See  Siege  on  page  34) 


BY  WENDY  GIMAN 


Alternatives 
Making  Inroads 


Think  of  alter¬ 
native  news¬ 
papers  as  the 
gawky  kid 
at  the  beach 
that  gets  sand 
kicked  in  his  face.  Twenty 
years  later,  the  kid  is  a 
muscle-laden  entrepreneur 
who  owns  the  beach.  Look 
out,  alternative  papers 
have  grown  up. 

Consolidation  hums  '  . . 

throughout  this  niche  mar¬ 
ket.  And  the  advertising  numbers  are 
more  power. 

“National  advertising  has  taken  off,”  said  Richard 
Karpel,  membership  director  for  the  Washington- 
based  Association  of  Alternative  Newsweeklies.  “It 
didn’t  even  exist  three  years  ago.” 

Two  national  advertising  groups  exist  for  this 
market.  One  cooperative-type  group  has  seen  its 
numbers  increase  23-fold  over  three  years.  The 
Altemativi:  Weekly  Network  has  tallied  $6  million  in 


Consolidation  among 
alternative  newspapers 
is  making  them  more  than 
just  a  nuisance  to  many 
mainstream  dailies  in  the 
battle  for  national  ad  dollars 


reflecting 


Stern  Publishing,  which  owns  the  Village  Voice  in  New  York  City 
and  six  other  alternative  papers,  has  joined  New  Times  Inc.  of 
Phoenix,  owner  of  Denver  Westword  and  six  other  alternatives  in 
large  markets,  as  alternative  newspaper  national  chains. 


advertising  sales  for  1996, 
up  from  $250,000  in  1994. 

“The  real  money  is  at 
the  daily  newspaper  level,” 
said  David  Schneiderman, 
president  of  Stem  Publish¬ 
ing  that  owns  the  Village 
Voice  in  New  York  City  and 
six  other  alternative 
papers.  “The  big  strategy  is 
to  develop  significant  cir¬ 
culation  numbers  in  the 
—  cities  so  we  can  challenge 
dailies  for  advertising. 
That’s  where  we  think  the  growth  is.” 

In  two  months,  the  company  went  from  owning 
three  papers  in  two  markets  to  owning  seven  in 
four  markets.  Schneiderman,  also  a  former  editor  of 
the  Voice,  believes  there  is  a  trend  against  dailies  and 
paid  papers. 

While  the  Phoenix-based  New  Times  Inc.  may 
have  more  markets.  Stem  Publishing  is  looking  for 
saturation  —  covering  both  the  metropolitan  areas 
and  their  suburbs. 

Jim  Larkin,  partner  in  New  Times  Inc.,  sees  his 
competition  for  the  advertising  dollar  as  the  whole 
spectmm  of  media,  including  radio,  television,  cable, 
dailies  and  other  alternative  papers. 

Before  Stem  Publishing  started  buying  properties 
three  months  ago.  New  Times  was  the  only  “chain” 
of  alternatives  on  a  national  level.  It  has  seven 
papers  in  large  markets;  Los  Angeles  New  Times,  SF 
Weekly  in  San  Francisco,  Dallas  Observer,  Houston 
Press,  Miami  New  Times,  Phoenix  Neu>  Times  and 
Denver  Westword. 

As  for  taking  money  from  the  dailies,  “We  are 
insignificant  in  comparison,”  Larkin  said.  “,Mtema- 
tives  are  flies  on  the  [dailies]  hide.” 

But  he  applauds  the  efforts  to  chip  away  at  the  enor¬ 
mous  advertising  revenue  tlie  big  dailies  generate. 

The  top  20  markets  are  not  the  only  ones  to  see 
consolidation.  NewVoice  Communications,  pub¬ 
lisher  of  the  T’ ,000<irculation  Bloomington  (hid.) 
Voice,  has  found  a  financial  backer  in  the  form  of  a 
money-sawy  chief  financial  officer  of  a  Fortune  500 
company.  NewVoice  is  currently  eyeing  four  prop¬ 
erties.  Plans  arc  to  have  10  properties  by  the  end  of 
next  year.  , 

What’s  the  attraction  of  these  papers?  The  alter¬ 
native  market  has  what  advertisers  lust:  young,  edu- 

Giman  is  editor  of  Free  Paper  Publisher, 
published  monthly  by  the  Editor  &  Publisher  Co. 
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cated  and  active  readers. 

For  example,  Stem  Publishing  this 
year  bought  the  two  major  alternative 
papers  in  the  Twin  Cities  and  merged 
them,  the  Minneapolis  City  Pages  and 
the  Twin  Cities  Reader.  The  Min¬ 
neapolis  market,  according  to  Schnei- 
derman,  has  the  audience  for  a  suc¬ 
cessful  alternative  paper  —  a  median 
age  of  32  years  old,  highly  educated 
and  a  university  culUiral  life. 

How  have  the  alternatives  captured 
these  readers? 

“Baby  boomers  have  grown  up 
with  the  weeklies,”  said  Craig  Hitch¬ 
cock  of  the  Bloomington  Voice. 

There’s  brand  recognition  and  expec¬ 
tation.  These  papers  often  cover  the 
stories  that  dailies  don’t  or  won’t. 

The  dailies,  as  many  people  inter¬ 
viewed  point  out,  are  losing  or  have 
lost  the  18-to-40-year-old  audience. 

Circulation  is  down  at  many  paid 
papers. 

“We  grabbed  them  [readers]  20 
years  ago,  and  the  dailies  stood  by,” 
said  Deborah  Fason,  publisher  of  Cre¬ 
ative  Loafing,  an  Atlanta  alternative  weekly. 

Bloomington  Voice  publisher  Bill  Craig  sums  it 
up  as:  “We  [alternative  papers]  have  18-to49-year- 
olds.They  have  49-year-olds  to  dead.” 

Schneiderman  speaks  as  a  recent  convert  to  the 
free  paper  doctrine. 

“I  think  that’s  the  future,”  he  declares.  “The  trend 
is  against  paid,  at  least  in  weeklies,  which  is  what  we 
understand.” 

But  he  admits  that  it  has  taken  years  for  him  to 
realize  the  power  of  giving  it  away.  When  the  Village 
Voice,  formeriy  $1.50  paper  in  Manhattan  with  a 
130,000  circulation,  decided  to  go  free,  the  dailies 
ran  with  the  story,  declaring  the  paper  dead. 

Article  headlines  questioned  whether  the  Voice 
could  even  “give  it  away?” 

Schneiderman  dismisses  those  reports. 

“If  you  are  desperate,  you  don’t  give  up  revenue,” 
he  said. 

The  Voice  gave  up  a  few  million  dollars  in  rev¬ 
enue  when  it  dropped  paid  circulation,  but  Schnei¬ 
derman  believes  it  allowed  for  long-term  growth. 
Now,  the  circulation  has  increased  to  223,000. 

But  going  free  is  just  the  start  of  the  Voice's  repo¬ 
sitioning.  The  Voice  is  focusing  on  the  local  market, 
rather  than  building  a  national 
presence. 

Meaning:  If  you  are  looking 
for  the  Voice  in  the  Texas  Pan¬ 
handle,  you  won’t  find  it  any¬ 
more.  After  more  than  20  years 
of  building  a  national  presence, 
the  Voice  is  abandoning  its 
national  circulation.  Schneider¬ 
man  plans  on  returning  that  cir¬ 
culation  to  New  York  City. 


“The  more  local  all  these  [alterna¬ 
tive]  papers  are,  the  stronger  they  arc, 
he  said.  “We’d  like  to  have  a  national 
group  of  papers,  but  each  paper  has 
to  remain  very  local.” 

Right  now.  Stem  Publishing  has  a 
presence  on  each  coast  and  in 
between.  Besides  the  Voice,  the 
empire  includes  the  LA  Weekly  (a  free 
paper  that  Schneiderman  crests  with 
giving  the  Village  Voice  “the  courage” 
to  switch),  OC  Weekly  in  Orange 
County,  Calif.,  Eastsideweek  in  Seat¬ 
tle,  Minneapolis  City  Pages  and  the 
Long  Island  Voice. 

The  Orange  County,  Seattle  and 
Long  Island  papers  —  all  suburban  — 
mark  a  trend  in  the  alternative  busi¬ 
ness.  Publishers  have  woken  up  and 
realized  that  there’s  life  in  the  sub- 
urbs.The  Voice  is  considering  starting 
an  edition  in  New  Jersey,  but  is  still 
waiting  for  maiket  research. 

“I  don’t  know  Jersey  like  I  know 
Long  Island,”  Long  Island  native 
Schneiderman  said. 

“We  think  we  are  pioneering  sub¬ 
urban  alternative  journalism,”  he  said.  And  taking  a 
handsome  share  of  advertising  dollars. 

“The  first  year  we  lost  less  than  $20,000  in 
Orange  County  and  we  should  have  lost  a  half  a  mil¬ 
lion,”  Schneiderman  said. 

Orange  County  and  Long  Island  arc  both  start-up 
publications. 

The  New  Times  is  also  starting  an  alternative 
paper  this  in  a  smaller  market.  Fort  Lauderdale 
—  though  New  Times  sees  that  as  part  of  the  larger 
south  Florida  market. 

Besides  keeping  the  focus  local,  the  Village 
Voice's  advertising  strategy  remains  conservative. 
While  circulation  increased  by  100,000,  the  ad  rates 
remained  the  same. 

At  first,  Schneiderman  admitted  advertisers 
seemed  to  stall  when  the  conversion  to  free  hap¬ 
pened  in  April  1996.  But  by  this  fall,  the  testing 
period  seems  to  have  subsided. 

“The  ad  linage  is  growing  in  double-digit  rates 
now  and  I  attribute  that  to  the  Voice  going  free 
because  circulation  went  up  and  more  and  more 
people  arc  reading  it,”  Schneiderman  said.  “It’s  a 
great  sales  tool;  even  I  can  sell  ads  doing  that.” 

While  the  Village  Voice  plans  to  continue  expan¬ 
sion  in  the  denser  markets,  the 
Bloomington  Voice  aspires  for 
a  network  of  papers  in  smaller 
communities. 

“There’s  tremendous  poten¬ 
tial  at  the  end  of  the  food 
chain,”  said  Bill  Craig,  who  is 
also  president  of  the  newly 
formed  NewVoice  Communica¬ 
tions. 

(See  Alternatives  on  page  29) 


“The  more  local  all  these 
[alternative]  papers  are, 
the  stronger  they  are. 
We'd  like  to  have  a 
national  group  of  papers, 
hut  each  paper  has  to 
remain  very  local.’ 

—  David  Schneiderman, 
president  of  Stem 
Publishing  and  publisher 
of  the  Village  Voice 


The  Alternative 
Weekly  Nettvork  has 
tallied  $6  million  in 
advertising  sales 
for  1996,  up  from 
$250,000  in  1994 
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BY  DORI  PERRUCCI 


Header  donations  help 
small  New  York  weekly, 
facing  foreclosure  by  the 
IRS,  stay  open 


Regina  Clarkin-O'Leary  (left),  the  Peekskill  (N.Y.)  Herald's 
publisher,  and  Kathy  Daley,  editor 


Perrucci  is  a  freelance  writer. 
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BY  MARK  FITZGERALD 

No  Surprise 
To  Newspapers 


IN  A  LETTER  to  the  Federal  Com¬ 
munications  Commission,  the 
Clinton  administration  formally 
opposed  easing  the  “duopoly”  rule 
against  owning  more  than  one  TV 
station  in  a  market  —  an  action 
that  likely  portends  a  similar  stance 
against  newspaper/broadcasting  cross¬ 
ownership  restrictions. 

The  White  House  stance  came  as  no 
real  surprise  to  the  newspaper  industry. 
Administration  officials  for  several 
months  have  informally  signaled  their 
opposition  to  loosening  television  own¬ 
ership  rules  or  the  newspaper  cross¬ 
ownership  restriction. 

In  its  May  22  letter  to  FCC  chairman 
Reed  E.  Hundt,  the  Commerce  Depart¬ 
ment’s  National  Telecommunications  and 
Information  Administration  urged  the 
commission  to  slow  down  the  swift  lib¬ 
eralization  of  broadcast  media  regula¬ 
tions  that  followed  enactment  of  the 


Judge  Cuts  Verdict 
By  $200  Million 

A  FEDERAL  JUDGE  in  Houston  has 
thrown  out  most  of  the  $222.7  mil¬ 
lion  libel  verdict  against  the  publisher  of 
the  Wall  Street  Journal. 

The  ruling  by  Judge  Ewing  Werlein 
eliminated  $200  million  in  punitive  dam¬ 
ages  awarded  to  MMAR  Group,  a 
defunct  Houston  investment  firm.  Actual 
damages  of  $22.7  million  still  stand 
against  Journal  parent  Dow  Jones  &  Co. 

The  company  plans  to  seek  a  reduc¬ 
tion  of  that  amount,  according  to 
spokesman  Richard  Tofel. 

The  ruling  came  two  months  after  a 
seven-member  jury  decided  that  five 
sentences  in  a  Journal  article  by  Laura 
Jeteski  published  Oct.  21, 1993  were 
false  and  defamatory  against  MMAR. 

Lawyers  for  MMAR  blamed  the  article 
for  the  firm’s  demise  later  that  year. 

Dow  Jones  argued  during  the  two-week 
trial  that  the  firm  collapsed  for  other 
reasons  and  that  the  disputed  sentences 
were  accurate  or  substantially  true. 

(See  Cuts  on  page  33) 


White  House  formally 
opposes  easing 
'duopoly'  TV  ownership 
rules:  seen  as  presaging 
similar  stance  against 
newspaper/broadcast 
cross-ownership 


Telecommunications  Act  of  1996. 

Larry  Irving,  the  assistant  secretary  of 
Commerce  for  Communications  and 
Information,  argues  that  loosening  the  TV 
duopoly  rule  will  lead  to  an  increasing 
concentration  of  ownership  —  which  he 
said  has  already  happened  with  the  liber¬ 
alization  of  rules  governing  ownership  of 
multiple  radio  stations  in  a  community. 

Irving  notes  that  in  New  York  City 
Westinghouse  now  owns  the  only  two 
all-news  radio  stations,  and  that  in  Wash¬ 
ington,  fully  18  of  the  22  top-rated  com¬ 
mercial  radio  stations  are  owned  by  just 
four  companies. 

“This  pattern  in  local  radio  ownership 
is  likely  a  harbinger  of  concentration  lev¬ 
els  to  come  in  local  television  markets  if 
the  commission  proceeds  with  its  pro¬ 
posals  to  relax  local  ownership  rules,”  Irv¬ 
ing  wrote. 

Commerce  also  argues  that  loosening 
ownership  restraints  will  harm  minority 
ownership  of  television  stations  “below 
the  meager  levels  that  already  exist.” 

Relaxing  the  rules,  the  department 
argues,  will  benefit  those  with  access  to 
capital  —  further  squeezing  out  would- 
be  minority  owners. 

To  the  newspaper  industry,  these  are 
familiar  —  and  largely  theoretical  — 
arguments.  Like  it  or  not,  industry  figures 
say,  the  market  encourages  media  of  all 
types  to  concentrate,  and  there  is  no  rea¬ 
son  that  owning  a  printing  press  should 
preclude  newspaper  companies  from 
jumping  into  the  fray. 


The  Newspaper  Association  of  Amer¬ 
ica,  for  instance,  has  its  own  petition  in 
front  of  the  FCC,  arguing  that  “today’s 
multichaimel,  multimedia  environment 
. . .  offer  consumers  abundant  and 
diverse  information  options.” 

Cross-ownership  restrictions,  the  NAA 
maintains,  are  based  on  “speculative 
assumptions”  about  media  diversity  that 
are  undercut  by  the  record  of  grandfa¬ 
thered  cross-ownership  situations  which 
have  not  been  anticompetitive. 

“I  think  what  we’re  seeing  is  theoreti¬ 
cal  objections  by  [the  Clinton  adminis¬ 
tration]  . . .  while  the  real  market  goes 
on,”  NAA  president  and  chief  executive 
officer  John  Sturm  said  in  reaction  to  the 
White  House  stand  on  the  duopoly  rule. 


HONG  KONG 

To  talk  about  the  transfer  of  this 
dynamic  capitalist  economy  from 
British  to  Chinese  sovereignty, 
talk  to  people  in 
New  York,  San  Francisco  or 
Washington,  D.C. 


Hong  Kong  Economic 
&  Trade  Office 

Melinda  Parsons 
Tom  Rosenthal 
680  Fifth  Avenue 
New  York,  NY  10019 
(212)  265-8888 

Diana  To 

222  Kearny  Street,  Suite  402 
San  Francisco,  California  94108 
(415)  397-2215 

Kathy  Dempsey 
1150  18th  Street.  NW#475 
Washington,  bC  20036 
_ (202)  331-8947 _ 
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NEWSPEOPLE  IN  THE  NEWS  -  comfii.kd  by  ian  k.  andkrson 

. . . . . . . . . * . . . . . . . . . . . 


GEORGE  a 
lAWSON,  a  senior 
advertising  execu¬ 
tive  at  Gannet  Co. 
Inc.,  has  been 
named  CEO  of  the 
South  Jersey 
Newspapers  Co., 
Woodbury,  N.J. 


GEORGE  LAWSON 


JEANETTE  CHAVEZ,  associate 
editor/features  at  the  Denver  Post,  has 
been  appointed  managing  editor. 

She  started  at  the  paper  in  1984  as  a 
deputy  news  editor. 

AtAMtK  THOMAS,  38,  vice  president  of 
circulation  maiketing  at  the  Milwaukee 
Journal  Sentinel,  has  been  given  the 
additional  tide  of  circulation  director. 


LOGAN  NEHL,  who  covered  pop  music 
at  the  5iC  Petersburg  Times  for  three  years, 
both  as  a  freelancer  and  staff  writer,  was 
promoted  to  pop  music  critic. 


JEANETTE  CHAVEZ 


MARK  THOMAS 


LARRY  KAPLOW,  33, Tallahassee,  Fla., 
bureau  chief  at  the  fla/m  Beach  Post  in 
Florida,  has  been  named  Middle  East  cor¬ 
respondent  for  Cox  Newspapers. 

He  succeeds  €lHAMtLES  W. 

HOLMES,  who  is  transferring  to  the  Cox 
bureau  in  Moscow. 

KATTOJEEN  ANDERSON,  circulation 
training  manager  at  the  Virginian-Pilot  in 
Norfolk, Va.,  has  been  promoted  to  per¬ 
formance  development  manager. 

DAVnt  YARNOLD,  vice  president/edito¬ 
rial  of  Knight-Ridder  New  Media  in  San 


Jose,  has  been 
named  managing 
editor  at  the  San 
Jose  Mercury  Neus. 

Prior  to  joining 
Knight-Ridder 
New  Media, 
Yamold  was 
deputy  managing 
editor,  assistant 

managing  editor  for  the  evening  edition, 
executive  news  editor  for  the  morning 
edition  and  assistant  managing  editor  for 
graphics  at  the  Mercury  News. 


KATHLEEN  ANDERSON 


CINDV  BENAVIDES,  who  has  spent 
nine  years  at  the  Dallas  Morning  News, 
has  been  named  director  of  La  Puente,  a 
Hispanic  publication  in  north  Texas 
owned  by  New  Path  Media. 

During  her  time  at  the  Morning  News, 
Benavides  developed  and  designed  new 
advertising  products  and  managed  the 
inside  sales  and  telemarketing  depart¬ 
ments. 


Thomson  Newspapei^ 

has  sold 

Shelby  (NC)  Star 

(16,600  daily  circulation) 
to 

Freedom  Communications 

We  are  proud  to  have  represented 
Thomson  Newspapers  in  this  transaction. 

Dirks,  Van  Essen  &  Associates 

1 19  East  Marcy  St.  -  Suite  100,  Santa  Fe.  NM  87501 

(505)  820>2700 


RiVL  SIMON,  68.  retired  U.S.  senator 
from  Illinois,  was  elected  to  the  board  of 
trustees  of  the  First  Amendment  Center 
at  Vanderbilt  University  in  Nashville. 

HENRY  DVBROFF,  46,  editor  of  the 
Denver  Business  Journal,  has  been  elert- 
ed  president  of  the  Society  of  American 
Business  Editors  and  Writers. 

Other  officers  elected  include  SUSAN 
WELLS,  assistant  managing  editor  for  busi¬ 
ness  at  the  Atlanta  Journal  and  Con¬ 
stitution  —  vice  president;  CHARLEY 
BLAINE,  editor  of  Better  Homes  and 
Gardens  Famify  Money  —  treasurer, 
BYRON  (BARNEY)  CALAME,  deputy 
managing  editor  at  the  Wall  Street 
Journal  —  secretary;  and  BELL  BARN- 
HART,  financial  markets  columnist  at 
the  Chicago  Tribune  —  editor  of  the 
“Business  Journalist,”  the  society’s  bi¬ 
monthly  newsletter. 


Correction 

The  photographs  of  Raymond 

Massett,  vice  president  and  general 
manager,  and  David  Francis,  vice  president 
and  business  manager,  both  at  the  Tunes- 
Picayune  Publishing  Corp.  in  New 
Orleans,  had  there  captions  inadvertently 
switched  in  the  April  26  “Newspeople  in 
the  News.” 
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BY  MARK  FITZGERALD 

Daniels 

Reflects 


The  five  years 

Frank  Daniels  Jr. 
served  as  chair¬ 
man  of  the  Associ¬ 
ated  Press  —  and 
the  14  years  he 
served  on  its  board  —  saw 
the  greatest  technological 
change  in  the  l4S>-year  history 
of  the  news  cooperative. 

AP  created  a  digital  photo 
transmission  service,  a  satel¬ 
lite  ad  transmission  service,  an  international  video 
news  service  and,  just  last  fall,  an  Internet  news  ser¬ 
vice. 

Yet,  when  Daniels  reflects  on  his  time  at  the  top 
of  AP,  he  says  something  else  stands  out  even  in  this 
sea  change  of  technology. 

“The  most  important  thing 
to  me  was  working  out  all  the 
relationships,”  Daniels  said. 
“Who  the  AP  sells  to  and  how 
it  sells  is  always  in  flux.The  AP 
has  to  deal  with  all  the  differ¬ 
ent  players  who  want  to  buy 
the  AP  report,  and  yet  at  the 
same  time  we  remain  ‘whole¬ 
salers,’  as  I  call  it.” 

Daniels  retired  from  the  AP 
board  and  its  chairmanship  at 
the  cooperative’s  annual 
^  meeting  held  during  the 
I  recent  Newspaper  Associa- 
3  tion  of  America  convention  in 
Chicago.  Daniels  earlier  this 
year  retired  as  president  and 
publisher  of  the  Raleigh,  N.C.,  Neu>s  &  Obsen>er, 
which  was  sold  to  McClatchy  Newspapers. 

Newhouse  Newspapers’  E)onald  Newhouse  is  the 
new  AP  chairman. 

In  an  interview,  Daniels  said  he  leaves  with  enor¬ 
mous  respect  for  the  job  AP  does. 

“If  you  think  about  it,  the  AP  is  the  largest  news 
agency  in  the  world,  if  you  separate  the  news  oper¬ 
ation  from  the  rest  of  what  Reuters  does,  and  it  has 
done  a  great  job  without  being  overcome  by  bureau¬ 
cracy,"  he  said. 

That’s  permitted  AP  management  to  be  decisive 
when  —  as  often  happens  —  its  technological  deci¬ 
sions  on  hardware  like  the  AP  LeafDesk  sets  a  de 
facto  industry  standard. 

“You  know,  on  technology  you  can  wait  and  wait 
and  never  do  a  thing,”  E>aniels  said.“On  LeafDesk,  the 


management  was  decisive  — 
and  the  industry  needed 
it. . . .  The  quality  of  our  ana¬ 
log  [wire  photo  transmission] 
was  not  good.” 

It  was  a  similar  case  with 
AdSend,  the  ad  transmission 
service  which  had  its  roots  in 
a  casual  conversation 
between  Daniels  and  an  exec¬ 
utive  from  the  department 
store  chain  Dillards. 

The  executive  wanted  to  know  if  there  was  any 
way  ads  could  be  transmitted  electronically,  and 
Daniels  made  some  calls  to  AP. 

“There  again,  there  was  a  clear  industry  need,  and 
we  were  in  a  position  with  both  advertisers  and 
with  the  technology  to  do  it,”  Daniels  said. 

In  the  last  cou¬ 
ple  of  years,  AP  has 
stretched  out  even 
more  into  video 
and  the  Internet. 

Developing 
APTV,  the  video 
news  service 
aimed  mostly  at 
the  international 
market,  was  a  logi¬ 
cal  first  step  to  the 
World  Wide  Web, 

Daniels  said. 

“We  felt  strategi¬ 
cally  we  would  do 
something  like 
The  Wire’  [AP’s  6- 
month-old  Inter¬ 
net  news  service] 
and  to  do  that 
we  would  need 
video,”  he  .said. 

“Now,  while  there 
is  plenty  of  U.S. 
video  available, 
there  is  a  limit 
on  international 
Inews]  video.” 

Daniels  immediate 
personal  plans 
involve  the  print 
medium. 

(See  Daniels 
on  page  33) 


Associated  Press 
accomplished  its 
greatest  technological 
change  under  the  watch 
of  its  outgoing  chairman 


Frank  Daniels 


(executive  Search 
Placement 


Currow  &  de  Montmollin,  Inc., 
is  the  only  company  run  by 
former  newspaper  executives 
offering  high  quality,  guaranteed 
executive  search  and  placement. 

C&de’s  team  of  newspaper 
human  resource  professionals 
also  provides  a  full  range  of  other 
H.R.  services,  including 
succession  planning  programs, 
predictive  performance  selection 
systems,  one-on-one  executive 
coaching,  and  testing/evaluation. 


CLIRRC^^'  &  DE  MoMTMOLLIH  InC  ' 


Newspap',-  Management  p 
,  CO'N!  ULTANTS  •« 


7010  S.W.  54TH  STREET 
Miami,  Florida  33155-5624 
(305)  662-8924  •  FAX  (305)  665-1563 
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ADVERTISING/PROMOTION 


BY  M.L.  STEIN 


Building 
Brand  Identity 


NEVi'SPAPERS  SHOULD  PAY  more 

attention  to  “brand  identity,”  perhaps 
using  the  strategy  of  the  Campbell 
Soup  Co.  in  building  circulation,  a 
leading  media  researcher  told  news¬ 
paper  mariceters  at  a  Los  Angeles  meeting. 

The  comparison  isn’t  as  far-fetched  as  they 
might  think,  said  Kristin  McGrath,  president  of 
MORI  Research  in  Minneapolis. 

Campbell,  she  argued,  offers  a  good  example  of 
how  to  sell  newspapers  “one  day  at  a  time.”  The 
company,  she  explained,  allots  a  hefty  share  of  its 

media  budget  to  bad  weather 
days  when  consumers  are 
reminded  that  such  times  are 
ideal  for  a  hot  bowl  of  soup. 

“Why  don’t  newspapers 
allot  some  of  their  media 
budget  to  ‘big  news  days’?” 
she  asked  at  the  67th  annual 
convention  of  the 
International  Newspaper 
Marketing  Association.  “It 
wouldn’t  hurt  to  remind  peo¬ 
ple  when  an  event  of  major 
importance  occurs  that  newspapers  are  the  only 
medium  that  will  provide  detail,  background  and 
context  in  a  timely  manner.” 

The  soup  connection  notwithstanding,  newspa¬ 
pers  are  spending  far  too  little  to  retain  their  brand 
identity,  McGrath  contended.  McGrath,  in  using 
MORI  results  from  a  1996  survey  of  INMA  mem¬ 
bers,  said  that  in  all  but  one  instance,  newspaper 
consumer  advertising,  as  a  percent  of  revenue, 
ranged  from  one-half  of  one  percent  to  three  per¬ 
cent. 

Moreover,  she  went  on,  1995  figures  from  five  of 
the  nation’s  top  newspaper  companies,  Gannett, 
Dow  Jones,  Cowles  Media,  New  York  Times  Co.  and 
Cox  Enterprises,  showed  they  spent  an  average  of 
only  .024%  on  self-advertising. 

Other  media  companies,  including  Walt  Disney, 
Tune-Wamer,  ABC,  CNN  and  TYimer  Broadcasting 
System  allocated  an  average  of  5.18%,  McGrath 
said. 

The  average  figure  for  the  top  100  advertisers  in 
non-media  industries  —  McDonald’s,  Seagram’s, 
Campbell  Soup  Co.,  Pepsi  Co.  etc.  —  was  7.65%, 
she  said. 

McGrath  generally  brushed  aside  INMA-member 
responses  because  their  numbers  were  probably 
understated  since  they  did  not  account  for  in- 


Media 

resedrchet'  says 
newspaper 
should  follow 
the  marketing 
'  strategy  of 
CamphelVs  Soup 


paper  advertising. 

“For  the  most  part,  in-paper  advertising  is  preach¬ 
ing  to  the  converted,”  she  countered.  “We  aren’t 
going  to  regain  the  franchises  we  are  losing  by 
concentrating  our  advertising  efforts  on  people 
who  already  are  reading  newspapers.” 

An  exception  might  be  made,  she  said,  for  the 
main  weekend  paper,  which  has  a  higher  reader- 
ship  than  on  weekdays  and,  thus,  could  be  used  for 
franchise-building  advertising. 

McGrath  claimed  there  is  too  much  emphasis  on 
discounts  and  “mundane  features”  and  not  enough 
on  building  the  brand  image. 

Why  worry  about  brand  image? 

Because  “newspapers  are  losing  their  franchises 
in  a  multitude  of  ways,”  she  warned.  MORI  surveys, 

McGrath  said,  found  that  in  the  1980s  onl>"  a  minor¬ 
ity  of  respondents  agreed  with  the  statement:  “I 
think  that  people  can  be  adequately  informed  by 
watching  news  on  television.” 

In  the  1990s,  she  said,  a  majority  of  adults  agreed 
with  the  statement.  Fifty-three  percent  of  adults  in 
a  1991  study  felt  TV  news  was  adequate,  she  con¬ 
tinued. 

Although  newspapers  are  losing  ground  as  a 
news  medium,  MORI  has  not  found  evidence  that 
other  media  are  gaining  market  share  and  brand 
franchise  at  newspapers’  expense,  McGrath  dis¬ 
closed. 

“They’re  holding  their  own  much  more  than 
newspapers  are,  but  they’re  not  gaining,”  she  said. 

“The  Internet,  of  course,  is  growing  rapidly,  but  the 
market  for  online  news  services  is  still  very  small.” 

Parade  Tops 
In  First-Quarter 
Ad  Revenues 

Advertisers  placed  a  total  of  $i33.4  million 

in  first-quarter  advertising  in  Parade,  the 
Sunday  newspaper  magazine. 

Advertising  pages  for  the  quarter  totaled  179.6, 
up  6.5%  over  the  same  period  last  year. 

Parades  current  circulation  is  37.8  million. 
“We've  shown  significant  gains  in  a  number  of 
categories  including  drugs  and  remedies,  food,  trav¬ 
el,  and  pet  products,”  said  Parade  chairman  and  pub¬ 
lisher  Carlo  Vittorini. 
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ADVERTISING/PROMOTION 

BY  M.L.  STEIN 


Touting  Brand 
ID  Campaigns 


Kmmmmamm  launched  a  $7  million 
advertising  campaign  in 
1996,  the  paper’s  first 
major  ad  spending  in 
over  five  years. 

“The  ongoing  cam- 
paign  is  designed  to 
promote  the  Times' 
brand  name  and  brand 
benefits  rather  than 
specific  product  fea- 
tures,”  he  said. 

The  main  theme  of 
the  drive,  “Get  the  story.  Get  the  Tunes," 
is  based  on  the  need  for  a  maricetwide 
brand  identification,  Klein  said. 

The  Times  market,  he  said,  is  roughly 
the  size  of  Ohio  —  39,000  square  miles 
—  and  is  among  the  most  economically, 
culturally  and  socially  diverse  in  the 
worid. 

And  although  it’s  the  dominant  news¬ 
paper  in  the  area  with  a  daily  circula¬ 
tion  of  1,068,812  and  1,361,988  on 
Sunday,  the  Times  shares  the  market¬ 
place  with  several  other  competitors, 
Klein  pointed  out. 

“Our  circulation  growth  was  stalled," 
he  said.  “Several  years  of  price  discount¬ 
ing  without  promotional  support  had 
begun  affecting  our  brand  image." 

The  Times'  aim,  he  said,  was  to  regain 
circulation  momentum  in  its  core  Los 
Angeles  market  and  in  Orange  County 
and  the  San  Fernando  Valley,  where  it 
faced  the  largest  local  competitors. 

The  paper  started  by  lowering  its  sin- 
gle  copy  price  to 
25<  to  meet  the 
lower  price  of  the 
competition,  and 
began  promoting 
itself  on  television 
and  radio,  some¬ 
thing  it  had  not 
done  for  several 
years,  Klein  noted. 
Billboard  and  tran¬ 
sit  bus  ads  also 
were  used. 

Next,  he  said, 
marketing  strategy 
concentrated  on 
identifying  the 
market  segment 


Brand-plugging 

was  on  the  mind 
of  Jeffreys. 

Klein,  senior  vice  presi- 
dent/consumer  market- 
ing,  at  the  Los  Angeles 
Times,  who  spoke 
recently  at  the  annual 
International 
Newspaper  Marketing 
Association  convention. 

Klein  made  it  clear 
that  the  Times  is  cur- 
rently  not  among  the  low-ranking  new- 
papers  when  it  comes  to  brand  advertis¬ 
ing  and  recalled  that  his  newspaper 


"If  you  have  a  VCR,  you  need 
VCR  Plus-F.  Plain  and  simple, 
it's  the  easiest  way  to  record." 

-  Maryjane  Vincent, 
Hartford  Courant  reader 


Murder 


^  Diagnosis 


Seinfeid^^iP 

George  realizes  his ! 
friend’s  slang  may  le 
out  vital  information. 


Don  t  get  her  goat!  A  recre¬ 
ational  therapist,  Maryjane 
records  at  least  60  shows  each 
month  using  VCR  Plus-I-, 
including  her  favorite:  Seinfeld. 


VCR  Plus -I-  and 
The  Hartford  Courant: 
making  taping  easier. 


For  more  VCR  Plus-l-  information, 
please  call  Lisa  Klem  Wilson  at 
800-221-4816  or  212-293-8500. 


The  Houston  Chronicle's  new  ad  campaign,  which  touts  the 
heritage  of  its  brand  and  its  content  ties  in-paper  ads  in  to  its 
billboard  ads. 
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the  paper  wanted  to  grow  and  then 
“creating,  delivering  and  fulfilling  an 
interesting,  believable  product.” 

Market  research,  he  said,  identified 
the  two  most  promising  sales  targets  as 
hard  news  and  business  readers  and 
“cosmopolitan,  enthusiast  readers.” 

For  the  latter,  the  Times  developed  a 
weekend  edition  of  its  Calendar  section 
and  sponsored  a  Festival  of  Books, 
wliich  brought  thousands  its  site,  a  trav¬ 
el  show  and  job  fairs. 

Working  with  the  DDB  Needham 
Worldwide  ad  agency,  the  Times 
launched  its  campaign  to  woo  new 
readers,  using,  among  other  tactics,  teas¬ 
er  ads  that  presented  actual  stories  with 
the  crucial  endings  missing.  One  told  of 
a  Dodger  player’s  recurring  nightmare 
without  revealing  what  it  was. 

During  the  campaign.  Klein  said,  a 
typical  four-week  effort  would  reach 
approximatelly  98%  of  adults  25  to  54. 

The  marketing  program  paid  off, 

Klein  said.  According  to  the  March  31, 
1997  Audit  Bureau  Fas-Fax  report,  daily 
circulation  rose  47,691  or  4%,  while 
Sunday  jumped  29,088  or  2.1%. 

At  the  Houston  Chronicle,  a  branding 
project  is  based  on  what  the  paper  calls 
its  “four  aces,”  said  Jocelyn  Marek,  vice 
president  for  marketing  and  new  media. 

She  named  them  as  its  “legacy  of 
trusted  content,”  “the  tremendous  fran¬ 
chise  we  have  in  the  community,”  its 
classifieds,  and  “the  tremendous  reader- 


ship  we  have  every  day.” 

“When  we  embark  on  a  branding 
campaign,  it  must  maximize  this  strong 
hand,”  she  said. 

Even  when  the  company  marketed 
Houston  Chronicle  Interactive,  care  was 
taken  to  make  sure  it  synergized  with 
the  core  newspapier,  Marek  said. 

“We  felt  that  despite  the  naysayers 
who  predicted  that  newspapers  were  a 
dying  dinosaur,  that  they  actually  were 
positioned  very  well  to  be  leaders  in 
this  new  area.” 

The  Chronicle's  current  brand  identi¬ 
fication  campaign,  which  began  April 
14,  plays  on  the  slogan:  “Touch  the  news 
that  touches  you,”  Marek  .said. 

Both  the  newspaper  and  the  Web 
site,  she  noted,  hit  on  the  idea  that,  “This 
news  is  not  fleeting.  You  can  clip  it  or 
print  it. You  keep  it,  touch  it,  share  it 
with  others  and  pass  it  down.  It’s  local 
and  personal.” 

The  Chronicle,  Marek  stressed,  seeks 
to  touch  its  readers’  lives  on  a  daily 
basis. 

The  new  Chronicle  campaign  plays 
on  the  newspaper’s  “100-year  legacy  of 
touching  the  community.” 

It  is  an  “umbrella”  campaign  that  will 
be  used  for  all  Chronicle  product  lines 
including  the  coie  newspaper,  classified, 
and  neighborhood  zoned  editions;  This 
Week,  Chronicle  Interactive,  and 
InfoSource,  an  audiotex  service. 

The  campaign  was  developed  for 


both  the  print  and  broadcast  media.  It 
will  also  be  a  presence  on  outdoor 
boards  and  on  the  Obrom'cfeWeb  site. 
Print  ads  will  run  full  page  in  the 
Chronicle  during  the  campaign’s  intro¬ 
duction. 

The  ads  will  each  feature  a  clipping 
taken  from  the  Chronicle  or  from  the 
Web  site. 

The  clipping  is  accompanied  by  a  let¬ 
ter,  a  memo  or  a  child’s  homework 
assignment  that  explains  its  significance 
and  shows  how  the  information  is  being 
shared  with  others. 

There  are  four  TV  spots.  “In  each  of 
the  spots  the  audience  is  allowed  to 
eavesdrop  on  the  lives  of  people  at  that 
one  special  moment  when  the  Houston 
Chronicle  affects  their  lives,”  said  Chuck 
Carlberg,  president  of  Rives  Carlberg, 
the  ad  agency  which  put  together  the 
campaign. 

The  TV  spots  will  air  on  the  three  net¬ 
work-affiliated  stations  in  Houston,  as 
well  as  on  two  independent  stations 
and  cable  TV 

A  60-second  radio  spot  has  been  pro¬ 
duced  for  airing  on  12  Houston  radio 
stations. 

“Our  radio  spot  features  the  great  her¬ 
itage  of  this  brand,  the  Chronicle!^  said 
Carlberg. 

The  Chronicle's  official  tag  line, 
“Houston’s  leading  information  source,” 
will  be  a  strong  component  of  the  cam¬ 
paign. 
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The  Houston  Chronicle's  new  ad  campaign  includes  in-paper  ads  each  featuring  a  clipping  taken  from  the  paper  or  the  Web  site.  The 
clipping  is  accompanied  by  a  letter,  a  memo  or  a  child's  homework  assignment  that  explains  its  significance  and  shows  how  the 
information  is  being  shared  with  others. 
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Post-conference  Issues 

June  28 


Look  for  highlights  and  notes  from  this 
biggest  newspaper  technical  exposi¬ 
tion  and  conference  held  in  North 
America.  And  the  NAA's  NEXPO  usually 
prompts  new  product  announcements  and 
other  technical  news  from  vendors  which 
makes  this  issue  all  the  more  important 
for  newspaper  professionals  in  news  tech 
and  production  areas. 


From  selling  the  newspaper  to  readers,  to 
selling  advertising  programs,  the  marketing 
of  newspapers  has  come  a  long  way: 
Sophisticated  telemarketing  approaches,  target¬ 
ed  reader  programs,  detailed  subscriber  data¬ 
bases  for  advertisers,  selective  promotional 
options  ...  What's  working?  What's  in  store  for 
the  future?  This  special  issue  will  help  you 
explore  the  options.  And  this  edition  of  E&P  will 
be  distributed  in  San  Francisco  to  attendees  of 
the  NAA  Marketing  Conference,  July  20-23,  so 
they  can  take  full  advantage  of  its  content. 


...all  part  of  your  regular  Editor  &  Publisher  subscription. 

Take  advantage  of  the  targeted  readership  and  long  shelf  life  of  special  issues  and  directories.  Supplement  your  regular 
E&P  schedule;  reserve  space  today! 

•  NEXPO'97  Post-conference  Issue  •  Marketing  Issue 

Space  Deadline:  June  17  Space  Deadline:  June  30 

Material  Deadline:  June  20  Material  Deadline:  July  8 

Call  E&P  Vice  President  of  Advertising  Mike  Dardano  at  (212)  675-4380  exL  155  or  your  local  E&P  representative. 

Ad  Rates 

Full  Page  . $3,800  1/3  Page . $1,600 

2/3  Page . $2,965  1,'4  Page . $1,330 

1/2  Page . $2,240  ...or  your  E&P  contract  rate  applies. 

Color  Rates 

Spot  color,  per  color,  per  page,  extra  $605 
Facing  page,  same  color,  extra  $420 
Four-color  process  space  and  color  charge: 

One  page,  $5, 165;  Two-page  spread,  $9,545 
(based  on  one-time  space  rate) 
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BY  JIM  ROSENBERG 


‘Cl  Courting 
USA  Today 


For  several  years  a  senous  contender, 
CCI-Europe  has  become  a  major  player 
in  the  North  American  newspaper  sys¬ 
tems  market,  with  several  large  and  pres¬ 
tigious  customers.  Now,  it  is  courting  the 
country’s  second-biggest  newspaper. 

While  its  customers  have  cited  CCFs  system 
design  and  way  of  doing  business,  the  company’s 
entree  to  the  market  also  was  a  consequence  of  its 
ability  to  integrate  its  pagination  with  front  ends 
from  longtime  leaders  Atex  and  System  Integrators 
Inc.  iE&P,  May  24,  p.  22). 

But  by  no  means  has  CCI 
(which  also  has  new  advertis¬ 
ing  software)  displaced  Atex 
or  SII  at  its  customer  sites: 

♦  Even  as  their  editorial 
departments  prepare  to  pagi¬ 
nate  with  CCI  software. 
Tribune  Co.’s  Chicago 
Tribune  and  Orlando 
Sentinel  run  relatively  recent 
SII  classified  advertising 
installations. 

♦  Already  paginating  witii  CCI  NewsDesk,  the 
Arizona  Republic  added  Coyote/3  clients  to  its  SII 
front  end. 

♦  The  San  Jose  Mercury  News  will  significantly^ 
upgrade  its  entire  SB  classified  system  at  just  about 
the  same  time  that  it  completes  CCI  pagination, 
which  draws  from  its  SII  editorial  front  end. 

♦  The  Washington  Post,  CCI’s  biggest  North 
American  customer  to  date,  is  among  recent 
buyers  of  SB’s  new  Coyote/3  workstation,  which 
will  go  into  the  Post's  newsroom. 

CCI’s  volume  of  business  in  bringing  pagination 
to  sites  that  have  been  or  are  now  upgrading  SB  ad 
systems  and  editorial  front  ends  has  not  slowed  it 
from  seeking  new  customers.  Perhaps  the  most 
notable  is  a  big-name  Atex  user. 

Though  CCI  did  not  return  calls  for  comment, 
USA  Today  publishing  support  services  director 
John  Hosfbrd  and  his  boss,  information  technology 
vice  president  John  Palmisano,  did.  Stressing  that 
his  paper  has  no  sales  contract  with  CCI,  Hosford 
said,  “We’ve  written  a  couple  of  small  contracts 
with  [CCI]  to  have  them  write  for  us  a  specifica¬ 
tion  document,  which  includes  pagination  and  a 
front  end  for  USA  Today" 

Palmisano  said  that  unlike  other  papers,  USA 
Today  chose  to  woric  with  a  pagination  vendor  “in 
pieces,”  separating  the  system  specification  from 


While  several 
o  f  its  sites 
upgrade  their 
SII  systems,  CCI 
con  ris  j  big  Atex 
user  at  big  chain 


the  overall  contract,  with  the  aim  of  getting  “a  bet¬ 
ter  idea  of  what  the  total  cost  is.”  The  specification 
document  then  becomes  the  basis  of  a  sales  con¬ 
tract,  he  said. 

The  front-end  specification  is  due  by  the  end  of 
June,  according  to  Hosford,  who  remarked,  “We  are 
moving  toward  hopefully  having  a  contract,  but  we 
have  details  to  woA  out  yet.”  Palmisano  said  the 
hope  is  for  a  contract  as  early  as  July. 

Replacing  the  paper’s  Atex  system  means  creat¬ 
ing  a  netwoik  serving  approximately  600  seats  — 
two-thirds  to  three-quarters  of  which  are  reporters’ 
workstations.  For  CCI,  said 
Palmisano,  the  installation 
would  be  at  least  “as  big 
as  anything  they  have 
going  in  Europe.” 

Besides  obvious  promo¬ 
tional  pluses  that  might 
accrue  from  meeting  the 
demands  of  the  l^<-mil- 
lion-circulation  daily,  the 
prospect  of  paginating 
“The  Nation’s 
Newspaper”  also  would 
represent  CCI’s  first  sale 
to  Gannett,  the  maiket’s 
biggest  chain. With  offices  in  Marietta,  Ga.,  the 
Danish  developer’s  North  American  customer  list 
already  includes  dailies  from  the  Knight-Ridder, 
Times  Mirror,  Tribune  and  Central  Newspapers 
groups. 

Meanwhile,  two  CCI  sites  that  are  both  high-pro¬ 
file  SB  users  —  one  across  the  Potomac  River  from 
USA  Tbrf^j’s  Arlington,  Va.,  headquarters,  the  other 
across  the  country  —  made  commitments  to  SB’s 
newest  products,  as  did  two  other  big  SB  sites. 

In  conjunction  with  a  large  order  from  the 
Washington  Post,  SB  developed  OS/2-based  editori¬ 
al  workstations  several  years  ago.  Customers  didn’t 
warm  to  the  new  MTX,  and  work  on  OS/2  prod¬ 
ucts  ended. 

Sticking  with  SB,  however,  the  Post  has  pur¬ 
chased  its  newer  Coyote/3  Windows-based  client 
software  for  275  editorial  seats.  SB  said  delivery 
will  be  made  within  60  days.  (Within  hours  SB  also 
reported  the  St.  Petersburg  Times  bought  235 
Coyote/3  editorial  seats  and  the  Tampa  Tribune 
upgraded  and  consolidated  all  advertising  on  a 
RISC-based  CPU.) 

Closer  to  home  for  Sacramento-based  SB,  the 
first  customer  for  its  large-newspaper,  Tandem- 


CCFs  entree  to  the 
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based  Systein/55  also  will  stay  with  its 
front-end  supplier  when  it  takes  deliv¬ 
ery  of  the  first  Systeni/77. 

The  San  Jose  Mercury  News,  which 
received  its  SystenV55  in  1980,  recently 
acquired  newer  System/66  software. 
Instead  of  also  upgrading  to  that  sj's- 
tern’s  RISC-based  Tandem  CPU,  however, 
it  chose  to  await  release  of  next-genera¬ 
tion  hardware  for  the  System/77. 

Expecting  it  to  arrive  sometime  in 
fall,  the  paper’s  publishing  systems  man¬ 
ager,  Timothy  Benjamin,  said  the 
System/77  should  be  up  and  running 
eariy  next  year. 

The  order  is  only  for  the  classified 
advertising  side,  which  already  has 
upgraded  more  than  200  workstations 
to  AMTX  clients. 

For  its  part,  Sll  expects  to  get 
Tandem’s  new  machine  in  late  summer, 
then  load  its  own  software  and  see  that 
it  gets  up  and  running  properly  before 
delivery  near  the  end  of  the  year. 

“We’re  still  waiting  for  some  finalized 
releases”  from  Tandem,  said  SII 
spokesman  Kirk  Norlin.  Part  of  that,  he 
added,  is  the  wait  for  Tandem’s  new 
operating  system  to  be  stabilized. 

The  new-generation  System/77  relies 
on  Tandem  Computer’s  ServerNet  com¬ 
puting  architecture.The  result  of  a  quar- 
ter-billion-doUar  R&D  investment,  the 
high-bandwidth  interconnect  technolo¬ 
gy  provides  a  “worm-hole”  router  chip 
for  internal  computer  communications 
at  speeds  needed  to  process  and  move 
text,  sound,  images  and  video  (E&P, 
Sept.  28, 1996,  p.  24). 

in  San  Jose,  advertising  and  editorial 
maintain  two  physically  separate  Sll  sys¬ 


tems,  both  running  off  older  Tandem 
TXP  hosts  that  were  last  updated  in  the 
mid-1980s,  according  to  Benjamin. 

When  classified  switches  over  to  its 
new  system,  said  Benjamin,  its  old  sys¬ 
tem  will  be  broken  down  and  four 
CPUs  will  be  added  to  the  editorial  sys¬ 
tem’s  eight,  helping  carry  the  load  there 
for  a  few  more  years. 

The  addition  of  CCl  NewsDesk  pagi¬ 
nation,  he  added,  also  relieved  some  of 
the  editorial  system’s  burden  by  taking 
over  h&j  and  other  tasks  on  the  back 
end. 

“Right  now,”  said  Benjamin,  the  SB 
editorial  system  “interfaces  quite  well 
with  CCl  —  at  least  as  well  as  can  be 
expected.” 

In  a  two-year  project  that  is  mostly  on 
schedule  and  expected  to  be  complete 
by  year’s  end,  said  Benjamin,  the  paper 
now  paginates  all  its  advance  sections 
and  business  pages,  is  about  to  begin 
paginating  its  zoned  A  and  B  sections, 
and  will  then  move  on  to  sports. 

According  to  the  systems  manager, 
problems  were  mounting  on  the  classi¬ 
fied  side,  where  the  TXP  was  running 
out  of  gas. 

The  department  just  finished  switch¬ 
ing  to  the  OS/2-based  AMTX  worksta¬ 
tions,  which  can  run  CZAR  2,  the  latest 
version  of  SB’s  server-based  zoning  and 
rating  software  that  the  paper  is  now 
installing  —  changes  that  burden  the 
older  Tandem  host. 

Classified  eventually  will  be  paginat¬ 
ed,  but  not  with  SB  software,  said 
Benjamin.  VfTiile  satisfactory,  SB  classi¬ 
fied  pagination  includes  more  than  the 
department  thinks  it  requires,  he  said. 


Iowa  Daily  Spends  $51  Million 
On  Plant,  Equipment 


IN  TIME  TO  celebrate  its  150th 
anniversary,  the  Des  Moines  Register 
will  build  and  equip  a  $51  million  plant 
to  replace  its  downtown  production  and 
distribution  operations. 

The  112,400-square-foot  plant  will  sit 
on  16  acres  in  a  new  industrial  park  with¬ 
in  city  limits.  For  the  project,  the  Gannett- 
owned  165,000-circulation  Register 
retained  a  local  architect  and  a  newspa¬ 
per  engineering  and  design  firm. 

MAN  Roland  Geoman  offset  presses  — 
the  manufacturer’s  first  in  the  U.S.  to  fea¬ 
ture  a  new  shaftless  design  —  will  rise 
almost  50  feet.  The  inline  stacked  units 


can  be  operated  as  one,  two  or  three 
presses.  They  are  expected  to  print  con¬ 
siderably  more  and  better  color  than  is 
now  possible. 

Plans  call  for  storage  of  about  a 
month’s  worth  of  newsprint,  with  space 
for  advertising  preprints.  Mailroom  plans 
have  not  been  finalized. 

Construction  is  to  begin  next  spring. 
Press  installation  is  to  start  in  1999,  and  the 
Register  expects  to  print  at  the  new  plant 
in  the  year  20(X).  About  1 50  employees  are 
expected  to  staff  the  plant.  Approximately 
800  others  in  offices  and  the  newsroom 
will  remain  at  the  downtown  location. 


Goss  Orders, 
Earnings  Improve  in 
Face  of  Loss 

Reporting  a  loss  for  its  first  two 

quarters  as  an  independent  compa¬ 
ny,  Goss  Graphic  Systems  Inc.  neverthe¬ 
less  saw  its  second-quarter  backlog  rise 
to  $518.2  million  from  $496  million  at 
the  end  of  the  first  quarter. 

Orders  during  the  first  half  included 
presses  for  Quebecor  valued  at  approxi¬ 
mately  $45  million  (the  company’s 
biggest  order  for  commercial  equip¬ 
ment),  Goss  Newsliners  for  Japan’s 
biggest  daily,  Yomiuri  Shimbun,  a  Goss 
Universal  70  for  R.R.  Donnelley  directory 
printing  in  the  United  Kindgom  and  a 
shaftless  Universal  50  for  a  Norwegian 
publisher. 

Second-quarter  net  sales  came  to  $146 
million.  Operating  profit  for  the  quarter 
was  $12  million,  excluding  expenses 
related  to  the  company’s  purchase.  Goss 
said  $12.7  miUion  in  first-half  (5H 
months,  owing  to  the  date  of  the  compa¬ 
ny’s  sale)  operating  profit  was  $9.3  mil¬ 
lion  higher  than  the  same  period  ended 
March  31, 1996  (a  full  6  months)  under 
previous  ownership  —  a  rise  it  attributed 
“primarily  to  improved  gross  margins.” 

Goss  reported  earnings  before  inter¬ 
est,  taxes,  depreciation  and  amortization 
for  the  first  half  was  $26.6  million,  $2.8 
million  higher  than  for  the  same  period 
in  tlie  previous  year.  It  said  it  experi¬ 
enced  a  loss  of  $29.2  million  for  the  first 
half  owing  to  expenses  related  to  the 
company’s  purchase  —  without  which 
net  income  for  the  period  would  have 
amounted  to  $11.9  million. 

X-Rite  to  buy 
Light  Source 

X-RTTE  INC.,  Grandville,  Mich.,  maker 
of  instruments  that  measure  color 
and  density,  said  it  reached  agreement  in 
principle  to  purchase  “substantially  all 
the  assets”  of  Light  Source  Computer 
Images  Inc.,  developer  of  desktop  scan¬ 
ning,  imaging  and  print  optimization 
software,  including  the  Colortron  spec¬ 
trophotometer. 

No  purchase  price  was  disclosed. 
According  to  X-Rite,  8-year-old  Light 
Source,  a  privately  held  firm  based  in  San 
Rafael,  Calif.,  had  1996  net  sales  of 
approximately  $6  million. 
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Copley  Sued 
For  $12  Million 


Four  former  editorial  employees  of 

Copley  IjOS  Angeles  Newspapers  have 
sued  the  company  for  $12  million,  charg¬ 
ing  they  were  fired  on  the  basis  of  age 
and  disability  discrimination  in  violation 
of  state  and  federal  laws. 

In  the  Los  Angeles  Superior  Court  suit,  the  plain¬ 
tiffs,  Robert  Clark,  Richard  N.  Levine,  Rebecca  Tlibb 
and  Laura  Accinelli,  all  over  40,  also  are  seeking 
punitive  damages  ft'om  the  newspaper  group,  its 
parent  company,  Copley  Press,  Inc.,  and  the  Santa 
Monica  Outlook  and  the  Torrance  Daily  Breeze, 
where  they  worked. 

They  claim  violation  of  the 
state  Fair  Employment  and 
Housing  Act  (FEHA)  and  Age 
Discrimination  in  Employ¬ 
ment  Act  (ADEA),  and  the 
federal  Americans  With 
Disabilities  Act  (ADA). 

The  complaint  states  that 
Accinelli,  42  ,  Levine,  49,  and 
T\ibb,46,  were  singled  out  for 
dismissal  for  physical  disabili¬ 
ties  as  well  as  age.  As  females, 
the  suit  asserts,'I\ibb  and 
Accinelli  are  further  protected  under  FEHA. 

Clark,  54,  and  Levine  were  photographers  for  the 
Outlook,  Accinelli  was  a  reporter  and  editor  there, 
andThbb  was  a  reporter  and  assistant  editor  at  the 
Daily  Breeze.  A}\  were  terminated  in  1995  and 
allege  that  nine  of  the  10  employees  dismissed  at 
the  Outlook  were  over  40  years  old  while  four  of 
the  five  dropped  at  the  Breeze  were  beyond  40. 

Copley  officials  denied  any  discrimination  in  the 
firings,  saying  that  they  were  part  of  a  general  com¬ 
pany  downsizing  at  the  time.The  defendants’ 
lawyers  have  successfully  moved  to  have  the  case 
tried  in  federal  court  instead  of  the  state  court. 

The  suit  asserts  that  bothTubb  and  Accinelli  suf¬ 
fered  from  back  injuries  —  Accinelli’s  incurred  on 
assignment  —  and  Levine  sustained  a  thumb  injury 
while  on  assignment. 

All  three  required  their  employer’s  “reasonable 
accommodation”  to  do  their  jobs,  which  was 
denied,  the  suit  said. 

The  four’s  dismissal,  the  suit  charged,  “is  not  justi¬ 
fied  by  any  business  necessity  in  that  age,  disability, 
and  sex  are  not  requirements  reasonably  connect¬ 
ed  to  their  performance  of  their  duties.  ...” 

The  plaintiffs’  lawyer,  William  A.  Bergen,  said  all 
four  plaintiffs  declined  to  accept  a  Copley  sever- 


tour  former 
editorial 
employees 
aUe}*e  they  tvere 
preil  hasted 
on  tt^e  anil 
disability 
discrimination 


ance  package,  which  included  five  months 
salary. 

“They  wanted  the  right  to  be  able  to  file  dis¬ 
crimination  suite,”  he  added.The  four  were  in  their 
papers’  highest  pay  category,  according  to  the  suit. 

Harold  J.  Fuson  Jr.,  Copley  vice  president  and 
chief  legal  officer,  said  that  age,  gender  or  disability 
“were  not  factors”  in  the  dismissals  and  that  no  dis¬ 
crimination  was  involved. 

From  1990  to  1995,  he  said,  the  woik  force  at 
the  three  Copley  Los  Angeles  newspapers  (the 
other  is  the  San  Pedro  News-Pilot)  was  reduced 
from  755  to  500  due  to  restructuring  and  that 
employees  of  various  ages  were  affected  through 
buyouts  or  layoffs. 

Jim  Box,  executive  editor  of  the  Copley  Los 
Angeles  group,  confirmed  Fuson’s  statement.  He 
noted  that  20  editorial  positions  were  eliminated 
at  the  three  papers,  five  of  which  were  already 
vacant. 

“Although  the  layoffs  were  unfortunate,  this  was 
not  a  matter  of  discrimination  but  of  downsizing 
for  economic  reasons,”  Box  said. 

The  suit  asks  $7  million  in  special  damages  for 
loss  of  earnings,  $4  million  in  general  damages  and 
$1  million  for  loss  of  medical,  retirement  and  other 
benefits.  Bergen  said  punitive  damages  would  be 
determined  by  the  trial  jury. 

Trial  In 

Photog  Beating 

A31-YEAR-OLD  ex-convict  was  ordered  to  stand 
trial  for  the  vicious  beating  of  a  Sacramento 
Bee  photographer. 

Orson  Robinson,  an  alleged  member  of  a  notori¬ 
ous  local  street  gang,  is  accused  of  being  one  of 
eight  to  1 2  assailants  who  assaulted  John  Trotter, 
36,  and  left  him  lying  bleeding  in  the  street  last 
March  24. 

Trotter,  a  veteran  of  several  dangerous  overseas 
assignments,  was  shooting  pictures  for  a  hot-weath¬ 
er  story  when  he  was  attacked  in  a  Sacramento 
neighborhood.  There  is  some  speculation  that  gang 
members  might  have  thought  he  was  taking  pic¬ 
tures  of  drug  deals. 

Also  arrested  in  the  beating  wasTerauchi  Golston, 
24,  who  will  be  tried  separately. 

Trotter  has  been  released  from  the  hospital  but 
the  Bee  said  he  is  still  recuperating. 
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Detroit  News* 
online  site 
follows  local 
NHL  team’s 
playoff  drive 


BY  STEVE  OUTING 


Web  Site  Covers 
Road  To  TJie^up 

A  S  MOST  REGIONAL  newspaper 


A  Web  sites  have  discovered,  the  I 
greatest  gains  in  audience  traffic 
come  during  special  events  or  sig¬ 
nificant  news  happenings  in  their  . 
backyards.  ’ 

For  the  Detroit  News,  the  latest  big  event 
was  the  professional  hockey  playoffs  leading 
up  to  the  Stanley  Cup.  ^ 

The  Detroit  News  site  made  a  big  deal  out  j  'j 

of  the  success  of  the  hometown  Detroit  Red  |l  jjj 

Wings,  with  special  areas  for  hockey  news,  dis-  I  g 
cussion  forums  and  « 

interactive  games.The 
Red  Wmgs  recently  j  r?* 
advanced  to  the  j  I  ^ 

Stanley  Cup  finals  by  |  ^ 
defeating  the  Colorado  f^p 
Avalanche.  (The 
Avalanche  knocked  the  Red 
Wings  out  of  the  race  this 
time  last  year,  so  the  competi¬ 
tion  on  the  ice  was  intense.) 

Nancy  Malitz,  director  of  the  News'  Internet  pro¬ 
jects  and  an  assistant  managing  editor  for  the 
newspaper,  said  that  the  Web  site  saw  an  incredible 
amount  of  traffic  above  normal  levels  because  of 
hockey  fans  visiting  the  News’  online  pages.  Hence, 
they  stepped  up  their  hockey  offerings  online 
“because  we  wanted  to  go  with  a  good  thing.” 

During  the  height  of  hockey-mania,  hockey-relat¬ 
ed  content  on  the  News  site  represents  the  most 
visited  pages  —  surpassing  the  usual  top  perform¬ 
ers,  horoscopes  and  comics.  Seven  of  the  top  10 
most  visited  pages  on  the  site  are  related  to  the 
Redwings,  and  15  of  the  top  20. 

The  News  site’s  recent  traffic  counts  overall  are 
about  3  million  page  views  per  month. 

User  interactivity  is  a  big  part  of  the  hockey 
pages,  and  a  good  number  of  fans  (affectionately 
known  as  Wing  Nuts)  took  part  in  a  Web-based  dis¬ 
cussion  forum  on  the  site. 

Malitz  pointed  out  that  of  the  approximately 
1,100  entries  logged  into  the  fonim  in  three 
weeks,  about  150  were  from  people  outside  the 
U.S.;  only  300  of  the  forum  participants  were  from 
Michigan. This  is  fairly  typical  when  a  hometown 
newspaper  covers  a  major  local  event  with  nation- 
al/intemational  interest,  she  said. 


RedlW 


The  News' 


coverage  of  the  Red  Wings  contained  much  more 
detail  than  far-flung  Internet  users  will  find  on  sites 
like  CNN  or  ESPNet,  hence  the  high  numbers  of 
nonlocal  visitors  to  the  News  site.The  Red  Wings, 
of  course,  have  many  fans  outside  die  Detroit 
region. 

The  Red  Wings  forum  is  handled  by  a  sysop  (or 
moderator)  —  the  site’s  sports  producer,  Ken 
Klavon  —  who  personally  answers  the  posts  to  the 
forum,  usually  with  a  dose  of  wit  and  good  humor. 
Rather  than  displaying  just  subject  headings  for  the 
public  messages,  the  forum  is  set  up  to  display  the 
25  most  recent  posts. 

Malitz  said  they  decided  to  take  a  hands-on 
approach  to  the  public  messages,  not  editing  the 
content  but  going  into  the  messages  and  adding 
hyperlinks  when  appropriate.  For  example,  when  a 
letter-writer  includes  a  reference  to  a  past  News 
article,  the  sysop  will  insert  a  hyperlink  to  the 
archived  story.  If  something  is  obscene,  it’s  not 
going  to  make  it  onto  the  forum,  of  course. 

“We  think  this  makes  it  a  little  more  personal,” 
Malitz  said,  and  the  technique  seems  to  be  popular 
with  forum  users.The  ratio  of  luikers  (those  who 
just  read  others’  messages)  to  participants  (those 
who  post  to  the  forum)  is  about  lOto-1,  she  said. 

Hockey  is  not  serious  business,  so  the  News’  staff 
added  some  fun  elements. There’s  a“PunchOut” 
game  that  lets  Web  visitors  go  up  against  die  Red 
Wings’  Darren  McCarty  or  Avalanche  star  Claude 
Leniieux.The  games  are  Shockwave  animations 
that  allow  you  to  “punch  it  out”  (using  your  key- 


Outing  writes  the  Stop  the  Presses!  column  on 
E&P  Interactive. 
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board  to  throw  a  punch)  with  either  of 
the  hockey  legends.  Before  you  try 
them  out,  be  warned  that  it’s  easier  to 
knock  out  Lemieux;  you’ll  have  a  much 
harder  time  beating  McCarty. 

“We’re  totally  objective,”  said  Malitz 
(wink,  wink). 

The  Shockwave  game  was  developed 
by  the  Virginia-based  company  Kaizen, 
and  licensed  for  use  on  the  Web  by  the 
News.  Malitz  said  her  modest  staff  (six 
to  10  people,  depending  on  how  you 
count  newsroom  personnel  who  also 
worit  on  the  Web  site)  wouldn’t  have 
the  time  to  concoct  such  tomfoolery 
horn  scratch.The  game  is  pHjpular,  with 
1,600  people  playing  the  games  on  one 
day  late  last  week. 

On  a  more  serious  note,  Malitz  said 
that  the  pxipularity  of  the  Detroit  News' 
hockey  site  is  beginning  to  get  advertis¬ 
ers  interested,  and  new  advertisers  were 
expected  to  come  on  board  soon. 
Indeed,  she  noted  that  sports-related 
advertisements  on  the  site  historically 
have  gotten  the  best  clickthrough  rates. 

She  acknowledged  that  like  many 
news  sites,  the  editorial  side  has  not 
been  able  to  give  the  ad  sales  depart¬ 
ment  sufficient  advance  warning  to  seU 
a  temporary  site  like  the  Red  Wings 
pages. 

“Our  idea  of  working  in  advance  is 
working  two  days  in  advance,”  Malitz 
said.  “That’s  a  killer  for  the  advertising 
department.” 

Because  temporary  Web  sites  related 
to  news  events  represent  such  a  lucra¬ 


tive  advertising  opportunity,  Malitz  said 
she  plans  to  have  several  seasonal  sites 
each  year  —  such  as  for  holidays 
(Halloween,  Mother’s  Day)  and  major 
sporting  events  (Super  Bowl,  NCAA 
championships)  —  so  ad  sales  represen¬ 
tatives  will  know  what  they  have  to  sell 
well  in  advance. 

The  reps  will  have  one  of  the  past 
temporary  event  sites  loaded  into  their 
laptops  so  that  they  can  show  advertis¬ 
ers  what  they’ll  be  getting. 


BY  STEVE  OUTING 

Online  Shake-Up 
InD.C 

The  staff  of  the  Washington  Post's 
new  media  division.  Digital  Ink,  and 
its  Web  service,  WashingtonPost.com, 
have  been  reorganized,  apparently  in  a 
bid  to  foster  better  cooperation  between 
the  online  service  and  the  newspaper 
itself,  and  to  better  define  the  site’s  core 
focus. 

The  new  editor  ftjrWashingtonPost.com 


WcishingtonPost.  com 
gets  new  editor  with 
news  background 
from  tije  paper 


is  Leslie  Walker,  ftjrmerly  the  Maryland 
editor  ftor  the  new^per,  who  ftor  the  last 
half  year  has  been  on  a  newsroom 
“exchange  program”  working  ftM-  the  online 
service. 

Out  of  the  picture  at  least  temporarily 
is  Jason  Seiken,  who  had  been  editor  of 
WashingtonPost.com  and  also  is  a  vice 
president  of  Digital  Ink.  Seiken  is  taking  a 
two-month  sabbatical,  then  is  scheduled 
to  return  full  time  as  editor  at  large  for 
the  online  service. 

Out  of  the  picture  entirely  is  Mary  Lou 
Fulton,  who  had  been  managing  editor 
of  the  Web  site.  That  position  has  been 
eliminated  in  the  restructuring,  so  that 
section  editors  have  a  closer  relationship 
with  the  top  editors,  according  to  Digital 
Ink  spokesperson  Erin  O’Shea. 

In  another  move,  Larry  Roberts,  a  con¬ 
tent  developer  responsible  for  the  site’s 
business,  national  and  international  sec¬ 
tions,  is  moving  to  the  newspaper  to 
become  Virginia  editor  on  the  criminal 
justice  beat.  Despite  the  moves,  O’Shea 
says  the  size  of  the  Web  site  staff  remains 
the  same  at  around  30  editorial  employ¬ 
ees. 

The  latest  personnel  moves  come 
three  months  after  the  arrival  of  a  new 
publisher,  Marc  Teren,  who  came  to 
Digital  Ink  from  Disney  Interactive’s 
Entertainment  Division,  where  he  was 
vice  president  and  general  manager.  He 
(See  Shake-Up  on  page  33) 
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INTERACTIVE  COMMUNICATIONS 


Time  Warner, 
Orlando  Sentinel 
Venture  On  Track 

Time  WARNER’S  decision  to  pull  the 
plug  on  its  Full  Service  Network  inter¬ 
active  TV  experiment  in  Orlando,  Fla.,  will 
not  put  the  damper  on  other  ventures 
between  the  media  giant  and  Tribune 
Co.’s  Orlando  Sentinel,  the  newspaper’s 
editor  said. 

John  Haile  said  Tune  Warner’s  decision 
to  halt  the  Full  Service  Network  at  year- 
end  was  not  unexpected,  and  would  have 
no  effect  on  the  24-hour  local  news  cable 
TV  channel  the  two  companies  plan  to 
launch  later  this  year  in  central  Florida. 

“The  news  channel  grew  out  of  that 
relationship,”  Haile  said.  “We’re  moving 
ahead.” 

Tune  Warner  and  the  Sentinel  recently 
named  a  general  manager  for  the  news 
channel  —  Craig  Hume,  who  most  recent¬ 
ly  was  with  Tribune  Co.’s  Los  Angeles  out¬ 
let  KTLA-TV  —  and  will  soon  disclose  the 
name  chosen  for  the  news  station,  Haile 
said. 

The  Sentinel  is  a  content  provider  for 
the  Full  Service  Network. 

Sentinel  reporters  provide  a  news  ser¬ 
vice  and  the  newspaper  maintains  an 
enrertairunent  guide.  Sentinel  classified 
ads  were  also  used  in  an  interactive  classi¬ 
fied  service. 

Some  4,000  homes  in  Seminole  and 
Orange  counties  are  hooked  into  the  Full 
Service  Network  through  expensive  and 
powerful  cable  boxes  that  permit  sub¬ 
scribers  to  order  movies  or  meals  and  play 
video  games  by  themselves  or  with  other 
subscribers. 

“We  feel  pretty  good  about  the  test,”  said 
Haile,  who  is  also  project  director  for  the 
Sentinefs  television  ventures. 

“We  learned  about  managitig  digital 
video,  for  one  thing.The  unfortunate  thing 
is  that  the  interactive  [commerce  features] 
did  not  turn  into  a  real-worid  business 
model.” 

Further  experimentation  with  Time 
Warner  is  likely,  especially  in  less  blue-sky 
prospects  such  as  online  commerce  or 
cable  TV  modems,  Haile  said. 

When  the  Tune  \ilamer/Sentinel  local 
news  charuiel  launches  this  M,  it  will  be 
available  to  about  400,000  cable  sub¬ 
scribers  in  an  area  ranging  across  central 
Florida  from  Melbourne  to  Gainesville  to 
Flagler  Beach. 

Tune  Warner  Cable  (TWO  is  the  largest 


cable  in  central  Florida. 

More  than  70  new  jobs  —  including 
writers,  editors,  video  journalists  and  pro¬ 
duction  employees  —  will  be  created  in 
the  launch. 

Haile  said  the  350  editorial  employees  at 
the  newspaper  will  provide  substantial 
material  for  the  newscasts. 

Tribune  Co.,  the  SentinePs  parent,  oper¬ 
ates  a  24-hour  local  news  cable  charuiel  in 
Chicago.  ChicagoLand  Television  News,  or 
CLTV  includes  some  reports  from  Chicago 
Tribune  journalists. 

How'ever,  when  the  central  Florida  ven¬ 
ture  was  announced  last  January,  Tune 
Warner  executives  said  it  will  look  more 
like  TWC’s  own  New  York  1  in  New  York 
City  or  its  RNews  in  Rochester,  N.Y 
Weather,  traffic  and  sports  news  appear  at 
set  times  during  each  half-hour  newscast, 
and  the  newscasts  de-emphasize  the  pres¬ 
ence  of  an  anchor.  —  Mark  Fitzgerald 

Virtual  Campus 
From 

Virtual  Paper 

IGH  SCHOOL  STUDENTS  worldwide 
now  have  a  new  “c^pus”  where 
they  can  find  24-hour  career  counseling, 
read  teen-oriented  news  and  access  such 
tips  as  how  to  avoid  prom  nightmares. 

The  last  item  is  found  in  the  Prom  Zone 
of  Mercury  Center’s  Digital  High 
(ww\^".mercuryccnter.conl/digitalhigh),  a 
virtual  campus  offering  an  online  youth 
magazine  assembled  with  the  aid  of  14  stu¬ 
dent  journalists  from  high  schools  in  the 
Silicon  Valley,  on  the  San  Francisco 
Peninsula. 

Mercury  Center,  the  online  arm  of  the 
San  Jose  Mercury  News,  has  packed  into 
Digital  High:  a  new  navigation  system  mod¬ 
eled  on  a  high  school  campus;  extended 
content  aimed  at  teens  such  as  a  feature  on 
student  writing,  a  new  orientation  packet 
on  the  Homeroom  page,  and  special  graph¬ 
ics  and  icons. 

Digital  High  coordinator  Theresa  Poon 
said  a  new  staff  of  student  journalists  will 
be  named  each  school  year,  and  the  “heart” 
of  the  free  service  will  be  contributions  by 
local  teenagers. 

The  home  page  lists  high  school  land¬ 
marks;  sports  is  found  in  the  Bleachers,  a 
forum  is  located  in  the  Quad,  DMV  tests 
are  given  in  Driver’s  Ed,  and  graffiti  can  be 
scrawled  in  the  Bathroom.  New  students 
can  go  to  the  Principal’s  Office  for  a  map 
:  and  further  assistance.  —  M.L.  Stein 


Weekly  Paper 
Updates  Web 
Ads  Daily 

The  new  YORK  city-based  Village 
Voice  has  become  the  first  weekly 
newspaper  in  the  U.S.  to  update  its  Web 
site’s  online  classified  advertising  on  a  daily 
basis. 

The  move  further  demonstrates  how 
the  Internet  is  enabling  traditional  media 
companies  —  like  weekly  newspapers  — 
to  assume  previously  impossible  sorts  of 
attributes. 

The  Voice  Web  site  is  located  at 
http://www.villagevoice.com. 

With  a  free  circulation  of  223,000,  the 
Village  Voice  is  the  country’s  largest  week¬ 
ly  newspaper  and  a  Voice  spokesperson 
says  the  Web  site  is  one  of  the  most  heavi¬ 
ly  trafficked  in  the  New  York  City  area. 

Alissa  Neil  of  the  Voice  said  “managers  at 
New  York  City’s  cyber  cafes  have  reported 
long  lines  outside  their  establishments  just 
prior  to  the  release  of  the  listings  on  the 
Village  Voice  site.” 

The  company  has  also  announced  that 
it  will  soon  offer  automatic  e-mail  notifica¬ 
tion  for  its  online  classifieds.  This  means 
that  a  user  can  register  a  specific  kind  of 
want-ad  interest  at  the  Voice  Web  site. 
Then,  as  soon  as  an  ad  that  fits  those  apart¬ 
ment  or  job  parameters  is  posted,  the  sys¬ 
tem  will  automatically  send  an  e-mail  mes¬ 
sage  to  the  user.  The  service  eliminates  the 
need  to  read  through  long  lists  of  want  ads 
each  day. 

In  keeping  with  the  paper’s  alternative 
traditions,  a  search  engine,  as  well  as  e-mail- 
notification  capabilities,  will  also  soon  be 
available  for  its  infiimous  “World’s  Most- 
Loved  Personals.” 


USA  Today  Adds 
Online  Partners 

Y  TSA  TODAY  WAS)  added  17  major  new 
C_y  paitners,  including  a  new  online  clas¬ 
sifieds  service,  in  its  online  USA  Today 
Marketplace. 

The  classified  advertising  includes 
employment,  real  estate  and  automoth'e 
postings.  The  paitners  arc.AutoWeb  (auto¬ 
motive),  Homebuyer’s  Fair  (relocation 
tools),  the  Monster  Board  (employment), 
the  National  Association  of  Realtors’ 
Realtor.com  (home  sales),  and  CUC 
International’s  Rent.net  (apartment  rentals). 
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which  includes  wood-based  and  non- 
wood-based  pulp  mills,  recycled  fiber 
mills  and  new  process  development.  I 
find  that  this  capital  cost  is  extremely' 
low  and  perhaps  wishful  thinking. 

Finally,  I  was  surprised  that  newspaper 
was  selected  for  an  agri-pulp  test  run 
based  on  Arbokem’s  own  statements.  In  a 
report  entitled  “Agri-Pulp  As  Supplemen¬ 
tary  Papermaking  Fibres,”  Arbokem  Inc., 
May  1995,  they  state  “Agri-pulp  might 
best  be  used  to  replace  wood  pulp  in  the 
manufacture  of  high-end  paper  products 
such  as  printing  and  writing  paper. 
Arbokem  does  not  consider  the  develop¬ 
ment  of  agri-pulp  for  low-end  paper 
products  such  as  newsprint  and  corru¬ 
gated  boxboards  to  be  financially  inter¬ 
esting.” 

Based  on  published  information 
regarding  the  Arbokem  process,  I  tend  to 
agree  with  Arbokem’s  1995  statements 
and  can  only  wonder  why  they  have 
changed  their  stance  regarding 
newsprint  in  such  a  short  time  frame. 

I  acknowledge  that  the  Arbokem 
process  produces  good  quality  pulps 
from  a  variety  of  nonwood  plant  fiber 
raw  materials  (cereal  straws,  flax,  etc.),  as 
do  other  processes  which  are  based  on 
the  concept  of  using  the  spent  liquor  as 
a  “fertilizer  supplement.” 

However,  all  of  these  processes  face 
many  questions,  some  of  which  are  how 
this  fertilizer  supplement  will  be  deliv¬ 
ered  to  farmers  —  dry  form  or  liquid  — 
as  there  are  cost  implications  to  both  the 
mill  and  the  farmers;  what  value  can  be 
received  for  this  fertilizer  supplement; 
will  this  value  be  enough  to  offset  the 
cost  of  the  pulping  chemicals;  and  what 
are  the  true  capital  costs  and  economics 
of  a  mill? 

In  my  opinion,  the  developers/pro¬ 
moters  of  these  various  processes  should 
be  willing  to  subject  their  claims  to  a  full 
disclosure  review  of  the  technical  and 
economic  issues  surn)unding  their  tech¬ 
nologies  and  proposed  projects,  and  that 
this  review  be  conducted  by  indepen¬ 
dent  third-party  experts  in  the  use  of 
nonwood  plant  fibers  for  pulp  and  paper 
production. 

Unfortunately,  to  date,  many  of  these 
developers/promoters  have  been  unwill¬ 
ing  to  permit  this  type  of  review,  which 
raises  the  question  —  why? 

Robert  W.  Hurter 

Hurter  is  president  of  HurterConsult 
Inc.,  Ottawa,  Ontario, 
Canada,  consulting  engineers 
in  the  pulp  and  paper  industry 
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In  March,  he  and  partner  Craig  Hitch¬ 
cock  found  financial  backing  from  RoUin 
Dick,  whose  day  job  is  the  chief  financial 
officer  for  Conseco  Inc. 

With  the  influx  of  funds,  the  partners 
hope  to  purchase  at  least  four  properties 
in  the  Midwest  this  year  and  five  more 
next  year.  “Our  goals  are  getting  into  mar¬ 
kets  that  are  viable  with  a  good  track 
record,  but  not  necessarily  a  long  one,” 
Craig  said. 

NewVoice  already  has  purchased  a 
majority  of  the  Octopus  in  Champaign, 
111.,  and  CityScapes,  a  Bloomington,  Ind., 
Internet  provider. 

“We  centralize  whenever  possible.  We 
want  to  maximize  economies,”  he  said. 

For  example,  CityScapes  will  enter  each 
market  that  NewVoice  does  and  will  serve 
as  the  Webmaster  far  each  property.  The 
venture  money  has  allowed  NewVoice  to 
update  equipment  and  it  plans  to  install 
an  ISDN  line  at  all  of  its  papers. 

Consolidation  at  this  level  saves 
money.  The  company  plans  to  have  cen¬ 
tralized  billing  and  reduced  production 
costs.  National  advertising  is  also  a  bene¬ 
fit  and  while  the  Bhximington  Voice 
already'  belongs  to  AWN,  the  company 
may  have  its  new  acquisitions  join,  as 
well  as  developing  its  own  national 
advertising  strategies. 

NewVoice’s  CityScape  purchase  also 
demonstrates  the  alternatives’  strength 
against  the  dailies.  Media  consultant 
Robert  F.  Kehoe  believes  the  Internet  is 
what  gives  alternatives  leverage.  The 
dailies  have  an  enormous  distribution 
system,  while  the  alternatives  have  a 
much  more  modest  infrastructure. 

With  the  Internet  “the  distribution  sys¬ 
tem  is  the  same  for  both,”  he  said.  “It  cre¬ 
ates  a  leveled  playing  field.” 

Kehoe  also  believes  that  at  least  one 
big  player.  New  Times,  is  stepping  back 
from  paper  acquisition  to  invest  in  its 
online  product.  Before  Stem  Publishing 
began  its  acquisition  spree.  New  Times 
was  alone  in  an  expansive  national  pres¬ 
ence.  “They  professed  a  desire  to  be  in 
the  top  fifteen,”  Kehoe  said.  “They’ve 
been  rebuffed.  When  they  couldn’t  get 
Seattle,  the  ads  for  online  editorial  staff 
began.” 

His  theory  is  that  the  company  has 
redirected  its  expansion  to  the  Internet. 
New  Times’  Larkin  said  the  company  is 
serious  about  the  Internet,  having 
invested  both  time  and  money  in  the 
venture.  But  “the  publishing  dog  wags 
the  Net  tail,”  Larkin  said.  And  the  Fort 
Lauderdale  start  up,  Larkin  said,  is  a  top 
market  and  he  considers  it  south  Florida. 
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On  the  Internet  front,  the  Village  Voice 
(villagevoice.com),  too,  is  taking  steps 
that  capitalize  on  the  traditional  daily 
strategy:  They  are  updating  online  classi¬ 
fieds  on  a  daily  basis. 

Eason  Publications,  owners  of  Cre¬ 
ative  Loafing  and  five  other  alternative 
papers  in  the  Southeast,  is  launching  its 
Web  site  in  July  (Creativeloafing.com). 
Eason  believes  the  Internet  is  the  future. 

“People  will  be  reading  our  weekly  off 
of  their  computers  or  on  their  living 
room  telev'ision,”  she  said. 

To  Eason,  the  Internet  is  one  more  part 
of  a  larger  “splintering  of  the  media.” 

Besides  the  Internet  leverage,  money 
is  driving  the  consolidation.  Stem  Pub¬ 
lishing  is  backed  by  Leonard  Stem, 
owner  of  Hartz  Mountain  Industries, 
makers  of  pet  products.  Coffers  are 
believed  to  be  well-lined.  Also  after  years 
of  working  to  build  their  alternative 
papers,  owners  are  looking  for  an  exit 
strategy.  “Owners  have  run  out  of  gas,” 
Larkin  said.  Schneiderman  said  that 
papers  are  selling  at  approximately  1-to- 
1.25  times  revenue. 

NewVoice’s  Hitchcock  also  attributed 
sales  of  publications  to  a  younger  gener¬ 
ation  that  have  started  weeklies  but  have 
run  out  of  financing. 

While  the  market  may  be  changing,  all 
people  interviewed  swear  that  editorial 
will  not  be  compromised.  Rather  it  will 
only  improve  and  continue  to  be  fact- 
based.  “If  you  cheapen  editorial,  it’s  sui¬ 
cide,”  Schneiderman  said. 


Murdoch  To 
Buy  Dodgers 

News  CORP  owner  Rupert  Mur¬ 
doch,  who  is  chairman  of  the  New 
York  Post,  is  negotiating  to  buy  the  Los 
Angeles  Dodgers  baseball  team  from 
Peter  O’Malley. 

The  reported  selling  price  is  $350  mil¬ 
lion,  which  would  make  it  the  largest 
amount  paid  for  a  professional  sports 
franchise  in  the  United  States. 

While  most  professional  sports  teams 
are  not  moneymakers,  an  Associated 
Press  story  shed  some  light  on  why  Mur¬ 
doch  could  be  interested. 

One  of  the  Dodgers’  key  players  is 
Japanese  pitcher  Hideo  Nomo.  When 
Nomo  pitches,  the  Dodger  games  are 
covered  live  by  Tokyo  TV  stations  (at 
midnight  Japan  time).The  same  day  Mur¬ 
doch  confirmed  the  Dodger  negotia¬ 
tions,  his  News  Corp.  also  announced  it 
will  become  a  partner  Ln  JSky  B,  a  150- 
channel  Japanese  satellite  broadcasting 
start-up. 
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,  Syndicated 
creators  talk  at 
yc:S  nieetin}*- 
aboat  asin}’ 
com/)uters  to 
color  their  own 
Sunday  comics 


BY  DAVID  ASTOR 


Cartoonists  Hold  A 
Hues  Conference 


he  has  been  gradually  able  to 
reduce  the  amount  of  time  he 
spends  on  coloring  his  Sunday 

“There’s  a  learning  curve.  I  can 
now  color  the  comic  in  about  an 
hour;  in  two  hours,  maybe  three, 
with  more  effects,”  said  Jantze, 
who  gave  each  of  the  130  cartoon- 
ist  attendees  a  two-page,  step-by- 
step  guide  to  coloring  Sunday 
comics  in  Photoshop. 

He  added,  “I  use  the  same  colors  as  American 
Color,  so  it  prints  very  well  in  newspapers.  I  can 
create  mood  and  depth  —  and  it’s  fim.” 

And  then  there  is  the  ease  of  delivery  to  the  car¬ 
toonist’s  Web  site  (http://www.thenorm.com). 
“Because  the  color  is  electronic,  I  can  transfer  the 
comic  quickly  to  my  site,”  said  Jantze. 

Cassatt  uses  the  “Colorize”  program.  “I  really  like 
it,”  said  the  Colorado-based  creator.  “I  have  the 
American  Color  palette  built  right  in.  And  there  are 
magnetic  brushes  that  paint  right  up  to  the  edge  of 
the  line.  When  you  go  over,  you  can  use  a  magnetic 
eraser  to  take  it  out.Then  you  can  go  in  and  erase 
the  black  layer.  1  print  a  color  proof  and  send  it  to 
American  Color.” 

Among  the  other  cartoonists  doing  their  own 
Sunday  computer  coloring  are  “Luann”  creator 
Greg  Evans  of  United 
Feature  Syndicate,  “Ask 
Shagg”  creator  Peter 
Guren  of  ’vV 


Agrowing  number  ■■■BI 

of  cartoonists  are  giv- 
ing  new  meaning  to 
the  term  “local  color.”  ^KUmUmm 
More  than  a  half 

dozen  syndicated  creators  are  now 
coloring  their  own  Sunday  comics 
via  computer,  rather  than  relying 
on  a  national  prepress  operation 
like  American  Color. 

Three  artists  demonstrated  their  ^h||||||||||| 
hues-gathering  techniques  during 
the  recent  National  Cartoonists  Society  meeting  in 
AshevUle,  N.C.  The  trio  —  working  on  a  computer 
hooked  up  to  a  large  screen  —  included  “Non 
Sequitur”  creator  Wiley  Miller  of  the  Washington 
Post  Writers  Group,  “The  Norm”  creator  Michael 
Jantze  of  King  Features  Syndicate,  and  Chris 

Cassatt,  who  colors  the 
Sunday  “Shoe”  and 
“Mother  Goose  &  Grimm” 
for  Jeff  MacNelly 
and  Mike  Peters 
Tribune  Media  Services. 

“Until  a  year  and  a  half 
ago,  1  had  never  touched  a 
computer,”  Wiley  told  the 
NCS  audience.  “Now  it’s 
an  integral  part  of  my 
work.” 

Wiley  draws  his  Sunday 

^  cartoon  the  traditional 

way  and  scans  it  into  his 
computer.  Then,  working 
in  Photoshop,  he  creates 
an  “overlay”-like  duplicate 
copy  and  starts  woriting 

from  his  color  palette. 

“I  think  of  it  as  a  high-tech  airbrush,”  said  the 
cartoonist,  who  does  his  digital  drawing  with  a 
stylus. 

Wiley  noted  that  he  uses  “different  lights  and 
textures  to  give  a  three-dimensional  look”  to  his 
computer  coloring.  And,  after  the  hues  are  put  in, 
he  can  erase  the  original  black  lines  underneath. 

“It’s  similar  to  the  old  Disney  film  technique  of 
doing  the  outlines  in  color,”  Wiley  observed.  “It 
gives  a  softer  texture.” 

,\nd  the  time  spent  on  coloring?  “It  does  take  a 
little  longer  than  the  usual  method  but  the  effects 
you  can  get  are  much  richer,”  he  said. 

Jantze,  who  works  in  a  way  similar  to  Wiley,  said 


Creators 
Syndicate, 
“Frank  & 
Ernest”  creator 
Bob  Thaves 


Michael  Jantze 


Newspaper 
Enterprise 
Association  and 
“The  Family 
Circus”  creator 
Bil  Keane  of 
King. 

Another  King 
cartoonist,  “Baby 
Blues”  cocreator 
Rick  Kirkman, 
hosted  the  NCS 
session. 


Wiley  Miller 
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TMS  Appoints  A 
V.P.  Of  Finance 

Donald  KRASKA  has  been  named 
vice  president  of  finance  and  syndi¬ 
cate  operations  at  Tribune  Media  Serv¬ 
ices. 

The  Chicago 
native  joined  TMS  in 
1995  as  director  of 
finance.  He  started  at 
the  Tribune  Co.  in 
1986  as  an  opera¬ 
tions  analyst  at  the 
Chicago  Tribune's 
Freedom  Center 
facility,  became  a 
Tribune  corporate 
planning  analyst  in  1988,  and  then  man¬ 
ager/development  in  1992. 

Kraska  is  a  certified  public  accountant 
who  has  degrees  from  the  University  of 
Illinois  and  the  University  of  Chicago’s 
Graduate  School  of  Business. 

Third  Age  Is  For 
50-Plus  Readers 

A  WEEKLY  NEWS  service  aimed  at 
older  readers  has  been  launched  by 
Universal  Press  Syndicate. 

Third  Age  News  Service  (TANS)  — 
which  replaces  Maturity  News  Service 
(MNS)  —  includes  news  stories,  features, 
columns,  photos  and  graphics. 

It  stems  from  an  alUance  between 
Universal  and  Third  Age  Media,  a  compa¬ 
ny  that  serves  the  50-pIus  audience  in 
print  and  on  the  Internet. 

MNS  managing  editor  Rick  Bowers 
will  direct  the  TANS  editorial  product. 

Four  Named  To 
Senior  V.P.  Post 

TVDATA  has  promoted  four  vice 
presidents  to  senior  vice  president. 
Kenneth  Carter  was  named  senior 
vice  president  for  business  development. 
The  former  Coca-Cola  executive  is  also 
chief  financial  officer  forTVData. 

Roger  Moore  was  appointed  senior 
vice  president  of  operations  and  execu¬ 
tive  editor.  Prior  to  joining  TVData  in 
1987,  Moore  was  an  award-winning  jour¬ 
nalist  for  papers  such  as  the  Kansas  City 
Star,  Des  Moines  Register  and  Hartford 
Courant. 

Kathleen  Wem  was  named  senior  vice 


president  of  newspaper  sales.  She  began 
her  career  at  TVData  in  1978  as  an  editor, 
and  was  general  manager  before  becom¬ 
ing  a  vice  president. 

James  McCormick  has  been  appointed 
senior  vice  president  and  director  of 
information  systems.  He  was  a  founding 
partner  of  Eastbourne  Consulting  Group, 
which  led  to  his  initial  involvement  with 
TVData  as  a  systems  consultant. 

Music  Material 
Offered  Online 

A  DAILY  MUSIC  service  is  being  syn¬ 
dicated  to  Web  sites  and  other 
online  services. 

SonicNet  Music  News  offers  coverage 
of  popular  and  emerging  artists,  industry 
news,  and  breaking  stories. 

Clients  include  the  Yahoo!  search 
engine,  PointCast  “push”  network 
provider  and  “Hub”  main  chamiel  desti¬ 
nation  on  America  Online. 

SonicNet  (www.sonicnet.com)  recent¬ 
ly  merged  with  Addicted  to  Noise,  which 
has  a  music  Web  site  (www.addict.com) 
with  columns,  reviews,  news,  features 
and  more.ATN  will  provide  the  majority 
of  pieces  distributed  by  SonicNet. 

For  more  information,  call  212-741- 
5106  or  e-mail  rlmedia@compuserve.com. 

Director  Of  UM’s 
International  Biz 

Rose  NOVOrm^  has  been  named 
director  of  international  syndication 
at  United  Media. 

She  joined  United  in  1990  as  a  sales 
coordinator,  and  went  on  to  become 
product  manager  for  VCR  Plus-i-  and  man¬ 


ager  of  international 
syndication. 

Novotny  has  a 
B.A.  from  Kean  Col¬ 
lege  in  New  Jersey, 
where  she  majored 
in  communications 
and  graduated  summa 
cum  laude. 

Syndication  For 
‘Scientific’  Items 

A  COLUMN  OF  items  culled  from 
Scientific  American  magazine  is 
being  introduced  June  2  by  United 
Feature  Syndicate. 

The  items  cover  health,  science,  tech¬ 
nological  innovations,  inventions,  re¬ 
search,  and  discoveries  ranging  from 
“smart”  credit  cards  to  volcanic-eruption 
forecasting. 

Each  column  also  features  material 
from  past  Scientific  American  issues.  For 
instance,  the  magazine  reported  150 
years  ago  that  Lord  Ross  used  a  powerful 
telescope  to  rule  out  the  possibility  that 
anyone  had  lived  on  the  moon  because 
he  saw  no  architectural  remains  there. 

TMC  Publication 
Starts  Web  Site 

T  T S/EXPRESS,  THE  paginated  enter- 
C_y  tainment  weekly  from  Tribune 
Media  Services,  has  launched  a  Web  site. 

The  site  (www.us-xpress.com)  gives 
newspapers  a  look  at  the  content  of  the 
Total  Market  Coverage  publication, 
offers  downloadable  house  ads,  allows 
clients  to  network  with  other  clients,  and 
more. 


Ca;;/pi/Focus: 


CAREERS 


brkplace 


For  the  past  decade 
Americans  have  experienced 
a  dramatic  change  in  the  workplace. 

The  Copley  Focus:  Careers  is  a  series  of  five  stories  and  three  sidebars 
(appmx.10,000  words)  —  including  color  photography  —  that  examines  how  this  trend 
will  continue  into  the  next  millennium.  Help  your  readers  keep  up  with  the  developments. 


COPLEY 

news  sannea 


Call  1  •800-238-61 96  today. 


Donald  Kraska 


Rose  Novotny 
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SYNDICATES/NEWS  SERVICES 


Tribune  Media  Services,  has  announced 
the  winners  of  the  1997  CPX  Campus 
Correspondents  Competition. 

JC  Conklin  of  the  University  of 
Washington’s  Daily  was  named  best  fea¬ 
ture  waiter  for  a  two-part  story  on  the 
sockeye  salmon  of  Bristol  Bay,  Alaska;  and 
Tanya  Dutta  of  the  Han>ard  Crimson  took 
the  top  honor  in  the  opinion/editorials  cat¬ 
egory  for  a  piece  about  the  media’s  ten¬ 
dency  to  judge  high-profile  women  such 
as  Hillary  Rodham  Clinton  on  their  appear¬ 
ance. 


Universal,  and  (in  a  tie)  “Marmaduke'  by 
Brad  Anderson  of  United  and“Arlo  &Janis’’ 
by  Jimmy  Johnson  of  Newspaper 
Enterprise  Association. 


METEORS! 


Cartoonists  Talk 
At  Smithsonian 


A  Marlette  drawing 


Columnist  Has 
New  Book  Out 


CHARLES  HILUNGER  ’S  AMERICA  has 
been  published  by  Capra  Press  of 
Santa  Barbara,  Calif. 

The  book,  which  has  a  foreword  by 
Charles  Kuralt,  features  the  travel  writing 
of  Hillinger  —  who  was  at  the  Lea  Angeles 
Times  from  1946  to  1992.  His  work  was 
distributed  by  the  Los  Angeles  Times- 
Washington  Post  News  Service. 


Crankshaft’  The 
Favorite  In  Poll 


Internet  Service 
Names  Wiimers 


A  COUPLE  OP  WEEKS 
AGO  ARCHIE  ASKED 
FOR  YOUR  HELP...  AMO 
THOUSANDS  OF  YOU 
RESPONDED. 


AND  THE  WINNER  IS  BETTyA 


"Archie,'’  distributed  by  Creators  Syndicate, 
recently  asked  readers  who  its  title  charac¬ 
ter  should  ask  to  the  prom.  Thousands 
responded  via  e-mail,  with  Betty  getting  83% 
of  the  vote  and  Veronica  14%.  One  e-mail 
was  from  a  group  of  U.S.  soldiers  based  in 
Bosnia.  They  took  a  group  poll  and  sent  in 
the  results:  32  votes  for  Betty  and  17  for 
Veronica. 


YOU  BETTY 

THC 

VOTV  FOIAWHO  S  6HOUL9 
*10  TH»  PffOM/ 


WHOTOYAKETOTHE 
PROM...  BETTY  OR 
VER(MUCAT|ir- 
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Support 

Continued  from  page  14 

That  need  grew  apparent,  she  said,  in 
late  1985,  when  Gannett  Co.  bought  the 
Peekskill  Evening  Star,  followed  by  the 
daily  in  nearby  Ossining  — 
and  then  promptly  closed  both  of  them, 
merging  operations,  and  news  coverage, 
out  of  a  central  office  in  Yorktown. 

“Even  though  the  banner  still  says  the 
Star,  they’re  covering  Peekskill  from  20 
miles  away.  It’s  just  not  the  same  as  pub¬ 
lishing  a  paper  for  Peekskill  out  of  an 
office  in  the  middle  of  Peekskill  on  South 
Street,”  Claridn-O’Leary  said. 

By  1992,  however,  as  die  recession 
deepened,  “Advertising  sales  took  a  nose 
dive.  Steinbach’s  moved  out  of  down¬ 
town  Peekskill,  and  several  other  shops 
either  went  out  of  business  or  their  own¬ 
ers  retired,”  she  said. 

In  April  1996,  the  weekly’s  financial 
standing  grew  worse,  when  Malibu,  Inc., 
a  publicly  traded  company  on  Nasdaq, 
entered  into  extensive  negotiations  to 
acquire  the  Herald,  pay  its  debts,  and 
invest  in  its  future.  By  last  October,  how¬ 
ever,  “when  they  started  falling  behind  in 
their  payments,  Clarkin-O’Leary  said, “We 
knew  we  were  in  trouble.” 

Although  it  didn’t  feel  that  way  at  the 
time,  that  phone  call  from  the  IRS  “was 
the  best  thing  that  could  have  happened 
to  us,”  said  Clarkin-0’Leary.“It  was  kind  of 
ironic  —  that  same  week,  we  also  won  a 
First  Place  in  Editorials  from  the  New 
York  Press  As.sociation  (NYPA).” 

After  they  clear  up  any  debt  they  owe 
the  IRS,  Hartley  &  Co.  will  computerize 
the  paper’s  financial  records  and  have 
them  stick  to  a  monthly  schedule  of  tax 
payments.  The  two  parmers  intend  to 
collect  some  $20,000  owed  by  Herald 
advertisers. 

They’re  also  exploring  alternative 
forms  of  ownership  for  the  Herald 
through  a  nonprofit  foundation,  or  a 
group  of  local  owners,  because  it’s  a 
good  question,  they  say  reluctantly, 
whether  Peekskill  fras  the  advertising 
muscle  to  fund  a  newspaper. 

“We  don’t  really  want  to  make  that 
decision,  but  we  will  if  we  have  to,”  said 
Clarkin-O’Leary.  “The  important  thing  is 
to  keep  the  dream  of  publishing  a  local 
paf>er  for  Peekskill  alive.” 


Cuts 

Continued  from  page  15 

MMAR  routinely  recorded  clients’ 
phone  calls  but  could  not  produce  one 
conversation  that  showed  it  lost  a  client 
because  of  the  article,  Dow  Jones  attor¬ 


ney  David  Donaldson  told  the  judge  in  a 
motion  to  reduce  the  jur>’’s  award. 

Donaldson  admitted  inaccuracies  in 
the  story  but  said  the  punitive  damages 
were  inappropriate  unless  Jereski  and 
her  editors  knew  the  statements  to  be 
false.  He  said  they  believed  the  story  was 
accurate. 

First  Amendment  lawyers  welcomed 
the  decision,  calling  the  original  amount 
an  astonishing  sum. 

“It’s  not  surprising  that  the  court  has 
thrown  it  out,”  said  First  Amendment 
attorney  Floyd  Abrams. 

“Had  this  judgment  remained  in  effect, 
it  would  have  chilled  all  reporting  by 
newspapers.” 

The  $22.7  million,  if  ultimately 
affirmed  by  the  courts,  would  be  the 
largest  libel  verdict  ever  allowed  to 
stand,  Abrams  said.  —  AP 


Daniels 

Continued  from  page  17 

He  recently  bought  the  twice-weekly 
Pilot  in  Southern  Pines,  N.C.,  that  will  be 
managed  by  fimiily  members.  And  he  is 
continuing  to  develop  the  Philanthropy 
Journal,  a  3-year-old  regional  magazine 
Daniels  hopes  to  one  day  take  national. 

Daniels  got  a  moving  send-off  to  his 
retirement  at  AP’s  annual  luncheon  from 
a  fellow  North  Carolinian,  White  House 
chief  of  staff  Erskine  Bowles. 

“1  admire  Frank  Daniels  so  deeply 
because  he  is  so  principled,”  Bowles  said. 
“If  you  read  the  editorial  pages  of  the 
Raleigh  News  &  Observer,  you  know  he 
takes  strong  stands  and  doesn’t  give  one 
iota  of  a  hoot  who  agrees  with  him  or 
not ....  He  has  the  sharpest  tongue  of 
anyone  I’ve  ever  met  and  the  warmest 
heart  of  any  person  I’ve  ever  known.” 

“It’s  been  a  lot  of  fun  and  a  great  run,” 
Daniels  told  the  packed  luncheon  at  the 
Chicago  Hilton  and  Towers. 


Shake-Up 

Continued  from  page  27 

replaced  Ralph  Teikowitz,  the  newspa¬ 
per’s  vice  president  of  technology  who 
had  been  filling  the  top  Digital  Ink  posi¬ 
tion  temporarily  after  the  departure  of 
the  last  publisher  in  a  previous  shake-up. 

The  appointment  of  Walker  as  the  top 
digital  editor  seems  to  set  the  course  for 
greater  cooperation  between  the  Web 
site  and  the  newspaper.  Digital  Ink,  the 
Post  Co.’s  new  media  arm  which  oper¬ 
ates  WashingtonPost.com,  was  set  up  ini¬ 
tially  as  a  separate  entity  from  the  news¬ 
paper.  Neither  Seiken  nor  Fulton  had 


worked  at  the  Washington  Post  prior  to 
joining  Digital  Ink.  Fulton  came  from  the 
Los  Angeles  Times  and  Seiken  from  the 
Patriot-Ledger  in  Quincy,  Mass. 

Observers  note  that  /bsf  newspaper 
managers  will  feel  more  comfortable  hav¬ 
ing  “one  of  their  own”  in  the  top  digital 
editing  spot.  In  a  statement.  Post  manag¬ 
ing  editor  Bob  Kaiser  said  of  Walker’s 
appointment;  “This  is  great  news  for 
Leslie  and  for  us  at  the  /bsf.  With  her  at 
the  helm,  (executive  editor]  Len 
[Downie]  and  I  look  forward  to  building 
a  close  working  relationship  with  our 
online  service.” 

O’Shea  emphasizes  that  Walker  is  a 
“well-regarded  journalist”  who  will  be 
able  to  continue  to  build  a  strong  rela¬ 
tionship  with  the  newspaper  staff. 

She  said  the  personnel  moves  are  part 
of  the  “process  of  continuing  the  /tosf’s 
standard  of  excellence  in  journalism  on 
the  Web. ...  In  the  new  media  world, 
things  are  never  static.  It’s  a  competitive 
environment,  and  it’s  important  to  stay  at 
the  top  of  the  game.” 

The  personnel  shake-up  also  may 
resolve  the  issue  of  focus  for  the  site  — 
whether  it  is  seen  primarily  as  a  national 
news  site  or  whether  it  takes  on  a  more 
Washington,  D.C.-local  flavor. 


....a  journalistic  service  corps  working  with  in¬ 
dependent  media  in  emerging  democracies 
around  the  globe...experienced  newspaper, 
radio  and  television  professionals  with  a  wide 
range  of  skills...living  abroad  for  up  to  nine 
months...sharing  their  knowledge...competitive 
selection...  advertising,  pre-press  production, 
circulation,  pressroom  and  other  skills 
needed...january  and  July  deadlines... 

Next  Application  Deadline:  July  1 5 


International  Center  for  Journalists 


ISIS  H  St.  NW  •  Third  Poor  •  Wuhinpon.  DC  2000S 
Tel:  (202)  737-3700  •  fax  (202)  737-0530 
E-miil;  knightOic<i.or( 
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Siege 

Continued  from  page  1 1 

Party,  believes  that  assassins,  paid  by 
drug  traffickers,  were  behind  the  bomb¬ 
ing. 

Since  the  early  1980s,  when  Colombia 
became  the  linchpin  in  the  lucrative 
Latin  American  drug  trade,  murder  has 
been  just  one  form  of  drug  terrorism 
imposed  upon  the  Colombia  media.  Jour¬ 
nalists  have  been  threatened,  beaten,  kid¬ 
napped;  advertisers  have  been  intimi¬ 
dated;  physical  plants  and  distribution 
centers,  bombed. 

Those  targeted  have  included  publish¬ 
ers,  editors,  reporters,  station  managers, 
radio  commentators  and  television 
anchor  men  and  women  —  that  is,  every¬ 
one  involved  in  getting  the  news  to  the 
public.  The  result  has  been  a  climate  of 
fear  and  intimidation.  Colombia  is 
renowned  among  its  Latin  American 
neighbors  for  its  long  tradition  of  press 
freedom,  but  while  there  is  no  official 
censorship,  Colombian  journalists  admit 
that  there  are  self-imposed  restrictions 
on  how  they  cover  the  news. 

For  example,  many  articles,  especially 
controversial  and  sensitive  ones,  appear 
without  bylines.“I  would  say  that  I  report 
about  80  percent  of  what  I  know,”  con¬ 
fided  one  journalist. 

At  times,  some  journalists  have  felt  it 
more  prudent  to  simply  look  the  other 
way  rather  than  become  another  casualty 
of  the  drug  war.  El  Colombiano  has  had 
a  reputation  of  being  a  crusader  against 
drug  trafficking,  but  in  August  1989,  after 
drug  traffickers  blew  up  local  branches 
of  Colombia’s  two  largest  political  par¬ 
ties,  torched  the  homes  of  three  promi¬ 
nent  citizens  and  left  bombs  outside  two 
leading  radio  stations,  the  front  page  of  El 
Colombiano  was  devoted  to  a  drop  in 
the  nation’s  revenues  from  coffee 
exports. 

Colombian  reporters  have  resorted  to 
a  roundabout  technique  when  they  want 
to  inform  the  public  about  drug-related 
corruption  without  incurring  mafia 
reprisals. 

Their  reporters  pass  on  information  to 
LI.S.  colleagues  in  the  hope  that  it  will  be 
published  in  the  newspapers  or  aired  on 
television  there.  Once  that  happens,  tlie 
Colombian  press  picks  up  the  story. 

El  Espectador  now  looks  like  a  bunker 
rather  than  a  newspaper. 

Guards  patrol  the  newspaper  plant 
and  German  shepherds  have  been  used 
to  sniff  explosives.  A  few  months  ago, 
police  arrested  the  drug  trafficker  whom 
they  believe  was  the  mastermind  behind 
Guillermo  Cano’s  murder  10  years  ago, 
but  his  brother,  Luis  Gabriel  Cano,  El 
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Espectador's  publisher,  still  goes  to  worit 
protected  by  three  bodyguards. 

“Of  course,  you’re  never  really  safe; 
that’s  impossible,”  Cano  confides.  “Every 
day,  I  think  I  may  be  next.” 

Drug  traffickers  have  not  been  the 
onl}"  concern  of  the  Colombian  press. 
Last  fall,  television  news  editors  charged 
that  a  ban  on  television  coverage  of  coca 
farmer  riots  smacked  of  government 
revenge  for  news  reports  on  the  drug 
corruption  scandal  plaguing  President 
Ernesto  Samper,  who  has  been  accused 
of  financing  his  1994  presidential  cam¬ 
paign  with  a  $6.2  million  “contribution” 
from  the  Cali  cartel. 

Then  last  December,  Congress  passed 
a  new  law  that  gives  the  government  a 
new  w'eapon  to  curb  press  freedom.  A 
new  commission  charged  with  review¬ 
ing  TV  news  shows  is  now  authorized  to 
take  them  off  the  air  if  the  commission 
doesn’t  approve  of  the  content. 

“Politicians  have  taken  revenge  for  the 
independence  of  the  news  media  during 
the  political  crisis,”  charged  Javier  Dario 
Restrepo,  director  of  the  Colombian 
chapter  of  the  Committee  to  Protect 
Journalists.  In  February,  La  Prensa 
blamed  the  Colombian  government  for 
having  to  close  its  doors  after  eight  years 
of  operation,  complaining  that  it  had 
gone  bankrupt  because  the  government 
had  pulled  all  of  its  advertising. 

Since  Bedoya’s  killing,  the  Colombian 
press  and  several  international  journal¬ 
ism  organizations,  including  the  IAEA,  the 
Committee  to  Protect  Journalists,  the 
InterAmerican  Press  Society,  and 
Reporters  Without  Frontiers,  have 
demanded  that  the  Colombian  govern¬ 
ment  move  to  solve  Bedoya’s  murtler.The 
Samper  administration,  however,  has 
shown  no  indication  that  it  will  make  the 
case  a  high  priority. 


Lesher 

Continued  from  page  5 
aggressivene.ss  and  restraint. 

Some  examples: 

♦  When  T.C.  Thorstenson  decided  to 
speak  to  the  media,  he  chose  us  for  an 
exclusive  interview,  in  part  responding  to 
our  repeated  requests.  Since  the  story 
would  appear  on  the  day  of  visitation,  the 
day  prior  to  the  memorial  service,  our 
editors  debated  for  hours  where  the 
story  should  be  played  and  the  text  of 
the  headline.  Ultimately,  we  decided  to 
run  the  story  across  the  top  of  the  front 
page,  and  we  settled  on  a  headline  that 
respected  the  feelings  of  the  family:  “T.C.: 
‘The  way  I  remember  her’  ” 

♦  We  were  careful  in  our  use  of  descrip- 
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five  words.  Television  regularly  referred 
to  the  “mysterious”  circumstances  sur¬ 
rounding  Lesher’s  death.  We  settled  on 
“puzzling”  as  a  more  neutral  adjective. 

♦  On  the  day  before  the  memorial  ser¬ 
vice,  the  Lesher  family  decided  that  no 
press  cameras  would  be  allowed  at  the 
service.  The  daughters  were  concerned 
that  their  grief  might  be  exploited,  and 
they  wanted  no  pictures  of  their 
mother’s  open  casket.The  daughters  sub¬ 
sequently  agreed  to  allow  one  member 
of  our  staff  to  serve  as  a  pool  photogra¬ 
pher,  with  the  understanding  that  the 
pictures  would  be  respectful  of  their 
concerns. 

When  the  most  powerful,  poignant  pic¬ 
ture  turned  out  to  be  one  of  T.C.’s  plac¬ 
ing  a  kiss  on  the  forehead  of  his  wife,  we 
showed  the  photo  to  the  daughters  and 
received  their  permission  to  publish  it. 

♦  The  toughest  judgment  call  came  in 
the  hours  after  the  memorial  service. 
Reports  surfaced  that  Thorstenson’s  sec¬ 
ond  wife  (Lesher  was  his  third)  filed 
three  domestic  violence  complaints 
against  him,  an  irony  given  Lesher’s 
widely  publicized  support  of  programs 
for  battered  women. 

Times  editors  initially  decided  to  hold 
the  story  for  a  day  so  it  would  not  take 
away  from  coverage  of  the  memorial  ser¬ 
vice,  but  Phoenix  and  San  Francisco  sta¬ 
tions  telecast  the  report,  and  we  learned 
that  at  least  two  Bay  Area  papers  planned 
to  publish  it. We  compromised  by  placuig 
our  story  on  an  inside  page  that  did  not 
contain  memorial  service  coverage. 

As  careful  as  we  tried  to  be  during  that 
first  week  following  Lesher’s  death,  we 
did  not  satisfy  every'one.As  a  few  letters 
in  our  Perspective  section  illustrated, 
some  of  our  readers  were  offended  by 
this  Times  headline:  “Lesher  legally  drunk 
when  she  drowned.” 

And  one  family  member  complained 
that  we  published  comments  of  his  that 
he  thought  were  off  the  record. 

And  despite  having  family  approval  for 
the  memorial  service  photo,  a  number  of 
readers  called  in  protesting  that  it  was  in 
bad  taste. 

The  reporters,  photographers  and  edi¬ 
tors  at  the  Times  were  acutely  aware  of 
the  sensitivities  involved  in  the  Lesher 
story  because  so  many  of  them  person¬ 
ally  knew  her  or  her  family  members. 

I  suspect  one  wouldn’t  find  much  dis¬ 
agreement  around  the  Times  newsroom 
or  around  the  community'  that  the  extra 
attention  we  gave  to  these  sensitivities 
made  for  better,  more  responsible  cover¬ 
age. 

It  serves  as  a  reminder  that  we  need  to 
be  equally  sensitive  reporting  all  the 
tragedies  we  cover. 
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Continued  from  page  48 

indonesian  conglomerate,  Lippo.  He  was 
appointed  to  the  Commerce  Department 
under  Clinton,  and  received  security 
clearance  to  attend  various  briefings  at 
Commerce.  He  reportedly  moved  from 
Commerce  to  the  DNC,  eventually  raising 
over  $3.4  million  in  donations,  of  which 
at  least  $1.5  million  was  returned  for  var¬ 
ious  reasons. 

Charlie  Trie,  most  often  described  as 
an  ex-Little  Rock  restauranteur, 
befriended  Clinton  during  his  Arkansas 
days.  Trie  has  been  described  as  show¬ 
ing  up  with  “two  manila  envelopes 
stuffed  with  money”  for  Clinton’s 
defense  fund.  The  $460,000  was  ulti¬ 
mately  returned  because  of  its  question¬ 
able  origins.  Trie  is  also  the  man  who 
arranged  for  Chinese  arms  dealer  Wang 
Jun  to  go  to  the  White  House  for  a  polit¬ 
ical  coffee. 

Johnny  Chung,  dubbed  as  a  “frequent 
White  House  visitor”  arranged  for  his 
friends  to  attend  several  functions  at 
which  Clinton  was  present.  He  even 
asked  that  photos  be  taken  with  himself 
and  the  president. 

When  the  media  turned  up  the  heat 
on  the  Asian  angle.  White  House  press 
secretary  Mike  McCurry  even  went  so 
far  as  to  imply,  according  to  a  story  filed 
by  the  American  Political  Network,  that 
Huang  and  Trie  had  “victimized”  Clinton 
by  taking  “advantage”  of  his  “hospitality.” 

It’s  hard  to  think  of  the  most  powerful 
man  on  earth  being  victimized  by  two 
Asians  who  aspire  to  linking  their  politi¬ 
cal  connections  to  him,  but  then  I  sup¬ 
pose  from  there  it’s  not  too  hard  to  fig¬ 
ure  out  who’s  the  good  guy  and  who’s 
the  bad. 

So  what  readers  have  been  treated  to 
is  a  cast  of  characters  and  the  story  of 
Asian  Americans  with  foreign  money, 
trying  to  use  the  system  for  personal 
gain.  That  has  been  the  story  line.  In 
serving  it  up,  and  retaining  that  point  of 
view,  even  as  more  controversy  about 
DNC  fund  raising  unfolds,  the  media  has 
mindlessly  rekindled  specters  of  the 
Yellow  Peril. 

Not  for  a  minute  am  I  diminishing  the 
magnitude  or  seriousness  of  the  entire 
affair,  nor  am  I  dismissing  the  import  of 
the  various  investigations  into  the  cam¬ 
paign  financing  process. 

What  I  am  underscoring  here  is  the 
w'ay  the  media  has  chosen  to  present 
this  story.  Is  the  vortex  of  this  story  ulti¬ 
mately  the  Asian  connection?  I  think  not. 

The  Asian  angle  is  what  I  would  call  a 
lead-in,  a  way  to  get  to  the  center  of  the 
story.  The  story  at  the  core  is  about  cam- 
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paign  fund  raising.The  Huangs,Tries,  and 
the  other  Asians  whose  names  have  sur¬ 
faced,  from  James  Riady,  the  son  of  a  bil¬ 
lionaire  founder  of  an  Indonesian  con¬ 
glomerate,  and  Yogesh  K.  Gandhi,  self- 
proclaimed  great  grandnephew  of 
Mohandas  K.  Gandhi,  are  but  seductive 
red  herrings.  And  the  media  loves  the 
bait.  They  think  something  smells  bad, 
and  look  for  the  odor. 

But  I  for  one  am  still  waiting  for  the 
“nut  graph”  in  this  story.  For  journalists, 
the  “nut  graph”  is  the  paragraph  that  will 
clearly  tell  the  reader  what  the  focus  of 
the  story  really  is. 

Will  the  story  ever  get  beyond  a  series 
of  charges  and  allegations  linked  to  ques¬ 
tionable  campaign  fund-raising  prac¬ 
tices,  involving  wealthy  Asian  donors?  Or 
has  the  media  decided  that  the  Asian 
connection  IS  the  story,  the  one  they  are 
interested  in,  because  it  is  easy,  intrigue- 
ridden,  and  rife  with  hot  points  of  con¬ 
troversy? 

The  Los  Angeles  Times  reported  that 
as  early  as  a  year  ago  a  White  House  aide 
convened  “an  Asian  Pacific  America 
Working  Group  of  government  and 
Democratic  officials  (including  Huang) 
to  coordinate  the  effort  to  woo  Asian- 
American  votes  and  contributions.  A 
strategic  plan  drafted  by  a  Democratic 
National  Committee  official  set  $7  mil¬ 
lion  as  its  fund-raising  goal  for  what  it 
called  ‘APAs’  (Asian  Pacific  Americans). 
And  it  called  for  inviting  major  donors 
and  campaign  volunteers  to  the  White 
House  for  presidential  coffee  hours, 
campaign  events,  meetings  and  other 
special  events.” 

This  clearly  is  an  indication  that  Asian 
Americans  were  being  targeted  by  the 
DNC  as  a  potentiall)'  lucrative  source  of 
campaign  contributions  —  and  there  is 
nothing  wrong  with  that.  Inclusion  and 
diversity  within  the  political  process  has 
always  been  touted  as  part  of  the 
American  Dream. 

But  it  takes  two  to  dance,  and  if  there 
was  an  Asian  presence  in  the  White 
House  that  was  linked  to  questionable 
political  donations  to  the  DNC  as 
charged  in  the  media,  it  did  not  pop  up 
only  because  certain  Asians  with  access 
to  large  sums  of  money  insinuated  them¬ 
selves. 

The  specter  of  Asian  foreigners  in  the 
White  House,  in  this  case  people  who 
reportedly  donated  money  to  the  DNC, 
having  a  chance  to  meet  the  First  Lady 
—  and  even  riding  in  an  elevator  with 
her  —  is  somehow  regarded  as  inappro¬ 
priate. 

Media  images  are  very  important  to 
our  construction  of  opinions  and  atti¬ 
tudes.  They  play  a  key  role  in  not  only 
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how  Asians  see  and  are  seen  by  society 
as  a  minority,  but  how  Asians  see  them¬ 
selves  in  the  context  of  the  larger  society 
as  well. 

News  does  not  operate  in  a  vacu¬ 
um.  The  stories  of  Asians  in  the 
1990s,  as  they  appear  in  American 
newspapers,  are  tied  to  select  narra¬ 
tives.  They  are  essentially  narratives 
that  come  out  of  an  American  main¬ 
stream  ptyche,  and  reflect  the  preoc¬ 
cupation  of  the  storyteller  over  cer¬ 
tain  concerns  connected,  but  not 
necessarily  central,  to  the  Asian- 
American  experience. 

There  is  an  “us  and  them”  when  it 
comes  to  the  coverage  of  Asians  in  the 
media,  and  that  is  evidenced  both  by  the 
types  of  stories  covered,  as  well  as  the 
frequency  of  such  stories  in  newspa¬ 
pers. 

Stories  about  Asian  Americans,  for 
instance,  tend  to  be  limited  to  various 
fronts:  immigration,  race,  education, 
crime,  model  minority.  Sometimes  the 
stories  are  about  the  “haves”  vs.  the  “have 
nots,”  other  times  it  is  about  conflict, 
racism.  With  this  latest  controversy,  I 
think  we  can  throw  in  political  fund  rais¬ 
ing,  too. 

As  Asians  move  into  various  comers 
of  middle  America,  newspapers  are  reg¬ 
istering  flare-ups  across  the  nation.  In 
this  sense  journalism  reflects  the  soci¬ 
etal  and  communal  concerns  of  its  read¬ 
ership. 

News,  after  all,  is  aimed  predominate¬ 
ly  to  the  white,  middle  class.  But  in  the 
reporting  of  such  incidents  this  reflec¬ 
tion  also  mirrors  a  sense  of  Asians  as  the 
outsiders,  coming  into  a  set  universe,  dis¬ 
rupting  community  identity.  They  are 
more  likely  to  be  mentioned  in  the 
news,  when  the  context  is  of  majority 
interest.  And  what  could  be  of  greater 
majority  interest  than  access  to  the 
White  House  and  the  president  of  the 
United  States? 

The  stories  of  Asian  Americans  as 
reflected  in  mainstream  newspapers 
clash  against  a  spectrum  of  cultural 
stereotypes.  It  is  a  complex  picture, 
but  one  that  Asians  themselves  had  lit¬ 
tle  say  in  constructing. 

The  “Yellow  Peril”  mentally  still  sur¬ 
faces  in  mainstream  media,  only  today 
it  wears  a  different  mask. 

Journalists  are  the  writers  of  the 
first  drafts  of  history,  wrote  Phil 
Graham.  Newspapers  provide  a  docu¬ 
mentation  of  the  Asian  presence  in 
the  United  States.  Today  that  docu¬ 
mentation  derives  primarily  from 
voices  echoing  the  focus  and  con¬ 
cerns  of  the  majority,  rather  than 
from  Asian-American  communities. 
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Experknced  •  Professional 

Bolitho  -  Taylor 
Media  Service 
(405)  421-960C, 

DailiesaVMUia  I 

_  iKdivubtais  mCnmps  I 

TbomMCBoMhO  Itss.  BrD«»»ay«Adi.OK  74«2I)  I 


NEWSPAPER  BROKERS 


700Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Ckirksborg,  MD  20871 
Larry  Grimes-Pres.-(301 )  540-0636 
Tom  Sexton,  NE  (800)  444-5297,  ext.  1 94 
Wren  Barnett,  South  (704)  698-0021 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  coll 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


JAMES  W.  HALL,  JR. 
L-lewspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.,  Troy,  AL  36081 
(334)566-7198 
Fox  (334)  566-0170. 


MEDIAAMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fox  (404)  364-6533 
Lon  W.  Williams 


MEL  HODELL  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91763 
(909)  626-6440  Fox  (909)  624-8852 


MICHAEL  D.  UNDSEY 
ExperierKed  -  Confidential 
6645-5  Redmont  CrI 
Mesa,  AZ  85215 
(602)  807-7791 
FAX  (602)  807-7795 


History  is  the  autobiography  of  a 
madman. 

Herzen 


NEWSPAPER  BROKERS 


PHILLIPS  MEDIA  SERVICES,  INC. 
Consuhants-lnvestments 
Managemen^Broker$ 

P.O.  Box  3308 
Merrifield,VA  221 16-3308 
(703)  846-8410  Fax  (703)  846-8406 


RJCKENBACHER  MEDIA  CO. 
Your  broker  (or  Southwest 
and  Middle  America. 

3828  Mockingbird  Lone 
Dallas,  TX  75205 

(214)  520-7025  Fox  (214)  520-6951 


NEWSPAPERS  FOR  SALE 


CHICAGO  NORTH  Suburban  weekly 
newspaper  (or  sale.  40  years  old. 
$790,000  gross  sales.  P.O.  Box 
46025,  Chicago,  IL  60646. 

NO  CHARGE:  List  of  newspapers  (or 
sale.  Bill  Berger,  Associated  Texas 
Newspapers,  Inc.,  1801  Exposition, 
Austin,  TX  78703,  (51 2)  476-3950. 


NEWSPAPERS  WANTED 


AWARD-winning  Midwest  newspaper 
group  seeks  to  add  paid  newspapers 
to  its  group  of  fine  publications.  Large 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Management  vrelcome  to  stay  in  place. 
All  replies  guaranteed  held  confiden¬ 
tial.  Reply  to  Box  07148,  Editor  &  Pub¬ 
lisher. 


NEWSPAPER  APPRAISERS 


NEWSPAPERS  WANTED 


AMERICAN  PUBLISHING  COMPANY 
is  aggressively  seeking  newspaper 
acquisitions  with  circulations  of  5,000 
or  greater.  APC  is  owner /operator  of 
420  publications,  including  1 1 2  daily 
newspapers.  All  correspondence  and 
discussions  ore  confidentiol. 

Contoct: 

KENNETH  W.  COPE,  Exec.  V.P. 

1 006  West  Flarmony 
Neosho,  MO  64850 
Phone  (417)  451-1520 


BUSINESS  JOURNAL  serving  a  hot 
growth  area.  Great  opportunity  for 
media  executive  desiring  move  to  Sun¬ 
belt. 

Reply  to  Box  08168 
Editor  &  Publisher. 


PROFITABLE  New  England 
Specialty  Beer  Periodical 
seeks  equity  partner  or 
strategic  alliance. 

Mr.  Gosselin,  Boston,  MA 
(617)846-8800. 


NEW  MEXICO 
Construction  Magazine 
A  Contractor's 
Resource  Guide  & 
Yellow  Page  Directory 
Now  in  4th  year. 
(505)  897-9989 
e-mail:  cmm@highfiber.com 


NEWSPAPER  BROKERS 


Bolitho-Cribb  Report:  http7/www.crlbb.cofn 


Confidential  Appraisal  for  B  olitho~Cllbb 
Estate,  ESOP,  Partners,  &  AsSOCiateS 

Bank  Tax,  Stock,  Assets  Nempaper  Brokerage 

A  AoDfitesI 

EMiat/Mmd  in  1Q23 

1  toemen,  406-58&«621 

MT  5971S  enneH:  jcribbPtmtnet  Fax  406-586-6774 
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EQUIPMENT  &  SUPPLIES 


FERAG  EQUIPMENT 

CAMERA  &  DARKROOM 

SQUeeze  Lenses 

Herb  Carlbom  -  CK  Optical 
(310)  372-0372. 

PERAG 

MAILROOM 

EQUIPMEHT 
FOR  SALE 
VARIO-DISC 

INSERTING 

SYSTEMS 

QUANTITY  UNIKFHCE 
AYANAHi  PtHtTtTM 

INSERTINB  DRUMS  4  *200,000 
(3  VP)-  w/Related 

Equipment  & 

Conveyor 

VARIO-DISC 

UNWINDINGSTATIONS  8  *125,000 
•  w/Buffer 

Pacer,  Disc  Changer 

A  Conveyor 

VARIO-DISC 

COMBI-  STATIONS  -  4  *400,000 
w/Butter  Pacer,  Disc 

Changer  &  Conveyor 

MULTI-CELL  . . 

COMPLEX  10  *100,000 

of  3  Stackers 

All  equipment  must  be 
removed  by  Sept.  1st 

AAAILROOM  EQUIPMENT 

Standlee  and  Associates,  Inc. 

(407)  273-5218  Fax  (407)  273-901 1 

PRE-OWNED  MAILROOM  Equipment 

Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fox  (770)  590-7267 

REBUILT  1  372  inserter  with  new  PC 
based  inserter/ zoning  controls.  Other 
mailroom  equipment  also  available. 

Call  (215)  364-3671 

Fax  (215)364-1483 

Refurbished  odd  on  pockets 

MULLER  MARTINI  227 

KANSA  320  and  480  AVAILABLE 

Call  MidAmerica  Graphics  at 
(800)  356-4886. 

PRESSES 

1982  HARRIS  VI 5D  press  with  JF25 
(older,  brush  dampening,  oil  bath,  run¬ 
ning  circ.  register,  sidelay,  motorized 
roll  stands,  1 989  Count-O-Veyer,  com¬ 
plete  press  reconditioned  in  1989  at 
cost  of  $150,000,  running  daily  in 
Oklahoma,  complete  with  all  8  units 
$225,000,  or  may  sell  as  a  5,  6  or  7 
unit  press. 

(913)  362-0119 

1989  HARRIS  VI  5D  21.5"  cutoff 
press  with  JF25B  (older,  brush  dampen¬ 
ing,  oil  bath,  running  circ.  register, 
sidelay,  Martin  splicers,  Count-O-Veyer, 
running  daily  in  Oklahoma,  complete 
with  all  8  units  or  may  sell  as  a  5, 6  or  7 
unit  press. 

(913)362-0119 

I  ll  II 

MELVILLE.  N.Y. 
CONTACT:  J.  WILLS 

(516)  8021-5005 

FAX  (516)  843-2280 

INDUSTRY  SERVICES 

CIRCULATION  SERVICES 

CIRCULATION  SERVICES 

17  OFFICES  NATIONVYIDE 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 

I  CIRCULATION  2000  INC. 

•  Outside  Crew  Sales,  Turn-Key 

i  Alternative  Start  Pressure 

i  Storefronts  &  Seminars 

1  (800)  798-5667 

:  E-mail:  CIRC2000@aol.com 

36  YEARS  IN  TELEMARKETING 
METRO  NEWS  SERVICE,  INC. 

"ResponseABIUTY" 
Nationwide  TELEMARKETING 
(800)  950-8475 

Horace  Southward 

1  CIRCULATION  DEVELOPMENT  SOUTH 
;  Complaint  free  telemarketing  w/qualily 

I  subscription  sales  and  guaranteed  col- 
:  lections.  Nationwide.  (800)  844-3581 

BLENKARN 

Your  Telemarketing  Partner 

JEFF  BLENKARN  (616)  458-661 1 

•  GROWING  NIE  &  HOME  DELIVERY 
CIRCULATION  IS  SPECTRUM'S 
:  BUSINESS  -  CALL  DOUG  REESE 

:  (800)  972-6778 

When  faxing  your  ad,  please  remember  to  include  the 
billing  address,  category  under  which  the  ad  is  to  be 
placed,  as  well  as  the  amount  of  times  the  ad  is  to 
appear.  Thank  you. 

E&P  ClassiHed  Dept.  Fax:  (212)  929-1259 


PRESSES 


DON'T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sale 

"Warldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses' 

PRESSES  WANTED:  HARRIS  V25  V22 
VISA  VI 5D  ar  845;  KING  Process 
Color  or  Daily;  GOSS  Community 
Urbanite  Metro;  ^LNA  D30  C96 

FOR  SALE:  1986  6/u  Harris  VI 5D;  2/ 
u  GOSS  Community  $50,000,  1/u 
GOSS  Community  $36,000;  4/u  V25 
HARRIS  Rebuilt  w/JF  25  folder  & 
splicers;  5/u  1979  HARRIS  VISA 
$96,000;  8/u  GOSS  Community  w/2 
folders;  5/u  rebuilt  RZ300;  5/u 
HARRIS  Ml  10. 

Tel:  (913)  362-8888 

Fax:  [913)362-8901 _ 


METRO,  URBANITE,  COMMUNITY 
SC,  SSC,  MAN  4/2  presses. 

AL  TABER 
(770)552-1528 
Fax  (770)  552-2669 


PRESSES 


Quiity  ituc  nuke  w  Impresskin  wofhMdt 

^ORtem, 

Uhftftom: 

0  CompM*  PrassM 

□  Additions  to  Existing  Presses 
O  3<otor  Satellites 

□  4-Hi  Arrar)gements 

□  Stacked  Units 

□  Integral  Roll  Stand  Units 

□  Half  and  Ouarter  FoMers 

□  Cutoff  20“  -  21%’  •  7T  -  22%* 

0  1 8,500  to  30,000  IPH 

SALES  -  SERVICE  -  PARTS  A  I VA 
Phone:(770)552-1528  MUM 
Fax:  (770)  552-2669  GRAPHCSt 


PRESSES 


PRESS  ROOM 

2  UNIT  GOSS  METRO  22  3/4'  c.o. 
Available  immediately. 

MAN-Rolond  Folders 

160  page  double  out  22  3/4'  with  3 
high  formers  and  angle  bars 

1  Urbanite  Folder.  22  3/4' 

1  Urbanite  Upper  Former 

GOSS  R.T.P's  42'  or  45'  with  Y  columns 
and  wall  brackets  1 0  AVAILABLE 

Goss  3-2  folders 

21  and  1  /2  c.o.  and  22  3/4  c.o. 

1  folder,  baloon,  and  Engle-bars 
Harris  1650,  22  3/4'  c.o. 

Northeast  Industries  (800)  821-6257 


WANTED  TO  BUY 


GOOD  VERTICAL  CAMERA  for  shoot¬ 
ing  standard  pages  and  halftones. 

Joe  Lee  (601)  226-4321 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (816)  887-2762. 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817 
Fox  (770)  590-7267 


Most  people  advance  through  life 
walking  backward.  Those  artists  who 
face  forward  are  likely  to  be  put  in  jail  - 
or  the  madhouse. 

Henri  Langlois 


CIRCULATION  SERVICES 


LEVIS  NATIONAL,  INC. 
SINCE  1968 

'We  Deliver  More  Homes  to 
Your  Newspaper" 
Guaranteed  Quality  Telemarketing 
1  (800)  495-2688 


PRO  <>rART'> 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 


CLASSIFIED  SOFTWARE 


SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)  791-3301 
http:  / /www.fakebrains.com/ scout. 


CONSULTANTS 


QUALITY  Advertising,  Editorial,  Circula¬ 
tion  projects  with  trainingl  Professional 
&  experienced.  Let  us  bid  your  next 
project.  Call  Today. 

Market  Index,  Inc.  (913)  696-0909 


A  classic  is  a  book  that  is  never  out  of 


print. 


Mark  Van  Doren 


CONSULTANTS 


Our  mission  is  to  help  you  develop  a 
dynamic  and  enduring  relationship 
with  your  employees,  prospects  and 
customers.  We  offer  a  variety  of 
products  &  services  that  will  help  build 
employee  relationships  and  tap  into  the 
untapped  potential  of  the  people  in 
your  organization. 

Our  products  and  services  include: 
•Organizational  Transformation  & 
Change  Management 
•Leadership  Development  &  Employee 
Involvement 

•Newspaper  Delivery  Systems  & 
Alternate  Delivery  Systems 
•Circulation  &  Distribution  Marketing 
•Labor  Relations  and  Partnerships 
•Tailored  Workshops 
•Mentoring 

For  information  on  our  Products  and 
Services  call  or  write  to: 

John  Kennedy 
Organizational  Consultant 
The  Kennedy  Management  Group 
18181  Croixwood  Lane 
Eden  Prairie,  MN  55347-1018 
Tel/Fax:  (612)  906-0155 
E-mail:  John@Kennedyadv.com 
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INDUSTRY  SERVICES 


Run  your  ad  for  12, 
26  or  52  issues  to 
increase  awareness 
while  benefitting 
from  our  low 
contract  rates. 
Call  (212)  675-4380 


DISTRIBUTION  SERVICES 


DISTRIBUTION  OF  PUBLICATIONS 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dove  Chilton  (800)  487-6397 
AUSTIN  NEWS  SERVICES 
(Notional) 


A  day's  work  is  a  day's  work,  neither 
more  nor  less,  and  the  man  who  does  it 
needs  a  day's  sustenance,  a  night's 


painter  or  a  ploughman. 


DO  YOU  NEED  HELP  ON  YOUR 
ELECTRICAL  DRIVE  SYSTEM? 

MASTHEAD  con  provide;  New  or  used 
drive  motors  and  consoles  (or  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908,  24  hr.  line 
(505)  842-1357 
P.O.  Box  1952 
Albuquerque,  NM  87103 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experierKe! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 10 


HELP  WANTED 


ADMINISTRATIVE 


FINANCE  DIREaOR 
A  1 00,000  f  circulation  newspaper  in 
the  northeast  seeks  an  experienced 
manager  to  lead  its  finance  division. 
Responsibilities  include  directing  the 
accounting  and  credit  departments, 
preparing  operating  and  capital 
budgets,  preparing/analyzing  finan¬ 
cial  forecasts  and  statistical 
performance,  analyzing  operations  to 
improve  financial  performance,  and 
assisting  other  departments  with  finan¬ 
cial  and  quantitative  evaluations.  A 
degree  in  accounting  or  related  dis¬ 
cipline,  audit  experience  and  at  least  5 
years  accounting  experience  in  a 
newspaper  environment  preferred.  This 
is  an  outstanding  opportunity  to  join 
one  of  the  pi  emier  communications  com¬ 
panies.  Reply  to  Box  08178,  Editor  & 
Publisher. 


ADVERTISING 


ADVERTISING  DIREQOR 

We  have  an  opportunity  for  an 
energetic  pro  to  market  two  6  day, 
dailies  in  Eastern  Ohio  with  a  com¬ 
bined  circulation  of  20,000. 

The  successful  candidate  must  hove  a 
proven  track  record  in  advertising 
management  and  the  ability  to  think 
strategically.  This  individual  must  be  a 
leader  who  can  train,  motivate  and 
teach.  Must  also  be  computer  literate. 

We  offer  a  competitive  compensation 
and  benefits  package  with  the 
opportunity  for  rapid  advancement. 

If  you  are  an  achiever  send  your 
resume  to;  Group  Publisher,  Thomas 
Newspapers,  240  Franklin  Street,  SE, 
Box  1431 ,  Warren,  OH  44482; 

Fox  (330)  841-1721  or 
E-mail  roz@cisnet.com 


E&P*s  Classified 


The  newspaper 
industry's  meeting 
place. 

(Ill)  675-4380 


ADVERTISING 


ADVERTISING  DIREaOR 

You  know  how  to  exceed  local  revenue 
goals  as  the  leader  of  an  advertising 
sales  effort  in  a  medium-sized  daily 
market.  You  are  now  ready  for  a  big¬ 
ger  challenge  as  an  advertising 
director  of  a  growing  suburban  daily, 
implementing  new  sales  strategies  and 
coTKepts  in  one  of  the  most  competitive 
markets  in  the  country.  You're  pre¬ 
pared  to  lead  an  aggressive  group  of  : 
sales  representatives  and  managers  to  : 
help  grow  valuable  franchises.  You've 
got  top-notch  interpersonal  and  com¬ 
munication  skills  to  provide  the  kind  of 
leadership  this  soles  effort  needs  to 
exceed  expectations. 

If  this  describes  you,  please  fox  or  mail 
a  letter  and  resume  detailing  your 
career  history  and  strategy  for  exceed¬ 
ing  sales  expectations  to: 

Lawrence  McConnell 
The  Potomac  News 
P.O.  Box  2470 
Woodbridge,  VA  22193 
(703)  878-3993 


ADVERTISING  SALES  MANAGER 
Are  you  the  right  person  for  this  excit¬ 
ing  opportunity?  The  Community  Press, 
a  leader  in  the  suburban  publishing 
business,  is  seeking  a  results  oriented 
individual  to  lead,  guide  and  develop 
a  team  of  dynamic  sales  professionals 
to  optimum  performance  levels.  As 
Sales  Manager,  you  will  be  responsible 
and  accountable  for  developing 
innovative  strategies  (or  growth  in  a  com¬ 
petitive  nrarket,  motivating  the  staff  atxf 
accomplishing  sales  revenue  plan.  The 
right  candidate  will  hove  excellent  plan¬ 
ning,  marketing  and  organizational 
skills;  written  and  verbal  communica¬ 
tions  skills  and  a  proven  track  record. 
Minimum  of  2  years  management 
experience;  prior  print  media  experi¬ 
ence  required,  newspaper  preferred. 
We  offer  on  excellent  compensation 
and  benefit  package,  including  401  (k). 
If  you  are  interested  in  this  career 
opportunity,  send  your  resume  and 
salary  requirements  to;  HR  Manager, 
The  Community  Press,  4910  Para 
Drive,  Cincinnati,  OH  45237.  FAX; 
(513)  242-2649.  No  phone  calls, 
please. 


Live  in  day-tight  compartments. 

Dale  Carnegie 


ADVERTISING 


ALL  OUR  REPS  make  over  50K  but  we 
only  hire  the  best.  If  you  qualify  send 
resume — Sales  Manager  also  needed  — 
Publisher,  P.O.  Box  9421, 
Greensboro,  NC  27429. 


CLASSIFIED  ADVERTISING 
SALES  MANAGER 

FAMILY-OWNED  NEWSPAPER  and 
SHOPPER  GROUP  seeks  experienced, 
hands-on  classified  advertising  man¬ 
ager.  Outside  display  and  telephone 
room  expertise  and  experience  essen¬ 
tial,  along  with  excellent  verbal  and 
written  communication  skills.  Market¬ 
ing,  business  or  advertising  degree 
preferred.  Audio-text,  online  experi¬ 
ence  a  plus.  Drug  free  work  pfoce. 
Please  send  resume,  references,  and 
salary  history  to  Donovan  M.  Kramer 
Sr.,  president/publisher,  Casa  Grande 
Valley  Newspapers  Inc.,  P.O.  Box 
15002,  Casa  Grande,  AZ  85230- 
5002. 


NATIONAL  ADVERTISING  MANAGER 

Leading  daily  newspaper  in  the  sub¬ 
urban  Philadelphia  market  seek  an 
aggressive,  experienced  national 
advertising  sales  manager  to  lead  the 
selling  efforts  of  national  and  general 
category  accounts. 

Successful  candidates  will  hove  experi¬ 
ence  in  national  newspaper  sales, 
managing  an  operational  budget,  and 
have  the  ability  to  produce  excellent 
results  in  generating  revenue  from  both 
new  and  existing  accounts.  Experierrce 
in  the  use  of  account  management 
software  is  a  plus. 

We  are  a  150,000  -175,000  circula¬ 
tion  newspaper  group  operating  in  one 
of  Philadelphia's  best  markets  and 
offer  an  excellent  compensation  and 
benefits  package  including  401  (k). 

Please  send  your  resume  and  salary 
requirements  to  Director  of  Advertising 
and  Marketing,  Calkins'  Greater  Phila¬ 
delphia  Newspapers,  8400  Route  13, 
Leviltovm,  PA  1 9057. 


ADVERTISING 


PUBUSHER/SALES  MANAGER 
Mogozine 

A  business-to-business  communications 
organization  is  seeking  a  PUBLISHER/ 
SALES  MANAGER  for  one  of  it's  flag¬ 
ship  magazines.  The  ideal  candidate 
will  hove  experience  in  the  role  of  Pub¬ 
lisher  (or  a  trade  mogazirte,  as  well  os 
leading  a  display  sales  team.  Directly 
related  experience  with  the  in-store 
marketing  arena  is  strongly  desired. 
This  experience  must  be  coupled  with 
excellent  people/team  building  skills, 
organization  skills,  the  ability  to  cover 
a  designated  territory,  and  the  ability 
to  travel  25%  to  30%.  If  you  have  been 
described  as  innovative  and  visiorrary 
and  have  5  to  7  year  track  record  of 
accomplishments,  please  contact  us 
immediately.  In  return  for  the  above, 
we  offer  a  competitive  compensation 
package,  with  comprehensive  benefits 
irKluded.  For  immediate  and  confiden¬ 
tial  consideration,  please  submit  your 
resume  and  salary/compensation  his¬ 
tory  to  Box  08171,  Editor  &  Publisher. 


SALES  TRAINER.  If  you're  familiar  with 
imMEDIAte™  integrated  sales  automa¬ 
tion,  here  is  a  chance  to  join  the  news¬ 
paper  sales  force  automation  leader. 
We're  growing.  Our  newest  trainer 
will  hove  charismatic  stage  presence, 
will  enjoy  constant  travel,  and  will  be 
able  to  impress  newspaper  people  — 
from  publishers  on  —  with  solid  media 
sales  experience.  Impress  us  first  vrith  a 
great  cover  letter  and  a  one-page 
resume  that  says  you  understand  sal» 
methodology  and  can  train  with  the 
best  of  them.  Please  MAIL  to  Clifford 
Fewel,  customer  training  manager. 
Media  Marketing,  Inc.,  5749 
Arapahoe  Ave.,  Boulder,  CO  80303. 


ART  DIREQOR 


ASSISTANT  ART  DIREaOR 
SOUTHERN  LIVING  MAGAZINE 
Duties:  design  and  creation  of  moga- 


staff.  Requirements;  5+  years  maga¬ 
zine  design  experience,  proficiency  in 
QuarkXPress.  Illustration  a  plus.  Submit 
resume  and  salary  requirements  to:  Art 
Director,  Southern  Living,  P.O.  Box 
523,  Birmingham,  AL  35201 . 


DEADUNES  FOR  THE  6/14  ISSUE  : 
DISPLAY  AD  SPACE:  6/5/97 
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HELP  WANTED 


_ ART/GRAPHICS _ 

GRAPHIC  DESIGN/ 
ASSISTANT  DIREaOR 
Tufts  Universily's  Office  of  Communica¬ 
tions  is  seeking  candidates  with  signifi¬ 
cant  graphic  design  experience  to 
manage  the  office's  publications 
division.  Oversees  staff  of  four  pub¬ 
lications  editors/coordinators,  as  v/ell 
as  an  electronic  publishing  operation 
and  a  free-lance  team  of  graphic 
designers.  This  division  produces  about 
600  publications  annually.  The  posi¬ 
tion  is  the  primary  consultont  on  uni¬ 
versity  marketing  as  it  relates  to  visual 
image,  including  Tufts'  graphic  pres¬ 
entation  in  printed  matter,  on  video 
and  in  evolving  computer  technology. 
Meets  daily  with  clients  from  all  facets 
of  the  university  to  advise  about  market¬ 
ing  needs,  ranging  from  specific 
graphics  or  publications  issues  lo  wide- 
ranging  media  strategies  for  the  uni¬ 
versity's  identity  and  its  communica¬ 
tions  to  a  range  of  target  audiences. 
Requires:  Proven  ability  os  a  skilled, 
talented  and  effective  graphic 
designer/artist,  as  well  as  at  least  5 
years'  management  experience  in  the 
publications  industry,  including  respon¬ 
sibility  for  personnel  as  well  as  prod¬ 
uction,  cost,  bidding  and  deadline 
issues.  Must  be  fluent  with  Macintosh 
desktop  publishing  programs.  This  is  a 
hands-on  position,  requiring  ability  to 
juggle  multiple  deadlines  and  projects. 
Please  serKi  cover  letter  and  two  copies 
of  resume  to  Corita  Johnson,  Tufts  Uni¬ 
versity  Human  Resources,  169  Holland 
Street,  Sommerville  MA  02144.  Tufts 
University  is  an  affirmative  action, 
equal  opportunity  employer  and 
actively  seeks  candidates  from  diverse 
backgrourids. 


_ CIRCUIATION _ 

CIRCULATION  DIRECTOR  needed  at 
mid-size  southern  daily  newspaper. 
We  seek  experienced  circulator  with 
outstanding  people  skills  to  fill  a  vital 
role  in  monogement  teom.  Offer 
excellent  salary  and  bonus  to  person 
who  can  increase  circulation,  recruit 
and  retain  carriers,  manage  mailroom 
and  be  part  of  team.  Respond  with  full 
resume,  references  and  salary  history 
to  Box  08165,  Editor  &  Publisher. 

SALES  DEVELOPMENT  MANAGER 
100,000-t  circulation  daily  newspaper 
in  Zone  9  competitive  market  seeks  a 
highly-motivated  management  level 
irrdividual  to  lead  their  sales  operation. 
The  right  candidate  will  possess  the 
skills  to  think  strotegically  and  hove  the 
ability  to  pinpoint  opportunities  for 
circulation  growth.  Areas  of  responsi¬ 
bility  include  in-house  and  outside  con¬ 
tractor  lelemorketing  sales,  outside  con¬ 
tractor  door  to  door  soles,  quality  con¬ 
trol,  sales  retention  and  an 
administrative  support  staff.  Bachelor's 
degree  in  marketing  or  related  field  is 
desired  with  o  minimum  of  five  years 
experience  in  newspaper  circulation 
management  or  sales  development. 
Excellent  salary,  MBO  and  benefit 
package.  Box  08177,  Editor  &  Pub¬ 
lisher. 

SINGLE  COPY  MANAGER 
If  you  are  a  team  leader,  aggressive, 
results-oriented  and  have  circulation 
experience  —  Hilton  Head  Island,  SC  is 
the  place  for  you.  We  offer  a  competitive 
salary  and  benefits  package.  To  apply, 
send  resume  with  salary  requirements 
to  Circulation  Director,  P.O.  Box  5727, 
Hilton  Head,  SC  29938.  EOE. 


_ CIRCULATION _ 

CIRCUIATION  MANAGER 

The  Commercial  Appeal,  a  regional 
daily  (290,000  circ.)  in  Memphis,  TN, 
has  a  challenging  opportunity  for 
hands-on  circulation  professional.  He/ 
she  will  have  highly-developed  com¬ 
munication  and  listening  skills,  and  pro¬ 
ven  leadership  skills  with  the  ability  to 
achieve  sales,  service  and  collection 
goals  through  team  unity.  A  sense  of 
urgency,  and  the  street  knowledge  to 
effectively  operate  within  a  varied 
market  is  also  required.  Excellent 
opportunity  for  the  right  person.  Com¬ 
petitive  salary  and  benefits.  Send 
resume  and  cover  letter  to  Linda  Steen, 
employment  manager,  495  Union 
Avenue,  Memphis,  TN  38103. 

Equal  Opportunity  Employer 

CIRCULATION  MANAGER  with  proven 
record  for  growth  wanted  lor  a  1 7,500 
circulated  six-day  daily  newspaper  in 
central  California.  We  are  looking  for 
o  self-motivated  leader  who  has  a  pro¬ 
ven  record  of  successful  growth,  or 
someone  full  of  great  ideas  and  want¬ 
ing  a  chance  to  make  their  first  mark. 
The  Merced  Sun-Star  dominates  the 
Merced  readership  market  and  we're 
looking  for  the  person  who  is  capable 
of  helping  us  continue  that  domination. 
Fax  your  resume  today  to:  Tom 
Schmitt,  publisher,  Merced  Sun-Star  at 
(209)  385-2495  or  pick  up  the  phone 
and  call  (209)  385-2400  to  sell 
yourself.  Don't  deloy,  we're  going  to 
make  a  fast  decision. 

CIRCULATION 
MARKETING  DIREQOR 

Inside  Communications,  publisher  of 
VeloNews  and  Inside  Triathlon,  seeks 
aggressive  circulation  builder  to  prof¬ 
itably  grow  file  size,  increase  shop 
count,  improve  sell-through.  Fulfillment, 
modeling,  promotion,  newsstond, 
budget,  audit  experience  necessary. 
Management,  web  and  strategic  plan¬ 
ning  experience  a  plus.  Resume  to  ICI, 
1 830  N.  55th  St.,  Boulder,  CO  80301 . 

Fox:  (303)  444-6788 
E-mail:  velonews@aol.com 
DISTRia 
MANAGERS 

Full-time  positions  available  in  Star- 
Telegram  circulation  department  in 
home  delivery  and  single  copy  sales. 
Demonstrated  knowledge  of  newspa¬ 
per  circulation  helpful.  Ability  to 
develop  and  maintain  effective  working 
relationships  with  the  public  and  other 
employees  a  necessity.  Bi-lingual  pre¬ 
ferred. 

Please  send  resume  to: 

Fort  Worth  Star-Telegram 
Human  Resources 

685  John  B.  Sias  Memorial  Parkway 

Fort  Worth,  TX  761 34 

Consideration  for  employment  is  cont¬ 
ingent  upon  passing  a  mandatory  drug 
test. 

Equal  Opportunity 
Employer 


_ CIRCULATION _ 

SINGLE  COPY  MANAGER 
Casa  Grande  Valley  Newspapers  Inc., 
is  seeking  an  aggressive,  results- 
oriented  single  copy  manager  to  be 
responsible  for  dealer  and  vending 
sales  for  Casa  Grande  Valley  News¬ 
papers,  Inc.  Our  market  survey  reveals 
a  strong  potential  for  grovrth  in  single 
copv  sales.  Duties  include  supervision 
of  the  employee  delivery  stoff,  sales, 
service  and  collections  in  our  Metro 
areo.  Bellotrix  knovdedge  is  a  plus.  We 
have  an  inexperienced  but  energetic 
team  in  place  ready  to  work  with  a  pro¬ 
ven  team  leader.  We  offer  o  com¬ 
petitive  salary  and  excellent  benefit 
plan.  Interests  persons  should  reply 
with  a  cover  letter,  resume  and  salary 
requirements  to:  Donovan  M.  Kramer 
Sr.,  president/publisher,  Casa  Grande 
Valley  Newspapers,  Inc.,  POB  15002, 
Casa  Grande,  AZ  85230-5002. 

EDITORIAL 

ASSISTANT  CITY  EDITOR  sought  by 
the  34,000-circulation  Messenger- 
Inquirer  in  Owensboro,  KY.  We  are 
looking  for  someone  who  believes  the 
reporting  and  writing  on  a  mid-size 
daily  can  be  as  good  as  the  best  metro 
and  who  knows  how  to  deliver  that 
quality.  Organization,  planning, 
coaching  and  flexibility  are  the 
strengths  we  are  looking  for.  The 
Messenger-Inquirer,  an  A.  H.  Belo  Cor¬ 
poration  newspaper,  is  committed  to 
editorial  excellence  and  giving 
journalists  the  support  they  need  to 
excel.  Send  resume,  clips  ond 
references  to  Sue  Trautwein,  HR 
Director,  P.O.  Box  1480,  Owensboro, 
KY  42302-1480. 


ASSISTANT  CITY  EDITOR 

Are  you  a  strong  news  writer  who  can 
teach?  Do  you  crave  competition?  Do 
you  embrace  the  ideals  of  public  jour¬ 
nalism?  The  News-Sentinel,  a  Knight- 
Ridder  newspaper  in  northeast  Indi¬ 
ana,  wants  you.  We're  looking  for 
someone  to  run  our  city  desk  on  the 
noon  to  8  shift  handling  everything 
from  breaking  news  to  long-range 
work  to  neighborhood  coverage.  To 
apply  send  a  resume  and  your  three 
best  clips  or  editing  projects  to  Carolyn 
DiPaolo,  The  News- Sentinel,  P.O.  Box 
102,  FortWr^e,  IN  46801. 

An  Equal  Opportunity  Employer 

ASSISTANT  EDITOR:  37,000  circula¬ 
tion  ABC  pciid  semi-weekly  just  south 
of  Baltimore  seeks  assistant  editor  for 
community  newspaper.  Responsibilities 
include  supervision  of  reporters,  story 
ossignments,  copy  editing  and  page 
design.  Send  resume  and  clips  to  Bob 
Mosier,  editor,  Maryland  Gazette,  306 
Crain  Highway  SW,  Glen  Burnie,  MD 
21061  or  E-mail  to: 

gazstaff@annap.infi  .net 


SEND  E&P 
BOXREPUESTO: 

Editor  &  Publisher 

Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


CIRCULATION 


CIRCULATION 


MARKETINQ  DIRECTOR 

THE  MILWAUKEE  JOURNAL  SENTINEL  is  currently  seeking  an 
innovative,  results-oriented  individual  to  lead  our  Circulation  Marketing 
Team.  As  our  Marketing  Director,  you'll  become  a  vital  member  of  our 
management  team,  responsible  for  developing,  implementing  and  directing 
circulation  marketing  strategies  for  the  MILWAUKEE  JOURNAL 
SENTINEL.  You  will  be  responsible  for  leadership  and  direction  of  5 
departments  totaling  60  employees,  with  responsibility  for  direct  expense 
and  payroll  budgets. 

The  selected  candidate  will  possess  a  Bachelor's  degree  in  Business  or 
Marketing  or  equivalent  experience,  4  to  7  years  of  experience  in 
marketing,  sales  and  operations,  as  well  as  marketing  plan  devel¬ 
opment.  Prior  proven  experience  leading  a  marketing  department  is 
desired. 

THE  MILWAUKEE  JOURNAL  is  a  progressive,  employee-owned 
company  offering  a  competitive  compensation  and  benefits  package. 
Position  code:  97160201 

Send  resume  and  cover  letter  with  position  title, 
position  code  and  salary  requirements  in  confidence  to: 

JOURNAL  SENTINH. 

Human  Resources  Department 
333  W.  State  Street, 

Milwaukee,  WI  53203 
FAX:  (414)  224-2897 
An  Equal  Opportunity  Employer 
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HELP  WANTED 


EDITORIAL 

CITY  EDITOR 


_ EDITORIAL _ 

ASSISTANT  GOVERNMENT  AND 
BUSINESS  EDITOR 

We're  looking  lor  a  strong  copy  editor 
who  also  wonts  to  serve  os  on  assistant 
team  leader.  You  will  help  reporters 
craft  breaking  and  enterprise  stories 
and  assist  the  team  leader  in  vision 
and  direction.  POSITION:  Emphasis  is 
working  with  reporters  on  the  front  end 
of  stories  and  for  copy  editing  and 
headline  writing.  PHILOSOPHY: 
Respect  reporters'  individual  creativity 
but  be  unwilling  to  accept  stories  lack¬ 
ing  organization  and  depth.  Someone 
who  believes  in  a  multi-layered 
approach  to  stories  and  appreciates 
the  need  for  accompanying  breakouts, 
graphics  and  photos.  PAPER:  We  are 
an  80,000  circulation  newspaper  in 
the  South's  most  intriguing  city.  We 
reward  integrity,  integration,  initiative 
and  innovation.  APPLY:  Resume  and 
work  examples  to  Steve  Thomas,  gov¬ 
ernment  and  business  editor.  Savan¬ 
nah  Morning  News,  P.O.  Box  1088, 
Savannah,  GA  31402. 

ASSISTANT  NEWS  EDITOR 
The  Courier-Post,  a  seven-day  AM 
metro  newspaper  in  the  competitive 
South  Jersey-Philadelphia  market,  is 
searching  for  an  experienced  jourrKilist 
to  be  the  No.  2  for  our  combined  copy 
and  news  desk  as  we  move  into 
pagination.  Applicants  must  have 
excellent  news  judgment,  strong  copy 
editing  and  page  design  skills,  and  tne 
drive  to  be  a  leader  who  will  help  take 
our  newsroom  into  the  next  century. 
Candidates  will  have  a  college  degree 
and  5  years  newspaper  experience. 
Experience  using  QuarkXPress  pre¬ 
ferred,  but  not  essential.  The  ability  to 
read,  write  and  speak  English  also 
required.  Please  send  resume,  work 
samples  and  salary  requirements  to 
William  C.  Hidlay,  managing  editor, 
Courier-Post,  P.O.  Box  5300,  Cherry 
Hill,  NJ  08034.  The  Courier-Post  is  a 
Gannett  Newspaper  and  an  Equal 
Opportunity  Employer. 

AWARD-WINNING  Weekly  in  Col- 
umbus,  Montana  seeks  experienced,  pro¬ 
fessional  reoorter/photographer.  Bene¬ 
fits.  Prime  summer  and  winter  recrea¬ 
tional  area  near  Yellowstone, 
Absaroka-Beartooth  Wilderness,  major 
ski  area.  Send/fax  resume  and  clips 
immediately  to  James  E.  Moore  II,  pub¬ 
lisher,  News  Montana,  Inc.,  P.O.  Box 
309,  Red  Lodge,  MT  59068. 

FAX:  (406)  446-2225 


BI-WEEKLY  in  eastern  Montana  needs 
hard-working  reporter.  Solid  grammar 
and  photo  skills  reguired;  QuarkXPress 
experience  helpful  but  not  required.  A 
great  community  and  area  with 
excellent  opportunities  for  outdoor 
recreation.  Send  resume  and  clips  to 
Managing  Editor,  Sidney  Herald- 
Leader,  310  Second  Avenue,  NE, 
Sidney,  MT  59270  or  call  Steve  Merritt 
at  (406)  482-2403. 


RUN  YOUR  AD 
ON  OUR  WEB 
http:/ / www.medbinfo.com 
(212)  675-4380 
ext.  170/171 


_ EDITORIAL _ 

BUSINESS  EDITOR 

To  supervise  daily  coverage  of  one  of 
the  most  chmomic  markets  in  the  coun¬ 
try,  including  Microsoft  and  Boeing, 
skilled  and  creative  writer,  editor, 
manager  to  supervise  a  staff  of  seven. 
Resume  to  Human  Resources,  Eastside 
Journal,  P.O.  Box  90130,  Bellevue, 
WA  98009-9230. 


BUSINESS  EDITOR 

The  world's  financial  attention  is 
focused  on  the  Pacific  Rim  and  Hawaii 
is  right  in  the  center.  The  Honolulu 
Advertiser  (1 10,000  daily;  190,000 
Sunday)  is  looking  for  a  strong  editor 
who  is  curious  about  the  "why"  of  busi¬ 
ness  here  and  can  lead  our  reporters  to 
ground-breaking  coverage.  Please 
send  cover  letter,  resume,  and  samples 
to  Managing  Editor  M.J.  Smith,  The 
Honolulu  Advertiser,  605  Kapiolani 
Blvd.,  Honolulu,  HI  96813.  (We  are 
resuming  an  earlier  search,  previous 
applicants  need  not  re-apply). 


BUSINESS  REPORTER 

The  Morning  Call  in  Allentown,  PA,  is 
looking  (or  a  business  reporter.  The  suc¬ 
cessful  candidate  will  be  a  creative 
writer  with  experience  covering  busi¬ 
ness.  Must  have  the  ability  to  juggle 
multiple  assignments  and  generate 
ideas  for  photos  and  graphics  along 
with  stories. 

This  desk  covers  electric  companies 
and  other  former  utilities,  the  cement 
industry,  and  a  geographic  area  that 
includes  Bethlehem  Steel  headquarters, 
a  large  office  for  Dun  &  Bradstreet  and 
private  employers  including  Martin 
Guitar,  Inc. 

Please  send  your  resume  and  clips  to: 
Eloise  DeHaan,  business  editor.  The 
Morning  Call,  P.O.  Box  1 260,  Allen¬ 
town,  PA  18105-1260. 


BUSINESS  REPORTER 
The  Portland  Press  Herald  and  Maine 
Sunday  Telegram  are  looking  for  a 
national-caliber  business  reporter.  We 
want  a  creative  thinker  who  can  consis¬ 
tently  mine  a  beat  for  compelling 
enterprise  pieces  on  a  variety  of  busi¬ 
ness  and  economic  topics.  We  are 
Maine's  biggest  and  best  newspapers, 
located  in  one  of  America's  most  liva¬ 
ble  coastal  cities.  Applications  from 
minorities  and  women  are  especially 
welconto. 

Please  write: 

Business  Reporter  Search 
Human  Resources  Department 
The  Portland  Newspapers 
P.O.  Box  1460 
Portland,  ME  04101  -5009 
EOE 


BUSINESS  REPORTER 
Business  First  of  Louisville,  an  Amer¬ 
ican  City  Business  JourrKils  newspaper, 
seeks  aggressive,  experienced 
reporter;  Business  journalism  experi¬ 
ence  preferred.  Qualified  candidates 
will  hove  at  least  3  years  of  reporting 
experience.  Send  cover  letter,  resume, 
clips  to  Editor,  Business  First  of 
Louisville,  P  O.  Box  249,  Louisville,  KY 
40201. 


The  Desert  Sun,  a  50,000  circulation 
AM  newspaper,  with  dramatic  sea¬ 
sonal  swings,  in  Palm  Springs,  Calif., 
has  an  immediate  opening  for  a  City 
Editor.  If  you  can  coach  writers  to  be 
better,  believe  in  the  value  of  readers' 
ideas,  and  go  beyond  the  obvious  in 
coverage  planning,  we  want  to  talk  to 
you.  We  need  a  newsroom  leader  who 
believes  in  watchdog  journalism,  com¬ 
munity  involvement  and  thinking  big. 
The  cnallenge  is  serving  260,000  peo¬ 
ple  in  nine  cities  from  the  date  groves 
of  Spanish-speaking  Coachella,  to  the 
trendy  suburb  of  Palm  Desert,  to  the 
celebrity  glitz  of  Palm  Springs.  Proven 
track  record  as  city  editor  on  on  under 
50,000  daily  circulation  newspaper  or 
as  ACE  in  larger  newspaper  a  must. 

A  Gannett  newspaper,  we  offer  a  full 
benefits  package,  including  medical 
and  dental,  401  (k),  tuition  assistance, 
on-site  fitness  facility  and  an  attractive 
compensation  plan.  Send  a  resume, 
samples  of  work,  and  details  of  your 
past  successes  and  future  goals  in  a 
cover  letter  to  Vikki  Porter,  executive 
editor.  The  Desert  Sun,  P.O.  Box  2734, 
Palm  Springs,  CA  92263. 

The  Desert  Sun  is  an  equal  employment 
opportunity  employer  that  supports  a 
drug  free  workplace  and  promotes 
workplace  diversity. 

COPY  EDITOR  -  Growing  35,000  sub¬ 
urban  Philadelphia  AM/Sunday  seeks 
copy  editor/page  designer  with 
pagination  experience.  We're  expand¬ 
ing  our  news  desk  as  we  go  to  full 
pagination  this  summer.  Send  resumes 
to  Bruce  Mowday,  managing  editor. 
Daily  Local  News,  250  N.  Bradford 
Avenue,  West  Chester,  PA  1 9382. 

COPY  EDITOR/DESIGNER 
(Entry  Level) 

The  Charlotte  Sun-Herald  is  looking  for 
entry  level  copy  editors/designers  and 
entry  level  sports  copy  editors. 

We  are  looking  (or  people  who: 

*  like  competition  and  have  the  will  to 
win 

*  can't  stand  errors 

*  are  quick 

*  have  an  eye  for  design,  focusing  on 
precision  as  much  as  pizzazz 

*  want  to  work  with  the  latest  design 
and  pagination  programs,  and 

*  are  never  satisfied  with  the  status 
quo. 

Responsibilities  include  design  and  edit- 
ing  of  pages  for  the  Charlotte, 
Englewood  and  DeSoto  editions  of  the 
Sun-Herald.  QuarkXPress  knowledge  a 
plus.  Position  is  available  immediately. 
The  Charlotte  Sun  Herald  is  a  drug-free 
workplace;  pre-employment  drug  test¬ 
ing  required  at  time  of  interview.  (Must 
have  photo  ID  and  SS  card  in 
possession.)  If  this  sounds  like  you, 
please  call  Anjanette  Reiger  at  (941) 
629-2855,  ext.  237,  or  Charlie  Mar¬ 
quis,  night  desk  manager,  at  (941) 
255-8135. 


WE  ACCEPT 
MASTERCARD/VISA 
FOR  PAYMENTS 


_ EDITORIAL _ 

CITY  EDITOR 

Independently  owned  11,000  PM 
seeks  experienced  newsperson  to 
supervise  and  guide  young  staff  in  com¬ 
petitive  market.  This  position  requires 
an  experienced  reporter  who  has 
acquired  some  desk  experience  along 
the  way.  Applicant  should  hove  good 
news  judgment  ond  a  sense  of  urgerKy 
about  getting  the  news  published.  If 
you've  paid  your  dues  and  are  ready 
to  take  me  next  step  in  your  career,  con¬ 
sider  us.  Small-town  living  at  its  best. 
Preference  given  to  Zone  1  applicants. 
Letter,  resume  and  samples  to  Ron 
Robillard,  editor,  the  Chronicle,  Box 
148,  Willirrxintic,  CT  06226. 

COPY  EDfTOR/PAGE  DESIGNER 
Massachusetts  20,000-circ.  daily  seeks 
skilled  layout  and  copy  editing  ability 
in  the  same  brain.  QuarkXPress  a  plus. 
Design  pages,  catch  style/content 
problems  in  copy.  Resume,  samples  to 
Ann  Connery  Frantz,  editor.  Sentinel  & 
Enterprise,  P.O.  Box  730,  Fitchburg, 
MA  01 420.  Fax:  (508)  342-1 1 58. 

COPY  EDITORS  sought  for  capital  city 
daily.  Send  resume,  work  samples  to 
Andrew  West,  manoging  editor,  Del¬ 
aware  State  News,  P.O.  Box  737, 
Dover,  DE  19903. 

COPY/DESIGN  EDITORS 
The  Bismarck  Tribune  seeks  a  copy- 
design  editor  with  a  desire  to  move 
into  a  supervisory  position.  This  is  an 
opportunity  to  develop  skills  in  the 
marKigement  of  news  techs  and  copy/ 
design  editors.  The  job  requires  hands- 
on  skills;  ability  to  design  exciting 
pages  on  deadline,  write  award¬ 
winning  headlines,  edit  to  perfection, 
show  excellent  news  judgment  and  the 
ability  to  joggle  multiple  tasks. 
Excellent  editing  and  strong  design 
skills  needed.  Also,  we  seek  an 
excellent  designer  who  understands  the 
necessity  of  blending  fine  writing  with 
outstanding  design.  The  right  candi¬ 
date  needs  the  ability  to  work  with  both 
copy  and  design.  Both  positions 
require  the  ability  to  paginate  on  the 
Macs  and  knowledge  of  QuarkXPress. 
We  offer  a  four-day  workweek,  com¬ 
petitive  wages  and  benefits,  and  great 
growth  opportunities  in  Lee  Enterprises. 
Send  resume  and  clips  to  Libby  Simes, 
HR  Manager,  The  Bismarck  Tribune, 
P.O.  Box  1 498,  Bismarck,  ND  58502. 

EDITOR  -  Two  edition,  six-day  doily 
serving  six  counties;  circulation  8,500. 
Duties  include  copy  editing,  story 
development,  working  with  7  reporters 
in  moin  office  and  2  bureaus.  Weekly 
or  daily  newsroom  experience 
necessary.  Good  step  upgrade  for 
weekly  editor.  Salary  range  mid-to 
upper  20s.  Cover  letter  and  resume  to: 
Ann  Gibbons,  editor,  Register-Star, 
P.O  Box  635,  Hudson,  NY  12534. 

EDITOR  --  The  ABA  Journal,  the 
nation's  largest  business  and  news 
magazine  (or  lawyers,  is  seeking  a 
senior  editor.  If  you  have  at  least  5 
years  of  professional  journalism  expe¬ 
rience  and  a  low  degree,  and  want  to 
become  an  important  part  of  a  top- 
ranked  publication,  please  contact 
Kerry  Klumpe,  managing  editor,  by 
calling  (312)  988-6078,  writing  to 
750  N  Lake  Shore  Dr.,  Chicago,  IL 
6061 1  or  E-nrailing 

kklumpe6staff.abanet.org. 
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EDITORIAL 


EDUCATION  &  TECHNOLOGY 
REPORTERS 

The  Orange  County  (CA)  Register  is 
looking  for  a  K-12  reporter  to  join  its 
four-person  Education  Team,  plus  an 
Internet-sowy  reporter  to  write  for  CON¬ 
NECT,  its  weekly  technology  section. 


Our  Education  team  member  has 
responsibility  for  news,  weekend  and 
investigative  stories  in  nine  of  Orange 
County's  27  school  districts.  California 
schools  are  confranting  some  of  the 
most  important  issues  in  education  — 
immigration,  overcrowding,  teacher 
training  —  and  Orange  County  is  a 
snapshot  of  both  the  problems  and 
innovations  that  are  finding  their  way 
into  classrooms  nationwide. 


The  Technology  beat  includes  writing 
for  CONNECT,  a  fast-paced  consumer 
technology  weekly  aimed  at  helping 
readers  navigate  all  that  is  new  in  the 
world  of  computers,  electronics  and 
telecommunications.  Orange  County  is 
home  to  an  exploding  software  and 
personal  computer  industry. 


The  successful  candidates  will  have  a 
minimum  of  5  years  reporting  experi¬ 
ence  on  a  daily  metro,  a  demonstrated 
ability  to  bring  clarity  and  focus  to 
highly  complex  issues,  and  the  desire 
to  work  as  part  of  a  team. 


The  Register  is  a  400,000  circulation 
newspaper  in  the  highly  competitive 
Southern  California  market.  It  won  the 
1 996  Pulitzer  Prize  for  investigative 
reporting  for  a  year-long  series  of 
stories  into  medical  practices  at  the 
University  of  California,  Irvine. 


Please  submit  a  packet  demonstrating 
current  work  as  well  as  a  resume  and 
one-page  statement  of  philosophy  to: 
John  Doussard,  625  N.  Grand  ,Ave., 
Santa  Ana,  CA  92701.  FAX:  (714) 
565-3681. 


ENERGY  REPORTER 


The  Houston  Chronicle  is  seeking  an 
aggressive  reporter  to  join  a  group  of 
writers  covering  the  energy  industry, 
which  dominates  the  city's  economy. 
The  industry  is  very  diverse,  encomposs- 
ing  everything  from  the  discovery  and 
production  of  oil  and  gas  to  refining 
and  petrochemicals  to  gasoline  retail¬ 
ing  and  the  emerging  power  industry. 
We  cover  energy  issues  from  Texas  to 
South  America  and  the  Middle  East. 
Candidates  should  be  able  to  write 
with  skill  about  the  impact  of  energy 
development  on  the  people  and  culture 
of  other  countries  and  at  the  same  time 
be  able  to  sort  through  o  complex 
industry  merger.  Sena  resume  and 
clips  to  Scott  Clark,  business  editor, 
Houston  Chronicle,  P.O.  Box  4260, 
Houston,  TX  772 1 0. 


SEND  E&PBOXREPUESTO: 
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EDITORIAL 


EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200+  current 
openings  nationwide.  Entry/early 
coreer.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  20016;  (703)  506-4400. 


EDITORS 

New  Times  is  looking  for  editors  at  all 
levels  to  fill  future  openings  at  our 
award-winning  weekly  newspapers  in 
Phoenix,  Denver,  Miami,  Dallas,  Hous¬ 
ton,  San  Francisco  and  Los  Angeles. 
There  are  immediate  openings  for 
managing  editors  at  the  Phoenix  and 
Dallas  papers  and  for  an  associate 
editor  at  Miami  New  Times. 

The  positions  require  fine  writing  and 
editing  skills  and  the  ability  to  help  staf¬ 
fers  generate  strong  stories.  Qualified 
applicants  will  have  at  least  two  years 
of  post-college  editing  experience.  The 
interview  process  includes  an  extensive 
editing  test. 

Send  a  cover  letter,  a  resume,  and 
your  best  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  8021 7 
No  phone  calls,  please. 


EXPERIENCED  WRITER  (5-10  years) 
sought  for  metro  Virginia  daily  to  han¬ 
dle  Key  business  beats:  rail,  trucking, 
utilities  and  technology.  Must  work  well 
in  team  setting.  Progressive  company 
offers  competitive  salary  and  benefits 
in  a  vibrant  region  with  high  quality  of 
life.  An  equal  opportunity  employer. 
Contact  Gerry  Davies,  business  editor. 
The  Roanoke  Times,  201  Campbell 
Avenue  SW,  P.O.  Box  2491,  Roanoke, 
VA  24010-2491  (540)  981-3345 
Application  deadline  is  June  20. 


GAY  NEWS  EDITOR 
TWN,  a  Miami-based  gay  newspaper 
is  seeking  a  bright,  intelligent  individ¬ 
ual  from  a  weekly  background  to  head 
our  newsroom  as  a  writer/editor  with 
page  design  experience.  Lead  our 
small  staff  and  dozen  freelancers.  Pen 
1-5  pieces  a  week,  oversee  staff, 
design  by  QuarkXPress  (PC),  plan  for 
future  issues.  Excellent  salary  &  bene¬ 
fits  package.  Move  to  South  Florida 
and  be  yourself.  Fax  resume  (305) 
756-6932,  mail  clips  TWN,  901  NE 
79  Street,  Miami,  FL  33138  or  call  Bill 
Watson  at  (305)  757-6333,  ext.  8562 
to  schedule  interview. 


GENERAL  ASSIGNMENT  REPORTER 
The  Bismarck  Tribune  seeks  talented, 
strong  and  versatile  reporter  with 
highly  developed  writing  skills  who  will 
quickly  adapt  to  the  local  culture  and 
recognize  and  exhaust  every  news 
story.  Opportunities  abound  at  this 
progressive,  Lee  Enterprise  newspaper. 
This  is  not  an  entry  level  position  but 
will  consider  talent  over  experience.  Com- 
petitive  wages  and  benefits.  Send 
resume  and  clips  to  Libby  Simes,  HR 
Manager,  The  Bismarck  Tribune,  P.O. 
Box  1 498,  Bismarck,  ND  58502. 


If  you  deny  yourself  commitment,  what 
can  you  do  with  your  life? 

Harvey  Fierstein 


_ EDITORIAL _ 

GRAPHICS  EDITORS/ARTISTS 
The  Democrat  and  Chronicle  in 
Rochester,  NY  is  building  a  graphics 
staff  to  exploit  the  capabilities  of  a  new 
$65  million  offset  press  scheduled  to 
go  online  this  summer. 

Our  newspaper  is  going  all-digital  and 
our  goal  is  to  match  state  or  the  art 
technology  with  sophisticated  design, 
photographv  and  graphics.  Our  goal 
is  to  make  the  Democrat  and  Chronicle 
a  benchmark  for  excellence  in  photo¬ 
journalism,  design  and  graphics. 

That  is  entirely  appropriate  for  the 
home  town  newspaper  of  the  world's 
digital  imaging  capital.  Rochester  is 
home  to  the  corporate  headquarters  of 
Kodak  and  Bausch  and  Lomb  and 
Xerox's  biggest  manufacturing  site.  We 
also  have  10  universities,  including  the 
Rochester  Institute  of  Technology  and 
the  University  of  Rochester  with  its 
Simon  School  of  Business  and  Eastman 
School  of  Music. 

The  Democrat  and  Chronicle  values  the 
benefits  of  diversity  in  the  workplace 
and  is  committed  to  equal  oppodunity 
employment.  Candidates  who  share 
our  vision  are  especially  encouraged  to 
apply. 

Send  work  samples,  resume  with 
references,  salary  history  and  expecta¬ 
tions  with  a  cover  letter  outlining  your 
vision/thoughts  on  what  makes  a  good 
newspaper  to  Tom  Callinan,  editor, 
Democrat  and  Chronicle,  55  Exchange 
Blvd.,  Rochester,  NY  14614. 


MAGAZINE  EDITORS 
Atlanta-based  Shore-Varrone,  Inc.,  a 
rapidly  growing,  award-winning  trade 
magazine  publishing  company  with  5 
trade  shows,  8  magazines,  multiple 
ancillary  products  and  1 20  employees, 
is  accepting  resumes  for  editorial  staff 
members.  All  positions  require  experi¬ 
ence  in  magazine  or  newspaper  pub¬ 
lishing,  interest  in  business  issues, 
bachelor's  degree  in  a  related  dis¬ 
cipline,  an  entrepreneurial  spirit  and 
strong  organizational,  writing  and 
reporting  skills. 

CHIEF  EDITOR  —  (includes  relocation 
costs  and  stock  options)  automotive 
aftermarket  publication.  Minimum 
requirements:  10  years  editorial  expe¬ 
rience  with  5  years  as  a  chief/ senior 
editor,  3-5  years  supervisory  experi¬ 
ence.  SENIOR  (minimum  5  years  expe¬ 
rience)  or  MANAGING  (minimum  3 
years  experience)  EDITOR  positions- 
interest  in  retail/marketing  issues 
required. 

Our  benefits  include  medical  and 
dental  insurance,  21  vacation/ 
holidays,  401  (k)/profit  sharing  and  com¬ 
petitive  salaries.  For  immediate  con¬ 
sideration,  send  resume,  salary  require¬ 
ments  and  3  writing  samples  to:  fax: 
(404)  252-4436,  mail:  Shore-Varrone, 
Inc.,  Human  Resources,  ATTN:  EP513, 
6255  Barfield  Road,  Suite  200, 
Atlanta,  GA  30328-4300.  Candidates 
cannot  be  considered  without  salary 
requirements  and  clips.  EOE. 


_ EDITORIAL _ 

MANAGING  EDITOR 
If  you're  an  inspired,  hands-on  Manag¬ 
ing  Editor  with  extensive  community 
weekly  newspaper,  we  need  you. 
We're  looking  for  an  editor  with  a  suc¬ 
cessful  track  record  of  increasing  read¬ 
ership,  presiding  over  tight  budgets 
and  developing  talented  writers.  As  a 
top-notch  editorial  leader  with  high 
standards,  leadership,  enthusiasm  and 
professionalism  combined  with  strong 
story  assignment,  writing  and  editing 
skills,  you're  a  prime  candidate  to  run 
some  of  our  weekly  TMC  newspapers 
on  the  New  York-New  Jersey  border. 
QuarkXPress  expertise  a  plus.  Send 
resume  and  clips  to  Jeanne  Straus, 
Straus  Newspapers,  45  Gilbert  Street, 
Monroe,  NY  1 0950. 


MANAGING  EDITOR 

Gannett's  first  newspaper  seeks  an 
experienced  editor  with  great  ideas, 
high  standards  and  the  drive  to  pro¬ 
duce  an  exciting  newspaper  each  day. 
This  is  the  No.  2  newsroom  position  at 
the  Star-Gazette  (35,000  AM  daily, 
50,000  Sunday)  in  the  scenic,  family- 
oriented  Finger  Lakes  region  of  Upstate 
New  York.  Creativity,  strong  people 
skills  and  demonstrated  talent  in 
packaging  and  presentation  are  essen¬ 
tial.  Must  be  able  to  help  staff  balance 
daily  coverage  with  hard-hitting 
longer-term  projects.  Well-rounded 
experience  at  or  near  the  top  of  a 
mid-size  or  larger  daily  newspaper  is 
essential.  To  apply,  send  a  resume 
(including  three  references),  samples  of 
your  best  work,  a  week's  worth  of  your 
newspaper,  and  a  letter  outlining  your 
strengths  to  Charles  W.  Nutt,  editor, 
Star-Gazette,  201  Baldwin  Street,  P.O. 
Box  285,  Elmira,  NY  14902.  The  Star- 
Gazette  is  an  Equal  Opportunity 
Employer. 


MANAGING  EDITOR 
We  ore  seeking  a  Managing  Editor  for 
a  M-F,  9,000  circulation  doily.  Will  be 
starting  Sunday  edition  soon.  Strong 
skills  as  editor,  page  designer  and 
supervisor  a  must.  QuarkXPress  skills  a 
plus.  Located  in  Benton,  AR  just  25 
miles  southwest  of  Little  Rock.  A  grow¬ 
ing  market  and  great  community  for 
family.  Good  benefits.  Send  resume  to 
Rebecca  Winbum,  publisher,  P.O.  Box 
207,  Benton,  AR  72018.  May  fax 
resume  to  Rebecca  Winburn  @  (501 ) 
315-1230. _ 

MANAGING  EDITOR 

Community-minded  managing  editor 
for  6,200  PM  daily  in  Midwest  that 
places  a  premium  on  enterprise, 
initiative  and  aggressive  reporting. 
Managing  editor  is  responsible  for 
day-to-day  operation,  reporting  to 
publisher.  Excellent  writing,  editing 
and  design  skills  required.  Must  be  a 
coach  and  team  builder  with  strong 
planning  and  organizational  skills. 
Must  have  working  knowledge  of 
QuarkXPress  and  Photoshop  on  Mac. 
Management  experience  preferred. 
Starting  salary  of  $30,000.  Send  letter 
and  resume  in  confidence  to 
beejay50@juno.com 


Classified  Advertisers:  If  you  don't  see  a  category 
that  fits  your  needs,  please  call  us  at  (212)  675-4380 
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EOrrOR/WRITER 

RESPONSIBIUTIES: 

Execute  judgment  in  making  timely  ond 
effective  revisions  to  instructional  and 
communications  materials  that  reflect 
client  and  project  team  requests. 
Ability  to  turn  dry  copy  into  error-free, 
sparkling  prose.  Ability  to  com¬ 
municate  effectively  with  clients,  con¬ 
tractors,  vendors,  and  other  lEC  team 
members. 

REQUIREMENTS; 

Excellent  writing  and  editing  skills  for 
instructional  and  communications 
materials.  Two  to  four  years  experience 
as  an  editor  or  writer  for  a  newspaper 
or  publisher  is  a  plus.  Instructional 
Design/Writing  experience  also  a  plus. 
Degree  in  English  or  Journalism  pre¬ 
ferred.  Enjoy  working  in  a  fast  paced, 
multi-task  environment. 

Fax  or  m>'il  resumes  to  4215  Glencoe 
Avenue,  Suite  100,  Marina  Del  Rey, 
CA  90292.  Fax  (310)  827-8205. 

E-maii:  careers@iec.com 


MANAGING  EDITOR  with  passion  for 
local  news  to  edit  national  award¬ 
winning  weekly.  We  need  someone 
with  the  ability  to  lead  and  develop  our 
four-person  news  staff.  Demonstrated 
skills  in  photography  and  layout  a 
must.  Fa.itastic  opportunity  to  live  in 
scenic  northwest  Montano.  Send 
resume  and  samples  to  Hungry  Horse 
News,  P.O.  Box  189,  Colun^ia  Falls, 
MT59912. 


MANAGING  EDITOR 

We  are  looking  for  the  best  editor  in 
the  country-for  us.  Someone  who  can 
bring  the  eye  of  a  traditional  journalist 
to  a  newspaper.  Passion  for  news, 
leadership  by  example,  and  an  ability 
to  identify,  hire,  mentor  and  meld  new 
ond  existing  staff  on  this  metro  daily  in 
a  growing  market.  The  ideal  candidate 
is  an  individual  who  is  already  an 
editor,  and  has  been  for  a  couple 
decades,  always  improving  the  quality 
of  the  product,  the  staff  and  the 
technology  tools  they  use.  If  you  think 
you've  accomplished  everything  you 
con  at  your  present  newspaper  and 
would  like  to  undertake  a  challenging 
new  leadership  role,  tell  us  about  your 
career  and  send  a  resume  to  Box 
08173,  Editor  &  Publisher. 


MANAGING  EDITOR 
We  need  a  pro  to  lead  the  newsroom 
rebuilding  effort  at  our  mid-sized  New 
England  daily.  Great  opportunity  for  a 
hands-on  motivator  to  run  the  show  at 
our  independent  paper.  Write  and  tell 
me  about  your  strengths,  style,  history 
and  love  of  local  news  at  Box  08040, 
Editor  &  Publisher. 


MANAGING  EDITOR 
The  Hutchinson  News,  a  40,000- 
circulation  daily,  seeks  applicants  with 
newsroom  management  experience. 

The  successful  candidate  will 
demonstrate  an  ability  to  draw  the  best 
out  of  people;  contribute  editorials  and 
columns;  and  work  with  other  members 
of  the  newspaper's  management  team 
to  plan  and  coordinate  newspaper 
production  process. 

Comp^tive  pay  and  benefits. 
Please  submit  a  letter  of  application, 
resume,  references  and  salary  history 
by  June  20  to  Kathy  Besheors,  human 
resources  director.  The  Hutchinson 
News,  P.O.  Box  190,  Hutchinson,  KS 
67504-0190. 


MEDICAL  MAGAZINE  EDITOR 
Tufts  University's  Office  of  Communica¬ 
tions  is  seeking  an  editor  for  Tufts  Med¬ 
icine,  the  alumni  magazine  of  Tufts 
School  of  Medicine  that  is  published 
three  times  each  year.  Successful  can¬ 
didates  will  hove  the  ability  to  concep¬ 
tualize  and  produce  a  dynamic  maga¬ 
zine  in  concert  with  the  goals  of  the 
university,  the  dean  of  the  School  of 
Medicine  and  the  Tufts  Medical  Alumni 
Association.  The  mission  of  the  moga- 
zine  is  to  boost  alumni  pride  and 
philanthropy  to  the  institution.  Specific 
job  responsibilities  include  serving  as 
the  primary  writer  for  the  publication, 
editing,  overseeing  its  production  and 
monitoring  its  annual  budget.  Five 
years'  experience  in  news-writing 
(science  and/or  medical  writing  a 
plus),  publications  editing  and  prod¬ 
uction  required.  This  is  a  hands-on 
position,  please  send  cover  letter,  two 
copies  of  resume  and  five  writing  sam¬ 
ples  to  Virginia  Marcotte,  Tufts  Univer¬ 
sity  Human  Resources,  200  Harrison 
Avenue,  Boston,  MA  021 1 1 .  Tufts  Uni¬ 
versity  is  an  affirmative  action,  equal 
opportunity  employer  and  actively 
seeks  candidates  from  diverse  back¬ 
grounds. 

MUNICIPAL  REPORTERS 

If  you  are  the  best  and  the  brightest 
reporter  coming  out  of  your  university, 
we  want  to  hear  from  you.  If  you  are  a 
talented  reporter  with  a  small  daily,  we 
want  to  hear  from  you.  We  will  take  a 
chance  on  you  if  you  hove  the  potential 
to  be  a  great  reporter.  We  are  The 
Mercury,  a  Pulitzer  Prize-winning 
30,000  daily  and  Sunday  newspaper 
in  Pottstawn,  PA,  outside  of  Philadel¬ 
phia.  We  ore  a  Guild  newspaper,  and 
offer  excellent  wages  and  benefits. 
Send  resume,  clips  and  references  to: 

Walter  L.  Herring 
Editor 

The  Mercury 
24  N.  Hanover  Street 
Pottstawn,  PA  1 9464 
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HOLDER.  If  you  DON'T  WANT  YOUR  REPLY  TO  GO  TO  CERTAIN  NEWSPAPERS  (OR 

companies),  seal  your  reply  in  an  envelope  addressed  to  the  E&P  Classified 
Advertising  Department  with  an  ahached  note  usting  the  newspapers  or 

COMPANIES  YOU  DO  NOT  WANT  THE  REPLY  TO  REACH.  IF  THE  BOX  NUMBER  YOU'RE 
ANSWERING  IS  ON  YOUR  UST,  VYE'LL  DISCARD  YOUR  REPLY. 


EDITORIAL 


MUSIC  EDITOR 

New  Times  has  on  immediate  opening  for 
a  music  editor  at  its  weekly  newspaper  in 
Los  Angeles.  Strong  writing  skills  essen¬ 
tial.  Job  entails  planning/editing  music 
section,  hiring  Freelance  reviev/ers,  and 
writing  o  local  music  column  as  well  as 
reviews  and  feature-length  pieces. 
Send  cover  letter,  resume  and  five  best 
clips  ta;  Christine  Brennan,  New  Times, 
Inc.,  P.O.  Box  5970,  Denver,  CO  80217. 
No  phone  colls,  please. 


NEWS/SPORTS  DESIGNERS 
WANTED 

Voted  Indiana's  Blue  Ribbon  Newspa¬ 
per  four  consecutive  years.  The  Times 
of  Northviwst  Indiana  is  seeking  visual 
journalists  for  nightly  news  desk.  Dis¬ 
play  editor  candidates  should  have  a 
working  knowledge  of  QuarkXPress, 
the  ability  ta  tell  stories  clearly  through 
their  design,  a  basic  Foundation  of 
copy  editing  skills  and  the  stamina  ta 
succeed  in  a  hectic,  heavily  zoned 
news  environment. 

Send  resume  and  design  samples  to 
Night  Editor  Paul  Mullaney  at  below 
address.  You  can  send  E-mail  to 
mullaney@howpubs.com,  but  no  phone 
calls,  please. 

APSE  Top  10  sports  department  seek¬ 
ing  creative,  aggressive  designer  with 
thorough  knowlMge  of  QuarkXPress. 
We  are  looking  for  someone  who  can 
whip  out  pages  on  deadline  one  day, 
and  the  next  moke  a  feature  page  pop. 
Position  will  entail  work  on  daily  sec¬ 
tion,  special  sections  and  weekly  four- 
page  prep  pullout.  We  work  hard, 
hove  fun  and  do  great  work  along  the 
way. 

Send  resume  and  clips  ta  Sports  Editor 
David  Campbell.  No  phone  calls, 
please. 

THE  TIMES 
601  W.  45th  Street 
Munster,  IN  46321 

The  Times  is  an 
Equal  Opportunity  Employer 


ONLINE  EDITOR:  The  Messenger- 
Inquirer,  a  34,000  circulation  daily  in 
Ov^nsboro,  KY,  is  looking  for  an  on¬ 
line  editor  ta  help  launch  our  web  site. 
We're  looking  for  online  savvy,  news 
judgment,  initiative  and  the  ability  ta 
won(  well  with  a  number  of  teams. 
We're  an  A.H.  Belo  Corporation 
newspaper.  Send  resume,  work  sam¬ 
ples  and  references  to  Sue  Trautwein, 
human  resources  director,  P.O.  Box 
1 480,  Owensboro,  KY  42302-1480. 


PAGE  DESIGNER/COPY  EDITOR 
The  Odessa  American  (24,000  circula¬ 
tion  daily  --  34,000  Sunday  --  in  the 
warm  Southwest)  has  an  immediate 
opening  for  a  copy  editor  who  can 
design  pages,  edit  copy  intelligently 
and  write  accurate,  enticing  heodlines 
under  deadline  pressure.  Send  resume, 
samples  ta  Janrt  Terry,  Odessa  Amer¬ 
ican,  222  E.  4th  Street,  Odessa,  TX 
79762.  Fax:  (915)  334-8641. 


:  We  must  be  doing  something  to  be 

i 

Willram  HaziHt 


EDITORIAL 


PAGE  DESIGNER 

The  Observer-Dispatch,  a  51,000  dai¬ 
ly/63,000  Sunday  Gannett  daily,  is 
seeking  a  page  designer/copy  editor 
ta  produce  lively  and  inviting  features 
covers  and  special  projects.  Please 
send  resume  and  a  half-dozen  samples 
of  your  best  page  designs  to  Rick 
Jensen,  editor,  Observer-Dispatch,  221 
Oriskany  Plaza,  Utica,  NY  1 3501 .  We 
value  diversity. 


PHOTO  EDITOR 

The  Examiner  is  seeking  a  creative  and 
motivated  person  to  help  administer 
our  award-winning  photo  staff. 
Qualified  applicants  v^l  hove  a  strong 
background  in  photo  editing  and 
possess  page  layout  skills  with 
expertise  in  QuarkXPress  and 
Photoshop.  Supervisory  experience 
and  the  ability  to  work  closely  with 
supervising  desk  editors  is  required. 
Photography  skills  also  a  plus.  Please 
write  ta:  Richard  Pooli,  photo  director, 
San  Francisco  Examiner,  110  Fifth 
Street,  San  Froncisco,  CA  94103.  The 
Examiner  is  an  equal  opportunity 
employer. 


REGION  REPORTER 

The  Bismarck  Tribune  seeks  regional 
reporter  that  digs  deeper  than  the  sur¬ 
face  to  find  the  right  facts  and  Fresh 
voices  to  tell  a  story.  The  successful 
applicant  will  possess  an  eagerness  ta 
take  risks  when  telling  a  story  and  ploy 
a  key  role  on  the  region  desk  by  provicl- 
ing  quick,  strong  and  fair  reporting. 
The  region  reporter  will  find  arfd  pro¬ 
duce  daily  news  and  section  Front 
stories  from  rural  North  Dakota.  Com¬ 
petitive  wages  and  benefits.  Send 
resume  and  clips  to  Libby  Simes,  HR 
Manager,  The  Bismarck  Tribune,  P.O. 
Box  1498,  Bismarck,  ND  58502. 


REPORTER,  POLICE/COURTS,  wanted 
for  growing  award-winning  small-city 
daily.  Journalism  degree  preferred. 
Cover  police  and  courts  and  gather 
and  input  public  records.  Must  have 
good  writing  skills  and  good  grasp  of 
grammar  and  AP  style.  Contact  Mike 
Bush,  Roswell  Doily  Record,  P.O.  Box 
1897,  Roswell,  NM  88202.  Tel:  (505) 
622-7710,  Fox:  (505)  625-0421. 


Do  you  have  the  determination,  dog¬ 
gedness  and  skill  ta  unearth  the  facts, 
as  well  as  the  finely-tuned  writing 
sense  ta  then  craft  them  into  compelling 
stories?  That's  the  type  of  reporter  Euro¬ 
pean  Stars  &  Stripes,  a  50,000-daily 
based  in  Darmstadt,  Germany,  is  seek¬ 
ing  to  cover  the  U.S.  military  in 
Europe.  Must  be  versatile,  a  skilled 
reporter  and  writer,  willing  ta  travel, 
and  able  ta  produce  high-quality  jour¬ 
nalism.  Compensation  package  of  at 
least  $45,000  includes  salary  and  tax- 
free  housing  allowance.  Round-trip 
relocation  expenses  paid  under  three- 
year  transportation  contract.  Fax  or 
mail  resume,  cover  letter,  clips  ta  Editor 
at  (011-49)  6155-601395  or  The 
Stars  &  Stripes,  Unit  29480,  APO  AE 
0921 1 .  We  are  an  equal  opportunity 
employer. 

Applications  must  be  received 
by  June  1 5. 

I  Fax  Your  Ad  to  (212)  929-1259 
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_ EDITORIAL _ 

REPORTER  SYSTEMS  EDITOR 

The  Miami  Herald  is  creating  a  new 
manager  position  to  help  reporters 
take  full  advantage  of  technology  in 
their  |obs.  This  person  will  be  responsi¬ 
ble  for  the  development  and  adminis¬ 
tration  of  our  newsroom  reporter  PC 
systems.  These  include  approximately 
250  PCs  on  network  connections,  in 
bureaus  and  on  dial-up  lines,  plus 
about  1 00  portables  of  various  types. 
We're  looking  for  someone  with 
advanced  computer  and  organiza¬ 
tional  skills,  a  background  in  reporting 
systems,  and  an  ability  to  communicate 
and  train  effectively.  Other  desirable 
qualifications  include: 

•  Advanced  skills  in  desktop  and 
portable  PCs,  communication 
networks  and  software,  including 
Microsoft  Office  Suite,  Internet 
publishing,  XyWrile,  DOS,  OS/2 
and  Windows  applications. 

•  Experience  with  IBM  Thinl^ads, 
Panasonic,  Toshiba  and  Tandy 
portable  PCs,  modems  and 
PCMCIA  cards. 

•  Newspaper  background,  plus  a 
college  degree  or  equivalent  five 
years  of  experience  working  with 
newsroom  technology. 

Must  be  a  self-starter  who  can  build 
bridges  to  system  users  and  support 
providers,  solve  problems  and  define 
and  implement  new  systems  in  a  highly 
competitive  and  deadline  oriented 
work  environment. 

E-mail  Bill  Whiting,  information  ser¬ 
vices  editor  (bwhiting@herald.com). 

Equal  Opportunity  Employer 

RESTAURANT  CRITICS 

New  Times  is  looking  for  restaurant 
critics  for  its  award-winning  weekly 
newspapers  in  Houston  and  Dallas 
(100,000  circulation)  and  for  a  new 
paper  in  Fort  Lauderdale  beginning  in 
late  1997.  We  want  stylish,  opi¬ 
nionated  columns  by  writers  who  are 
knowledgeable  and  passionate  abaut 
food,  both  up-scale  and  down-home. 
Fulltime  position  with  benefits  requires 
a  1 ,500-word  weekly  restaurant 
review,  plus  additional  writing  and/or 
editing  duties  based  on  the  applicants 
experience.  New  Times  publishes 
magazine-style  weeklies  —  covering 
local  news,  politics,  arts  and  music  —  in 
Phoenix,  Denver,  Miami,  Dallas,  Hous¬ 
ton,  San  Francisco  and  Los  Angeles.  To 
apply,  send  your  clips,  resume  and 
cover  letter  (plus  a  sample  review,  if 
you  haven't  reviewed  before)  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  80217 

To  learn  more  about  New  Times,  visit 
our  website  at  www.newtimes.com. 

THE  CHARLOTTE  OBSERVER  wants 
copy  editors  who  can  write  headlines 
that  make  readers  say:  Wow!  We 
want  editors  with  strong  word  skills, 
who  work  creatively  as  part  of  a  team; 
who  will  help  make  our  paper  more 
relevant  to  readers.  Pagination, 
supervisory  experience  a  plus.  Send 
resume  to  Roger  Mikeal,  The  Charlotte 
Observer,  P.O.  Box  30308,  Charlotte, 
NC  28230-0308.  Fax:  (704)  358-5036 


THE  COLORADO  SPRINGS  GAZETTE, 
Colorado's  third-largest  newspoper, 
has  lost  a  deputy  city  editor  to  a  promo¬ 
tion  and  is  seeking  a  replacement.  This 
editor  supervises  law  enforcement, 
criminal  justice,  politics,  government, 
and  military  reporters.  We  need 
someone  with  a  big-picture  vision  of 
public  policy,  an  appreciation  of  a 
newspaper's  watchdog  role  and  an 
appetite  for  breaking  news.  Qualifica¬ 
tions  include  at  least  10  years'  experi¬ 
ence  as  a  reporter,  editor  or  both,  com¬ 
puter-assisted  reporting  skills,  and 
experience  in  applying  the  best  princi¬ 
ples  of  public  journalism  to  daily, 
weekend  and  project  reporting.  Send  a 
resume,  six  to  eight  clips  consisting  of 
original  and  published  versions,  arid  a 
letter  explaining  how  you  would  make 
public  issues  rdevant  and  engaging  to 
readers,  to  Cliff  Foster,  city  editor.  The 
Gazette,  30  S.  Prospect  Street,  Col¬ 
orado  Springs,  CO  80903. 


ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco  and  Los  Angeles.  We  publish 
in-depth,  well-crafted  stories  that 
explore  the  issues,  events  and 
personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Phoenix,  Miami  and 
Houston. 

New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls,  please)  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  8021 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 


SEND  E&PBOXREPUESTO: 

Editor  (S?  Publisher 
Classified  Ad  Dept. 

11  West  19  th  St. 
New  York,  NY  10011 


_ EDITORIAL _ 

SENIOR  REPORTER  -  CAPE  COD 
Experienced,  senior  reporter  needed 
for  award  winning  weekly  regional 
newspaper.  Must  be  able  to  generate 
enterprise  stories,  cultivate  sources  and 
exercise  independent  judgment.  Can¬ 
didates  should  possess  excellent  writing 
skills  and  demonstrated  knowledge  of 
town  and  state  governmental  pro¬ 
cesses;  background  in  environmental 
writing  a  plus.  Send  resume  and  clips 
to  Human  Resources,  CNC,  P.O.  Box 
39,  Orleans,  MA  02653. 

SENIOR  WRITER 

Duke  University  is  seeking  an  experi¬ 
enced  news  writer  to  join  the  staff  of  pro¬ 
fessional  journalists  ct  the  Duke  News 
Service.  The  successful  candidate  will 
be  able  to  report  and  write  under 
deadline  pressure  about  issues  and 
events  at  Duke  and  about  contributions 
made  hy  the  university  to  the  advance¬ 
ment  or  knowledge.  Preference  will  be 
iven  to  those  with  experience  in  aca- 
emic  communities,  who  understand 
issues  affecting  major  research 
universities,  and  who  have  a  familiarity 
with  the  humanities.  Competitive  salary 
and  excellent  benefits.  Send  resume 
and  writing  samples  to:  Senior  Writer 
Search,  Al  Rossiter  Jr.,  director,  Duke 
News  Service,  Box  90563,  Durham, 
NC  27708-0563  by  July  1 ,  1 997. 

DUKE  UNIVERSITY 

Is  An  Equal  Opportunity/ 

Affirmative  Action  Employer 

SPORTS  COPY  EDITOR:  Copy  editor, 
ready  to  move  into  four  sports  slots  per 
week,  needed  for  award-winning 
31,000  AM  sports  section.  QuarkX¬ 
Press  and  Mac  experience  a  plus.  This 
McClatchy-owned  newspaper  is  a  foot¬ 
ball's  throw  from  Charlotte.  Send 
resume,  work  samples  and  a  cover  let¬ 
ter  to  Dave  Ammenheuser,  sports 
editor.  The  Herald,  P.O.  Box  11701, 
Rock  Hill,  SC  29730.  No  phone  calls. 

EOE 

SPORTS  CORRESPONDENTS 

We're  looking  for  correspondents  in 
midwest,  south,  west  coast  and  north¬ 
east  to  augment  our  sports  coverage 
in-paper  and  on  our  Internet  site.  Ideal 
candidates  are  working  for  a  major 
metropolitan  daily  and  are  either  cover¬ 
ing  a  beat  or  writing  a  general  or 
notebook  column.  The  emphasis  will  be 
on  people  information:  Who's  hot, 
who's  not,  who's  in  and  who's  out  and 
who's  about  to  be.  Reply  in  confidence 
tc  Phil  Bingley,  assistant  managing 
editor.  The  Toronto  Star,  One  Yonge 
Street,  Toronto,  M5E  1 E6. 

E-mail:  pbingle@thestar.ca 

SPORTS  EDITOR  —  Energetic, 
ambitious  leader  needed  to  make  an 
improving  sports  section  on  prog¬ 
ressive  35,000  daily  even  better.  If 
you're  looking  to  move  up  a  circulation 
category  or  in  Number  2  spot  and 
itching  to  run  your  own  show,  this  is 
ideal.  Scholastic  sports  is  our  bread 
and  butter,  but  Penn  State,  Phillies, 
Double- A,  Triple-A  teams  part  of  cov¬ 
erage  effort.  Learn  web,  audiotext 
innovations,  too.  Write:  Sports  Editor 
Vacancy,  c/o  Jim  Kevlin,  The  REPUB¬ 
LICAN  &  Herald,  1 1 1  Mahantongo 
Street,  Poltsville,  PA  1 7901 . 


_ EDITORIAL _ 

SENIOR  EDITOR 

Meredith  Corporation's  Better  Homes 
and  Gardens  Family  Money  magazine 
seeks  a  world-class  features  editor  to 
complete  the  launch  team  of  a  new 
family  finance  magazine.  The  Senior 
Editor  will  have  5+  years'  editorial 
experience;  excellent  story  assigning, 
editing,  writing  and  people  skills;  famil¬ 
iarity  with  family  finance  issues;  and 
be  enthusiastic,  articulate,  team- 
oriented,  reader-focused,  creative  and 
flexible.  Individual  will  work  closely 
with  editorial,  design  and  freelancers; 
conceive,  develop,  assign  and  edit 
lively,  authoritative  stories  about 
families  and  money;  cover  lifestyle, 
buymanship,  spending,  housing,  autos, 
and  children-and-money  subjects;  as 
well  as  convey  the  magazine's  vision, 
voice  and  tone  to  freelancers. 

This  magazine  puts  powerful  financial 
information  in  friendly,  occessible,  con¬ 
versational  language;  talks  about  plan¬ 
ning,  spending,  saving,  and  investing 
using  real-life,  family  situations;  helps 
readers  build  a  secure  financial  future; 
and  increase  their  knowledge,  con¬ 
fidence  and  enjoyment  of  money  mat¬ 
ters. 

Location:  Des  Moines,  lA 

Please  send  resume,  work  samples  and 
cover  letter,  with  salary  history  in  con¬ 
fidence,  to: 

Ms.  Rock 

Corporate  Manager 
Stamng  Services,  Dept.  262 

MEREDITH  CORPORATION 

1716  Locust  Street 

Des  Moines,  lA  50309-3023 

Fax:  (515)  284-2958 

An  Equal  Opportunity  Employer 

TOP-NOTCH  community  daily  needs 
reporter.  Resumes,  references  to  Tom 
Auclair,  The  Keene  Sentinel,  P.O.  Box 
546,  Keene,  NH  03431,  or  E-mail 
news@keenesentinel .  com 

THE  NORTHWEST  HERALD,  serving 
McHenry  County  in  northwest  sub¬ 
urban  Chicago,  seeks  an  experienced, 
energetic  sports  writer  to  cover  preps 
to  the  pros.  Must  be  able  to  handle 
projects  both  large  and  small,  juggle 
several  assignments  and  meet  strict 
deadlines.  An  ability  to  approach  both 
deadline  stories  and  long-range 
enterprise  features  creatively  and 
innovatively  is  essential.  Requires  three 
years  daily  reporting  experience, 
extensive  sports  knowledge  and  a 
journalism  degree.  The  Northwest 
Herald,  an  APSE  Top  10  winner  for 
daily  and  Sunday  sports  coverage,  com¬ 
petes  head-to-head  with  Chicago's 
three  largest  dailies  and  ranks  among 
the  nation's  fastest  growing  newspa¬ 
pers.  Send  resume,  references  and  writ¬ 
ing  samples  to  Kevin  Ball,  sports  editor. 
Northwest  Herald,  P.O.  Box  250, 
Crystal  Lake,  IL  60039-0250,  or  fax  to 
(815)  459-5640.  No  phone  calls. 


WE  ACCEPT 
MASTERCARD/VISA 
FOR  PAYMENTS 
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THE  BOSTON  HERALD,  a  major 
metropolitan  daily  now  undergoing  a 
redesign,  is  seeking  two  design  pro¬ 
fessionals  to  add  dazzle  to  our  new 
look  in  news  and  graphics. 

PAGE  DESIGNER/NEWS:  Design 
page  1  and  work  with  editors  to  dis¬ 
play  special  news  packages.  Appli¬ 
cants  should  have  solid  news  judg¬ 
ment,  a  creative  approach  to  story 
presentation,  and  enjoy  working 
cooperatively  in  a  fast-paced,  com¬ 
petitive  environment.  Three  years' 
page-design  experience  preferred; 
color  experience  required.  Copy¬ 
editing  background  is  a  plus.  Must 
have  expertise  in  QuarkXPress. 

GRAPHICS  EDITOR;  Supervise  graphic 
artists  on  a  newly-created  graphics 
desk.  Work  with  editors  in  news, 
features,  business  and  sports  to 
develop  and  carry  out  graphics  ideas. 
We  need  an  energetic,  creative  leoder 
to  help  us  produce  smarter  info¬ 
graphics  in  all  sections  of  the  paper. 
Five  years'  experience  preferred;  color 
experience  required.  Must  have 
expertise  in  Quark  XPress,  Photoshop 
and  Freehand. 

Send  resume,  tearsheets  and  a  sample 
of  your  paper  to  Linda  Kincaid,  deputy 
managing  editor,  Boston  Herald,  1 
Herala  Square,  P.O.  Box  2096,  Bos¬ 
ton,  MA  02 1 06-2096. 


THE  CORPUS  CHRISTI  CALLER-TIMES, 
a  70,000-circulation  daily  (95,000 
Sunday),  has  immediate  openings  for: 

NEWS  EDITOR 

Responsible  for  the  overall  quality  of 
daily  news  pages,  as  well  as  it's  timely 
production.  Will  work  with  other 
newsroom  departments,  as  well  as 
production,  marketing  and  circulation 
to  ensure  an  accurate,  compelling, 
timely  product.  Must  have  bachelor's 
degree  and  6  years  experience,  with  at 
least  3  in  a  management  position. 

FEATURES  EDITOR 

Responsible  for  the  management  of 
Features  and  Supplemental  Products 
Departments.  Must  have  bachelor's 
degree  with  at  least  5  years  journalism 
experience,  3  years  in  a  management 
position. 

The  Caller-Times  has  been  awarded 
Best  Newspaper  in  Texas  below 
100,000  circulation,  seven  out  of  the 
past  eight  years.  Competitive  salary 
and  excellent  benefits.  Send  resume  to: 

Corpus  Christi  Caller-Times 
Attn:  Human  Resource  Department 
P.O.  Box  9136 
Corpus  Christi,  TX  78469 
E-mail;  cthr^caller-com 

THE  FLORIDA  KEYS  KEYNOTER,  a 
fast-paced  twice-weekly  Knight-Ridder 
newspaper  in  the  Florida  Keys,  is  look¬ 
ing  for  an  experienced  community 
journalist.  For  details  about  the  iob  and 
the  Keys  market,  please  see  http:// 
www.keynoter.com/ads/reporter.htm. 
Contact  is  Tom  Tuell,  (305)  743-5551, 
tomtuell@briclge.  net. 


EDITOR/GENERAL  MANAGER 
The  Japanese  American  Citizens 
League,  the  largest  Asian-American 
non-profit  organization  of  its  kind  in 
America,  seeks  a  person  to  be  Editor/ 
General  Manager  of  its  Pacific  Citizen 
newspaper,  located  in  Monterey  Park, 
California.  The  person  chosen  will 
oversee  and  supervise  the  semi¬ 
monthly  newspaper  with  a  circulation 
of  over  20,0Ci0  and  a  staff  of  four  to 
eight  people,  depending  on  the  sea¬ 
son.  Experience  required  (five  years 
preferred)  in  editing,  writing  and 
managing  publications,  and  personnel 
supervision.  Knovdedge  of  and  experi¬ 
ence  with  the  Japanese  American  Com¬ 
munity  preferred.  Should  have  experi¬ 
ence  with  Pagemaker  and/or  Quark¬ 
XPress.  Responsible  for  conceptualiza¬ 
tion  of  issues  and  articles,  assigning 
stories,  photography,  editing,  writing 
and  rewriting  when  necessary,  layout, 
and  production.  Periodic  travel 
involved,  including  evenings  and 
weekends.  Excellent  fringe  benefit 
package.  Hiring  range:  $35,150  - 
$49,100,  DOF.  Send  cover  letter, 
resume  and  vrork  samples  to:  Richard 
Uno,  JACL,  1765  Sutter  Street,  San 
Francisco,  CA  94115,  fax;  (415)  931- 
4671 .  E-mail:  HQ@jacl.org. 


THE  GAUON  INQUIRER  is  seeking  an 
energetic  individual  for  the  county 
reporter's  position.  Send  resume,  work 
samples  and  cover  letter  to:  Crystal  D. 
Hatfield,  editor.  The  Galion  Inquirer, 
P.O.  Box  648,  Galion,  OH  44833. 


THE  GREEN  BAY  PRESS-GAZEHE  is 
looking  for  key  editors  to  lead  an 
improving  newspaper  serving  one  of 
the  nation's  model  small  cities  and  a 
growing  region.  Circulation:  60,000 
daily,  90,000  Sunday. 

•BUSINESS  EDITOR:  Supervises  2 
writers  covering  a  vibrant  local  econ¬ 
omy  with  five  Fortune  500  companies. 
•PI^TO  EDITOR:  Supervises  5  photo¬ 
graphers  in  market  with  heavy  Packers 
and  NFL  emphasis. 

•DEPUTY  NEWS  EDITOR:  Second  in  com 
mand  on  9-person  news  desk; 
supervises  desk  two  nights  a  week, 
including  responsibility  for  Sunday 
newspaper.  Strong  design  skills 
needed. 

The  Press-Gazette  is  a  subsidiary  of 
j  Gannett  Co.  Inc./USA  Today,  leaders 
j  in  employing  a  work  force  reflecting 
I  the  diversity  of  the  communities  we 
i  serve. 

:  Send  resume,  clips,  slides  or  tearsheets 
;  to:  Carol  Hunter,  executive  editor, 
I  Green  Bay  Press-Gazette,  435  E. 
i  Walnut  Street,  P.O.  Box  1 9430,  Green 
I  Bay,  Wl  54307-9430. 


EDITORIAL 


NEWS  EDITOR 

The  North  Platte  Telegraph  has  an 
opening  for  its  number-hvo  newsroom 
position.  Candidates  should  possess  a 
bachelor's  degree,  have  three  years 
experience  and  hove  strong  copy  edit¬ 
ing  and  layout  skills.  Experience  with 
QuarkXPress  and  pagination  is  essen¬ 
tial.  Qualified  applicant  will  work 
closely  with  news  staff  and  copy  desk 
and  is  responsible  for  assigning, 
scheduling,  and  managing  the  news. 
Applicants  should  be  particular  about 
spelling,  style  and  deadlines  and  know 
how  to  work  with  the  public. 
Supervisory  skills  or  related  experience 
is  desirable.  Starting  salary-lower 
$30's,  pay  commensurate  with  experi¬ 
ence,  ancf  we  offer  an  excellent  bene¬ 
fits  package.  The  14,500  circulation 
newspaper  is  located  in  the  beautiful 
Platte  Valley  in  West  Central  Nebraska 
in  a  growing  and  progressive  com¬ 
munity.  To  brcome  part  of  an  award¬ 
winning  newspaper  with  a  strong  news 
tradition,  send  cover  letter,  resume  and 
best  clips  to  Jennifer  Swanson,  The  Tele¬ 
graph,  P.O.  Box  370,  North  Platte,  NE 
69103  or  faxed  to  (308)  532-9268. 


PUBLIC  SAFETY  REPORTER 

Do  you  want  to  be  where  the  action  is? 
Can  you  deal  equally  well  with  the  cop 
on  the  beat  and  the  family  of  a  acci¬ 
dent  victim?  Can  you  turn  everything 
into  engaging  stories  that  tell  it  like  it 
is?  If  so,  you're  the  reporter  we  vront.  If 
you  can't,  keep  your  clips.  The  Citizen, 
an  award-winning  1 6,000  daily  with  a 
strong  writing  and  investigative  history 
seeks  a  reporter  who  wants  to  create 
high-quality  journalism.  Experience 
preferred,  but  outstanding  recent 
graduates  with  drive  encouraged  to 
apply.  Send  resume,  clips  and  10  pub¬ 
lic  safety  story  ideas  to  Alan  Vaughn, 
city  editor.  The  Citizen,  25  Dill  St., 
Auburn,  NY  13021. 


WIRE  EDITOR,  REPORTER 

The  Free  Press  in  Kinston,  NC,  an  after¬ 
noon  doily  that  has  vion  the  Best  Small 
Newspaper  Award  in  the  state  the  past 
:  two  years,  is  seeking  candidates  for 
i  two  positions: 

i  WIRE  EDITOR.  Sound  news  judgment, 
I  excellent  design  skills,  and  Mac/ 
I  QuarkXPress  experience  required.  Pre- 
:  fer  at  least  two  years  of  wire  experi- 
:  erKe. 

j  GENERAL  ASSIGNMENT  REPORTER. 
I  We  want  someone  who  possesses  not 
j  only  the  usual  q^ualifications,  but  a 
I  thinker  who  can  rind  the  story  behind 
:  the  story  and  present  it  in  a  compelling 

i 

:  Send  resume,  references  and  samples 
i  of  work  to;  Richard  Wagner,  editor, 
•  The  Free  Press,  P.O.  Box  129,  Kinston, 
:  NC  28502. 


E&P*s  Classified 

The  mwsPABER  rvDUSTur’s 
MEETD46  PLACE. 

(Ill)  6754380 


FREELANCE 


FREELANCE  REPORTERS.  State  health 
policy  newsletter  seeks  writers  with 
experience  in  managed  care, 
Medicaid,  insurance  to  write  news/ 
analysis.  Send  resume/clips  to  SHW, 
668  Stony  Hill  Rd.,  Suite  154,  Yardley, 
PA  19067.  FAX:  (800)  842-3081. 


INFORMATION  SYSTEMS 


THE  SUN-SENTINEL  COMPANY, 
located  in  Ft.  Lauderdale,  Florida,  a 
dynamic  member  of  Tribune  Compony, 
one  of  the  nation's  brgest  multi-media 
information  and  entertainment  com¬ 
panies,  is  seeking  the  following: 

PROGRAAAMER  ANALYST 
Responsibilities  will  include  communi¬ 
cation  with  user  divisions  to  define 
systems  needs,  leod,  plan,  organize, 
design,  code  and  test  systems  running 
a  variety  of  operating  systems  such  as 
Sun  UNIX/Solaris,  AIX,  SCO-UNIX,  as 
well  as  DOS,  Windows,  and  Macin¬ 
tosh.  This  position  also  requires  recent 
Collier-Jackson  circulation  experience 
(minimum  2  years)  with  a  sh'ong  pro¬ 
gramming  background  in  COBOL, 
UDMS  report  writer  and  general 
netvirorking  experience  desired,  plus  a 
minimum  2  years  experience  in 
designing,  testing,  implementing  and 
supporting  critical  computer  applica¬ 
tions.  Experience  with  VRU  (Voice 
Response),  paging  system  and  interfac¬ 
ing  systems  a  plus.  Exceptional 
interpersonal,  written  and  verbal  com¬ 
munication  skills  and  organizational 
ability  required. 

The  Sun-Sentinel  offers  competitive 
salary,  with  generous  benefits  plan  and 
stock  options. 

To  apply,  forward  resume  and  interest 
letter  with  salary  requirements  to; 

SUN-SENTINEL  COMPANY 
Human  Resources  Department, 

Attn:  B.  Feidkamp 
333  S.W.  1 2th  Avenue 

Deerfield  Beach,  FL  33442 
Or  E-mail  to:  bfeldkamp@tribune.com 

The  Sun-Sentinel  values  diversity  and 
encourages  those  who  share  our  vision 
to  apply. 


ATEX  MEDIA  SOLUTIONS  is  the  lead¬ 
ing  software  provider  to  the  newspaper 
industry.  We  are  looking  for  Installa¬ 
tion  Specialists.  This  job  involves  the 
installation  of  Atex  Application  Soft¬ 
ware  at  customer  sites.  The  ideal  can¬ 
didates  will  have  strong  skills  for 
diagnosing  and  providing  solutions  to 
multi-vendor  integration  problems  ar>d 
to  provide  software  changes  through 
script  files  and  Structured  Query  Lan¬ 
guage  (SQL). 

Candidates  must  be  able 
to  work  effectively  In  a  team  or  inde¬ 
pendent  environment  supporting  the 
Atex  Media  Solutions  product  line. 
Travel  is  required  50%  to  70%  of  the 
time.  Experience  with  Windows  NT, 
Windows  95,  and  and/or  AIX  is 
required. 

Send  resume  to  Atex  Media 
Solutions,  Bill  Gross,  15  Crosby  Drive, 
Bedford,  MA  01730.  Fax  (617)  276- 
1 256  or  E-mail:  bgross@atex.com. 
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HELP  WANTED 


MAILROOM  MANAGER  for  30,000 
circulation  doily  in  northern  New  Eng¬ 
land.  Scenic  rural/suburban  area. 
Near  ocean.  Technical  (Sheridan,  Idab 
or  similar  equipment)  and  managerial 

Xrience  required.  Send  resume  and 
y  requirements  to  Foster's  Daily 
Democrat,  attn;  Personnel  Dept.  - 
Mailroom,  333  Central  Avenue,  Dover, 
NH  03820. 


GROWING  SUBURBAN  Philadelphia 
area  newspaper  is  currently  seeking  an 
experienced  mailroom/distribution 
center  manager.  Experience  with  GMA 
inserting  eguipment,  bindery  equip¬ 
ment  and  other  mailroom  operations  is 
required.  Must  have  maintenance  skills 
and  ability  to  meet  deadlines.  Com¬ 
petitive  salary,  excellent  benefits  and 
bonus  opportunity.  Send  resume  and 
cover  letter  to  Doily  Local  News,  250 
North  Bradford  Avenue,  West  Chester, 
PA  19382,  ATTN:  Personnel  or  fox  to: 
(610)  430-6953. 


MARKETING 


MARKETING  DIREQOR 
The  Mobile  Register  has  an  opening  for 
a  Marketing  Director  to  start-up  a  rirsF 
time  marketing  department.  A  qualified 
candidate  must  have  newspaper 
marketing  experience,  five  or  more 
years  preferred.  That  experience 
shauld  include  marketing  associated 
with  news,  advertising  and  circulation. 
A  college  educotion  including  market¬ 
ing  is  also  preferred.  Please  send  your 
resume  to  Lee  Stringfellow,  human 
resources  director.  Mobile  Register, 
P.O.  Box  2488,  Mobile,  AL  36652. 


NEW  MEDIA 


DIRECTOR  OF  NEW  MEDIA/ 
WEBMASTER  -  Seeking  an  opportunity 
to  lead  the  transformation  of  a  tradi- 
tionol,  award-winning  community 
newspaper  group  into  a  vibrant 
multimedia  company?  Packet  Online, 
nationally  recognized  for  its  cutting- 
edge  roles  in  new  media  content,  and 
business  development  nKiy  provide  just 
the  challenge  you're  seeking.  We  have 
an  exciting  opening  for  a  Director  of 
New  Medio  to  further  develop  and 
maintain  our  leadership  position  in  the 
industry  as  a  premiere  Web  site.  The 
Director  is  responsible  for  managing 
the  department,  including  strategic 
planning/new  technology,  staff  man¬ 
agement,  budgeting,  public  relations, 
customer  service,  training,  sales  and 
servicing  of  major  accounts  and  devel¬ 
opment  of  proposals.  Responsible  for 
editorial  philosophy  of  web  content 
and  its  implementation.  Candidates 
should  possess  a  B.A.,  strong  editorial 
leadership  skills,  strong  sales  pres¬ 
entation  skills  and  understanding  of 
marketing  concepts,  and  management 
experience. 

Send  resume,  including  salary  history, 
as  well  as  the  URL's  for  any  websites 
you  have  developed  to:  The  Princeton 
Packet,  Inc.,  E&P,  P.O.  Box  350,  Prin¬ 
ceton,  NJ  08542,  ATTN:  Human 
Resources,  or  Fax  to  (609)  921-8412. 

Visit  us  at  Packet  Online  at 
www.pacpub.com 
EOE/M/F/D/V 


PHOTOGRAPHY 


PHOTOGRAPHER  OPENING 

The  Star  Tribune  in  Minneapolis  is  seek¬ 
ing  o  staff  photographer  to  shoot  for 
news,  sports,  business  and  features. 
Must  hove  strong  newspaper  photo¬ 
journalism  background.  Must  be  able 
to  work  in  team  environment.  Know¬ 
ledge  of  scanning  process  using  Adobe 
Photoshop  is  a  plus. 

The  Star  Tribune  is  the  17th  larqest 
daily  newspaper  in  the  nation,  with  a 
circulation  or  393,740  and  the  12th 
Sunday  newspaper  with  a  circulation 
of  678,001.  The  350-person 
newsroom  staff  has  o  long-standing 
history  of  editorial  excellence  and 
award  winning  journalism. 

If  interested,  send  letter  of  application, 
resume  and  partfolio  (20  images)  to: 
Brenda  Rotherham 
Recruiting  Coordinator 
425  Portland  Avenue 
Minneapolis,  MN  55488 
Phone:  (612)  673-4422 

Apply  by  Wednesday,  June  1 8 


PRESSROOM 


EXPERIENCED  Double  Wide  press 
operators  for  newspaper  in  southeast. 
Seeking  operator  tor  Goss  Metroliner 
offset  press.  Excellent  quality  of  life, 
low  cost  of  living  and  a  great  package. 
Send  resume  and  references  to  The 
Clarion-Ledger,  P.O.  Box  40,  Jackson, 
MS  39205-0040,  attn:  Mike  Huffman. 


insurance,  401  (k)  program. 

Hemohill  at  (970)  920-2098.  Or  write 
to  The  Aspen  Times,  310  E.  Main 
Street,  Aspen,  CO  81611.  Send 
resume  or  application. 


AD  PRODUaiON  MANAGER 
Eagle-Tribune  Publishing  Co.  seeks  an 
Aa  Production  Manager  who  has 
strong  leadership,  organization  and 
process  implementation  skills  to  lead 
our  ad  production  department  into  the 
millennium.  Candidates  will  have  in- 
depth  knowledge  of  Macintosh  with 
some  PC  experience.  Person  is  responsi¬ 
ble  for  all  facets  of  ad  production.  Must 
have  working  knowledge  of  Quark¬ 
XPress,  Photoshop  and  Illustrator  plus 
troubleshooting  applications.  Color 
experience  a  plus.  Our  environment 
includes  Cascades  imageflow  OPI  ond 
Dataflow  Ad  management  system.  Full 
benefits  package  included.  Send  cover 
letter  and  resume  to  Dennis  Turmel,  The 
Eagle-Tribune,  P.O.  Box  100, 
Lawrence,  MA  01 842. 

THE  AUSTIN-AMERICAN  STATESMAN 
is  seeking  a  Publishing  Systems  manager 
to  supervise  a  staff  of  1 3  charged  with 
supporting  computer  systems  and  electro- 
mechnical  devices  used  to  publish  the 
newspaper.  Experience  in  newspac>er 
systeins,  5  years  as  a  manager,  excellent 
written  and  oral  communication  and 
interpersonal  skills.  DTI  experience  a  plus. 
Send  resume  and  letter  to  Human 
Resources,  Austin  American-Statesman, 
305.  S.  Congress,  Austin,  TX  78704. 


PRODUCnON/TECH 


Lead  One  of  the  Top  Maintenance 
Groups  in  the  Industry. 

PRODUCTION  MAINTENANCE 
MANAGER 

The  St.  Petersburg  Times  has  long  been 
recognized  as  a  top  quality  newspaper 
-  both  in  content  and  print  quality.  We 
have  an  opportunity  for  a  seasoned 
Production  Maintenance  Manager  to 
help  us  move  to  even  higher  levels  of 
accomplishment. 

You  will  be  responsible  for  managing 
the  production  maintenance  staff, 
systems  planning,  equipment  procure¬ 
ment  and  installations.  You  will  also 
provide  technicol  direction  for  plant 
safety  and  operations. 

This  position  requires  extensive  man¬ 
agement  ability,  a  working  knowledge 
of  the  physics  involved  in  equipment, 
machinery  and  systems  operations, 
and  exceptional  planning  and 
coordinating  skills.  This  individual  will 
also  have  a  working  knowledge  of 
physical  sciences,  EPA  and  OSHA 
regulations,  electricity  and  computer 
systems. 

If  you  are  interested  in  jaining  our 
team,  please  send  resume  for 
immediate  consideratian  to  Human 
Resources,  P.O.  Box  1121,  St. 
Petersburg,  FL  33731-1  121  or  fax 
your  resume  to  (813)  893-81 85. 


LEGAL  PUBLISHER  seeking  Production 
Director  for  composition  and  short  run 
printing  departments.  Vice  Presidency 
available  for  right  person.  Send 
resume  and  cover  letter  to:  Municipal 
Code  Corporation,  P.O.  Box  2235, 
Tallahassee,  FL  32316-2235.  Or  e- 
mail  to:  lawton@municode.com. 

PRODUaiON  COORDINATOR 

Chicago  Cold  web  offset  commercial 
printing  company  is  seeking  an  experi¬ 
enced  coardinator  to  handle  busy  plant 
scheduling,  customer  service  and  job 
follow  through  to  include  quality  checks 
and  press  OK's.  We  offer  competitive 
salary,  great  benefits  and  room  to 
grow.  Knowledge  of  electronic  pre¬ 
press  coupled  with  a  minimum  of  5 
years  printing  background  is  desired. 

Reply  to  Box  08169,  Editor  &  Pub¬ 
lisher. 


PRODUCTfON/TECH 


PRODUaiON  DIREaOR 

Seeking  production  director  to  head  com- 
positian,  pre-press,  printing,  inserting, 
mailing  and  bindery  operations  for  the 
daily  newspaper,  plus  web  and 
sheetfed  commercial  printing  division. 
The  position  includes  oversight  respon¬ 
sibility  for  operations  at  two  sister 
newspapers  nearby.  We  are  seeking  a 
managerially-oriented  individual  with 
excellent  skills  in  areas  of  quality  con¬ 
trol,  scheduling  and  planning,  budget¬ 
ing  and  expense  central,  maintenance, 
and  personnel  supervision. 

Please  mail  your  resume  and  cover  leF 
ter  to  The  Berkshire  Eagle,  Attn:  Human 
Resource  Department,  P.O.  Box  1171, 
Pittsfield,  MA  01202  or  Fax  to  (413) 
442-7611. 

Deadline  to  apply:  June  1 3,  1 997 


PRODUaiON  OPERATIONS 
MANAGER 

Minnesota  Sun  Publications,  a  group  of 
21  weekly  newspapers  located  in  the 
Minneapolis  suburbs,  seeks  a  qualified 
individual  to  manage  the  advertising/ 
editorial  production  process.  Duties 
include  electronic  page  building,  press 
scheduling,  and  quality  control.  This 
position  requires  exceptional 
interpersonal,  budgeting  and  analytical 
skills.  A  strong  working  knowledge  of 
the  Macintosh  production  environment 
as  well  as  current  industry  technology 
trends  is  a  must.  Excellent  Salary/ 
Bonus  and  benefit  package.  Send 
resume  to  include  salary  history  to: 
Human  Resources,  Minnesota  Sun  Pub¬ 
lications,  7831  E.  Bush  Lake  Road, 
Bloomington,  MN  55439.  EOE. 


PUBLICATIONS/PRODUCTION 
DIRECTOR  sought  for  progressive 
environmental  nonprofit.  Coordinate 
national  publications.  5-f  years  of 
experience  in  production,  editorial  and 
staff  management.  $30  -34K.  EOE. 
Excellent  benefits.  Resumes  by  June  6 
to  PUBS  DIR,  Co-op  America,  1612  K 
Street,  NW,  Washington,  DC  20006. 

Fax  (202)  331-8166 

RESEARCH 

RESEARCH  MANAGER 
^  .  .$45,-50,000, 

Growing  national  research  hrm  needs 
researcher  to  work  with  publishers 
nationwide,  travel  to  major  markets, 
write  survey  questions  and  manage 
field  work.  Experience  reauired.  Send 
resume  to  Box  08176,  Editor  &  Pub¬ 
lisher. 


E<S^P  Classified 


It^s  Your  Peoplc'tO'People  Meeting  Place 

We  reach  the  working  journalists  you  want  to  reach,  every 
week.. .83, 000  strong. 

Fax  your  ad  to  (212)  929-1259,  or  mail  it  to: 

Editor  &  Publisher 
Classified  Department 
11  W.  19th  Street 
New  York,  NY  10011 
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CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 


Foreign/Positions  Wanted  advertisers  must  pre-pay. 
Effective  January  1, 1997 


LINE  ADS 

1  we«k-$9.0S  per  Hire 

2  week»-$8.00  per  Hne,  per  issue. 

3  weeks-$7.00per  Hne,  per  issue. 

4  weeks-$6.05  per  line,  per  issue. 


POSITIONS  WANTED 

I  week-$4.S0  per  Hne 

2  weelcs-$3.80  per  Hne,  per  issue. 

3  weeks-$3.1S  per  Hne,  per  issue. 

4  weeks-  $2.90  per  Hrre,  per  Issue. 


Add  $  1 2.CX)  per  insertion  tor  box  service.  Add  S6.00  per  insertion  for  box  service. 
Count  os  on  additional  line  in  copy.  Count  os  on  additional  iine  In  copy. 

SHAWN  OLSON/CAM/ext.170  HAZEL  PREUSS/ASST.CAM/ext.  171 

Count  approximately  34  characters  and/or  spaces  per  line. 

3  iines  minimum.  NO  ABBREViATiONS. 

Deadiine:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface.  iHustrotlons,  logos,  etc.,  on  clossltied  ads  charged 
the  foHovying  rates  per  column  Inch,  per  Insertion:  1  time,  $106;  2  to  5  times,  $100 
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SHOP  TALK  AT  THIRTY  byioannlkk 


DNC  Fund  Raising 
And  The  ‘Yellow  Peril’ 


IT  IS  THE  1990’s  version  of  the 
Yellow  Peril,  and  it  is  being 
played  out  in  the  mainstream 
news  media  nationwide. 

Imagine  wealthy  Asian  faces  — 
not  only  the  well  heeled,  but  million¬ 
aires,  with  pockets  full  of  money,  stand¬ 
ing  on  line  to  buy  favors,  not  from  just 
any  two-bit  politician,  but  the  most 
powerful  man  in  the  United  States. 

The  cast  of  characters  comes  not  just 
from  one  countiy'  in  Asia,  but  is  truly  a 
democratic  mix  — 

China,Taiwan, 

Philippines,  India, 

Indonesia,  South  Korea. 

It  is  almost  too  rich  a 
story  line.There  is  an 
operative  that  goes  in 
and  out  of  the  White 
House,  with  the  kind  of 
access  to  the  President 
that  most  Americans 
understandably  would 
covet. 

Then  there  is  the 
immigrant  made-good 
story  —  a  restaurateur  [Chinese  of 
course]  who  rides  the  coat  tail  of  politi¬ 
cal  power  from  Arkansas  right  into  the 
White  House. 

In  today’s  environment  of  the  politi¬ 
cally  correct,  it  is  a  story  that  sounds 
just  too  good  to  pass  up  —  especially  in 
the  news  media,  which  to  most  of  us 
still  belong  to  the  realm  of  nonfiction. 

There  are  many  disturbing  things 
about  this  story,  but  probably  one  of 
the  most  troubling,  from  my  vantage 
f)oint  as  an  Asian  American,  is  what  it 
says  about  the  news  media  and  its  cov¬ 
erage  when  it  comes  to  Asian 
Americans. 

This  is  not  an  essay  about  who  was 
right  or  wrong,  whether  there  were  any 
illegal  dealings  related  to  the  DNC  con¬ 
tributions  by  Johnny  Huang,  Charlie  Trie 


Lee  is  the  author  of  “Asian  Americans” 
(New  Press,  1992).  She  is  a  former 
television  news  reporter  and  has 
taught  at  the  Graduate  School  of 
Journalism,  Columbia  University, 
and  directed  the  journalism  program 
at  Queens  College. 


or  Johnny  Chung.  Those  matters  are  in 
the  hands  of  a  plethora  of  investigators. 

Rather,  this  is  a  commentary  about 
how  little  the  media  has  changed  in 
covering  Asian-American  issues,  and 
how,  in  times  of  national  concern,  the 
media  predictably  ends  up  portraying 
Asian  Americans  as  the  “Other.” 

It  is  a  practice  —  perhaps  uncon¬ 
scious  —  that  goes  back  to  World  War  II 
with  the  Japanese  Internment,  through 
the  reporting  of  Asian  images  through¬ 
out  the  Korean  and 
Vietnamese  War,  and 
continues  to  this  day. 

Look  at  it  this  way: 
The  last  three  major 
wars  the  United  States 
has  fought  have 
involved  the  Japanese, 
Koreans,  and 
Vietnamese. 

And  let  us  not  deny 
that  Asian  American  is 
the  operative  word 
here.  If  we  take  a  look 
at  the  news  paradigm, 
many  journalists  would  say  that  this  is 
only  one  more  chapter  in  the  unfolding 
saga  of  questionable  fund-raising  prac¬ 
tices  at  the  DNC.  But  let’s  not  kid  our¬ 
selves.  The  truth  is,  quite  a  bit  of  the 
coverage  of  the  so-called  “Asian  connec¬ 
tion”  in  the  White  House  reads  like  it 
was  written  by  Tom  Clancy  fans. 

I  speak  not  from  a  vacuum,  having 
examined  over  200  newspaper  articles 
published  nationwide.  Many  of  them 
were  filed  by  news  services  and  carried 
by  smaller  outlets,  reheated  with  racy 
headlines. 

Example,  “Baridng  up  the  Huang  Trie” 
(American  Political  Netwoik,Jan.  17, 
1997).  Whoever  wrote  it  may  have 
thought  it  was  clever.  To  me  it  is  offen¬ 
sive.  But  I’m  not  sensing  that  offending 
Asian  Americans  was  ever  of  prime  con¬ 
cern  in  the  play  of  this  story. 

Getting  back  to  the  news  paradigm. 
News,  as  I  have  told  my  students 
through  out  14  years  of  teaching  jour¬ 
nalism,  is  about  storytelling.  It  is  not  just 
relating  facts.  Find  the  story  in  the 
news.  I  can  still  hear  myself  saying  that 
repeatedly. 


In  this  case,  the  facts  unfolding  reveal 
a  range  of  questionable  donations  to 
the  DNC,  made  by  various  names.  The 
three  that  keep  cropping  up  are  John 
Huang,  Charlie  Trie,  and  Johnny  Chung. 
Linked  together  often  enough,  their  var¬ 
ious  connections  in  this  unfortunate 
story  end  up  reading  like  a  conspiracy’ 
involving  cash-andcarry  favors. 

The  primary  story  that  has  been 
played  in  the  media  has  been  the  so- 
called  “Asian  connection”  to  the  White 
House.  In  a  sense,  it  has  been  the  obvi¬ 
ous  and  easy  stuff  for  the  media  to 
focus  on.  There  are  players  identified, 
huge  sums  of  money  exchanging  hands 
and  returned,  and  backgrounds  and 
connections  to  write  about. 

Best  of  all  it  involves  the  White 
House  and  the  president  of  the  United 
States.  The  story  of  Asians  with  foreign 
money  getting  caught  trying  to  navigate 
the  system  through  political  contribu¬ 
tions  just  may  reinforce  a  belief  among 
cynics  that  political  fund  raising  boils 
down  to  a  sleazy  business  that  “others” 
do. 

But  what  about  the  murky  system  of 
U.S.  campaign  financing  and  fund  rais¬ 
ing  that  allows  this  to  happen?  It  is  a  far 
harder  investigative  story  to  tell.  So 
because  of  the  way  news  is  gathered 
and  who  gathers  it,  this  has  become  a 
story  of  the  “other”  trying  to  take  advan¬ 
tage  of  a  system,  rather  than  a  story  of  a 
fundamentally  flawed  system  that  is 
open  to  questionable  practices  by  any¬ 
one  with  the  means. 

Case  in  point,  just  about  all  the  sto¬ 
ries  I  read  repeatedly  included  the 
background  of  Huang,Trie  and  Chung 
and  how  they  reportedly'  made  their 
connections,  and  used  donations  to 
gain  favors,  such  as  invitations  to  White 
House  coffees. 

Far  less  scrutinized  and  reported  on, 
is  the  sy’stem  that  enabled  that  access, 
and  encouraged  their  financial  support. 
It’s  difficult  to  think  of  the  possibility  of 
other  “campaign-gates”  while  the  press 
is  in  a  feeding  frenzy  over  the  DNC, 
Huang  and  company. 

Stories  continuously  referred  to  Huang 
as  a  senior  employee  working  for  a  major 
(See  Shop  Talk  on  page  36) 


J -prof  says  U.S. 
news  media  has 
changed  vety  little 
since  the  194()s  in 
covering  Asian- 
American  issues: 
they  still  pot'tray 
Asian  Americans 
as  the  “Other” 
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